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Course Entry 
Requirements 

The course team welcomes applicants from a broad range 
of backgrounds, from all over the world. MA Television 
attracts applications from graduates of a good honours 
degree in a relevant subject such as either film, television or 
related media subject. We will also consider graduates of a 
good honours degree in any other subjects who can 
demonstrate a developed interest in, and knowledge of, 
current television practice and output. 

Such fields may include print journalism, photography, 
project management, business, general management and 
any other discipline or area which it is felt will bring a 
variety of experience and imagination to the course. 

If you do not have the required qualifications, but do have 
professional experience, you may be eligible to gain credit 
for previous learning and experience. 

The educational level may be demonstrated by: 

• Honours degree (named above); 
• Possession of equivalent qualifications; 
• Prior experiential learning, the outcome of which can 

be demonstrated to be equivalent to formal 
qualifications otherwise required, demonstrating 
relevant experience and an aptitude for film, 
television or other moving-image production 
subjects; 



• Or a combination of formal qualifications and 
experiential learning which, taken together, can be 
demonstrated to be equivalent to formal 
qualifications otherwise required. 

APEL (Accreditation of Prior Learning) 

Applicants who do not meet these course entry 
requirements may still be considered in exceptional cases. 
The course team will consider each application that 
demonstrates additional strengths and alternative evidence. 
This might, for example, be demonstrated by: 

• Related academic or work experience 
• The quality of the personal statement 
• A strong academic or other professional reference 
• OR a combination of these factors 

Each application will be considered on its own merit but we 
cannot guarantee an offer in each case. 

Language requirements 

All classes are conducted in English. If English is not your 
first language, we strongly recommend you let us know 
your English language test score in your application. If you 
have booked a test or are awaiting your results, please 
indicate this in your application. When asked to upload a CV 
as part of your application, please include any information 
about your English test score. 

• IELTS 6.5 (or equivalent) is required, with a minimum 
of 5.5 in each of the four skills. 

• If your first language is not English, you can check 
you have achieved the correct IELTS level in 
English on the Language Requirements page. 

For further details regarding international admissions and 
advice please visit the International Applications page. 

Selection Criteria Offers will be made based on the following selection criteria, 
which applicants are expected to demonstrate: 



• Sufficient prior knowledge and experience of and/or 
potential in television to be able to successfully 
complete the programme of study and have an 
academic or professional background in a relevant 
subject 

• Knowledge and understanding as reflective viewers 
of the ways in which television programmes 
operate. (Relevant for applicants without practical 
experience of programme-making) 

Scheduled Learning and 
Teaching 

During your course you will engage with learning and 
teaching that includes both online and face-to-face modes. 
The advertised scheduled activity for the course will be 
delivered through a combination of live, synchronous and 
asynchronous on-line learning. This is often described as 
blended learning.  
 
Definitions of our learning and teaching modes can be 
found here.  



Awards and Percentage of Scheduled Learning 

Year 1 

Percentage of Scheduled Learning 15 

Awards Credits 

Postgraduate Certificate  60  

Postgraduate Diploma  120  

Master of Arts  180  

 
  



Course Aims and Outcomes 
The Aims and Outcomes of this Course are as follows: 

Aim/Outcome Description  

Aim 

Empower graduates to become the innovators and leaders of 
tomorrow’s global television industry by developing creative agility, 
commercial savvy, industry knowledge, development skills and 
production know-how for factual television; 

Aim 
Increase students’ competence, resilience and confidence as 
communicators, storytellers, problem solvers, negotiators, project 
managers, developers and producers of factual television formats; 

Aim 
Develop students’ analytical skillset as researchers through advanced 
study of factual television genres and formats and the ways in which 
they emerge, cross fertilise and are monetised; 

Aim 

Nurture a 360° perspective on the television industry and the ability 
to pivot to different roles and different media within it, built on 
knowledge and understanding of innovations in professional practice 
and trade across digital and linear platforms; 

Aim 
Nourish students’ adaptability, employability and entrepreneurial 
ability through guided, long range business and career planning; 

Aim 

Enhance students' abilities to foster cultural diversity in practice, 
collaborate creatively and commit to a cross-cultural understanding 
and realisation of diverse ideas, content and methods in ethical, legal 
and moral contexts; 

Outcome 
Develop factual television formats for diverse audiences shaped by 
market research into multiple routes to screen, platforms and means 
of monetisation; (Enquiry) 

Outcome 
Demonstrate and synthesise knowledge and understanding of the 
global trade in factual formats in pitches, proposals, presentations 
and portfolios; (Knowledge) 

Outcome 

Apply a range of advanced creative, critical, interpersonal, and 
technical skills to produce informed, evaluated, systematic responses 
to the environmental sustainability challenges for the television 
sector; (Process) 



Outcome 

Collaborate confidently and considerately in multi-cultural 
enterprises and situations, embedding ethical and diversity conscious 
practice in regard of colleagues, on screen contributors and 
audiences in the UK and overseas; (Communication) 

Outcome 

Create a realistic and entrepreneurial business plan and career plan, 
mapped to your evolving skillset and informed by the commercial, 
creative and technological drivers of the television industry and 
current opportunities within it. (Realisation) 

 
  



 
Distinctive Features 

1 

Specialist Knowledge: MA Television is situated within the Film and Television 
Programme and is part of the London College of Communication’s (LCC) CILECT 
accredited Screen School that delivers 18-undergraduate and post-graduate 
courses, spanning across screenwriting, film and television, documentary, 
animation, VFX, games, sound and VR production. The specialist provision is a 
focus on factual programmes: MA Television combines advanced factual 
programme development with advanced critical analysis of today’s television 
industry: what it is, what it does, what it means, who it is for, how it works, and 
how it is changing. 

2 

Multiple perspectives: The course explores in depth television genres and formats; 
their evolution and cross fertilisation; the impacts of the digital revolution; the 
global trade in formats; market drivers; innovations and conventions in industry 
practice; the commissioning landscape; diverse routes to screen and funding 
strategies; commercial imperatives, production values and editorial values across 
diverse linear and digital platforms; the ethical and legal framework of the 
industry; intellectual property rights, copyright and compliance 

3 

Collaboration: Collaboration is at the core of building a diverse community of 
moving image practitioners and practices for sustainable programme making and 
creativity - with unique collaborative opportunities within and cross courses, the 
Screen School and throughout the College and University community. Students will 
collaborate with students of other UAL courses and/or external partners to 
produce a joint project, working as part of a dynamic collegiate creative 
community. 

4 

Graduate attributes and career planning: The course is modelled to generate 
graduates equipped with comprehensive knowledge of the creative, commercial, 
cultural and technical drivers of the television industry and the screen storytelling 
skills to thrive within it. Students will develop their entrepreneurial abilities 
alongside their industry intelligence, leading to the formulation of advanced 
business plans and future facing career strategies, informed by knowledge of 
current innovations and opportunities in television. 

5 

Business and Industry contacts: LCC’s Screen School staff, visiting lecturers and 
practitioners bring to the course a wide range of industry contacts and depth of 
experience in factual programme development and production. MA TV is well 
placed in terms of industry links and global reputation to extend its subject 
disciplines and practice for the benefit of all its students. You will benefit from the 
wider Screen School connections with television festivals, institutes, specialist 
facilities houses and events. 

  



Course Detail 

MA Television combines industry intelligence (both intensive research and critical 
analysis) with programme production and development. Bringing a 360-degree 
perspective to the business of television, we ask what it means, who it’s for, how it works 
and what it might become.   

On this course, you’ll learn key skills needed to develop and produce factual TV 
programmes, covering areas including format, narrative, scripting, treatments, proposals, 
proofs of concept and pitches together with techniques across camera, sound and 
editing.    

In a world where streaming giants like Netflix, Amazon Prime, YouTube and TikTok sit 
alongside traditional broadcasters like the BBC and established pay networks like Sky and 
HBO, you’ll also explore the digital revolution’s transformative impact on television 
production, distribution and consumption, and analyse how TV intersects with social 
media.   

Other units will consider the nature of the TV industry and potential markets for your 
ideas.  

What to expect  

• With a focus on factual programmes, you’ll analyse and practice the craft of TV 
storytelling, exploring the genres and formats driving a global trade in television 
ideas.   

• You’ll explore different production values and techniques, working in teams to 
develop and produce TV shows while drawing on analysis of contemporary 
factual genres.    

• You’ll approach the practice of programme-making through complimentary, 
connected and direct exercises of creative imagination and project management 
across demands on time, resource, cost and quality.  

• You’ll be introduced to key issues around the production, use and consumption of 
factual TV programming through our Media Cultures strand. You’ll consider 
whether television holds a mirror up to - or indeed shapes - culture, identity and 
society.   
  

Work experience and opportunities 

You’ll gain valuable experience of real-world contexts, conditions and outcomes of 
productions using briefs set by/agreed with your tutors.  



In your second term, you’ll collaborate with fellow students and/or external partners 
such as local charities and NGOs, small businesses, artists, or arts organisations.   

The Screen School at London College of Communication belongs to the 
BAFTA albert Education Partnership, which provides graduates with the opportunity to 
understand the professional and personal relevance of sustainability. 

As a MA Television student, you’ll have the opportunity to undertake an optional 
assignment to achieve BAFTA albert Graduate Certification, where you’ll learn about 
topics including sustainable production solutions, the role of – and opportunities for -
 responsible businesses, and how to create content with a strategic environmental 
purpose.    

Mode of study  

MA Television is offered in full-time mode and runs for 45 weeks over 15 months, with a 
break over the summer. You will be expected to commit an average of 40 hours per week 
to your course, including teaching hours and independent study.  

Course Units 

Each course is divided into units, which are credit-rated. The minimum unit size is 20 
credits. The MA course structure involves 5 units totalling 180 credits.  
  

Autumn, Term 1 

Media Cultures Terms 1, 2 and 3 (60 credits) 

You’ll be introduced to critical study of the factual television programme industry: not 
only in terms of its current practice, but also its history and future. You’ll also learn an 
overview of relevant formats and the underlying story development process.   

Production (20 credits) 

Working to an editorial brief, you’ll participate in the making of 2 factual television 
programmes as part of an intensive, practice-based introduction to production 
techniques. You’ll learn about studio practice in our multi-cam television studio, and 
about production on location. 

Spring, Term 2 

Production and Media Cultures (continues)  



Collaborative unit (20 credits)  

You’ll identify, form and develop collaborative working relationships with a range of 
potential partners or briefs, both across the University and externally. You’ll learn about 
the concept of talent, produce a treatment and proof of concept, draft a budget and 
production schedule, and make a competitive pitch to industry standards.   

Major Project - Development and Commencement (60 credits across 3 terms)   
  
You’ll research and develop individual pitches, proposals, treatments, business plans, 
budgets and proofs of concept for your Major Project.   

Summer, Term 3 

Major Project – Pitches, Production and Offline Post Production (continued)   

Using your research in development from the Spring term, you'll develop a presentation 
for competitive pitching sessions where a selection panel will determine the proposals 
selected for full production.  

You’ll then form teams to begin pre-production of your studio-/location-based Major 
Project television programme, before working as a production and post-production 
group to produce a rough cut. 

Autumn, Term 4 

Major Project – Post Production and Reflection (continued) 

In your fourth term, you’ll refine the rough cut of your Major Project and reflect on both 
your development portfolio and your group production: analysing the collaborative 
process in your team and its outcome, your own role within that, and the market value of 
your work.  

Professional Futures (20 credits)  

In this unit, you’ll be coached and mentored in your career planning through 
areas including: research into employment opportunities or the development of start-
ups; networking and approaches to potential employers; the refinement of your CV; and 
the creation of a calling card portfolio.  

Learning and Teaching Methods 

• Lectures  
• Seminars  



• Technical and other workshops  
• Supervised practice  
• Independent group practice  
• Close reading  
• Critiques of practical outcomes  
• Supervised presentations  
• Guided student-managed learning  

Assessment Methods 

• Written analyses  
• Formative and summative proposals, treatments, pitches, taster tapes   
• Reflective written or video essays  
• Television productions  
• Career plans and showcase materials 

Reference Points 

The following reference points were used in designing the course:  

• The College Learning and Teaching Strategy  
•  The College Assessment Strategy  
• The College approach to Personal and Professional Development  
•  The Learning and Teaching policies of the University of the Arts London  
• University of the Arts London Level Descriptors  
• Framework for Higher Education Qualifications  
• QAA Film Production Benchmark statement  
• Course student consultation  
• Industry panel feedback  
• Industry practice BFI Diversity Standards contractual requirements   
• https://www.bfi.org.uk/inclusion-film-industry/bfi-diversity-standards  
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The University will use all reasonable endeavours to provide the Course and the services described in this 
Output. There may be occasions whereby the University needs to add, remove or alter content in relation 
to your Course as may be appropriate for example the latest requirements of a commissioning or 
accrediting body, or in response to student feedback, or to comply with applicable law or due to 
circumstances beyond its control. The University aim to inform you of any changes as soon as is 
reasonably practicable 
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