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Awarding Body University of the Arts London 

College London College of Communication 

School N/A 

Programme Graphic Communication (L037) 

Course AOS Code 10170 

FHEQ Level Level 6 Degree 

Course Credits 360 

Mode Full Time 

Duration of Course 3 years 

Valid From September 1st 2019 

QAA Subject Benchmark Art and Design 

Collaboration N/A  

UAL Subject 
Classification Communication and graphic design  

JACS Code W210 - Graphic design 

UCAS Code W212  

PSRB N/A  

Work placement offered Yes  

Course Entry 
Requirements 

Home/EU/International 

The course team welcomes applicants from a broad range 
of backgrounds from all over the world. The course attracts 
students who apply direct from A-level (or equivalent) or 
from Foundation Diploma in Art and Design, or other art or 
design courses, as well as mature students who may have 
previously worked in industry. 

The standard entry requirements for this course are as 
follows: 

80 UCAS tariff points for entry in 2020, or 64 UCAS tariff 
points for entry in 2019, which can be made up of one or a 



combination of the following accepted full level 3 
qualifications: 

• A Levels at grade C or above (preferred subjects 
include: English; History; Media; Business; Art and 
Design, or other subjects within Social Sciences). 

• Pass at Foundation Diploma in Art & Design (Level 3 
or 4). 

• Merit, Pass, Pass at BTEC Extended Diploma 
(preferred subjects: Art and Design, IT & 
Computing). 

• Pass at UAL Extended Diploma. 
• Access to Higher Education Diploma (preferred 

subject: Digital and Creative Media, Film and 
Production, Computing). 

• OR equivalent EU/International qualifications, such 
as International Baccalaureate Diploma. 

And 3 GCSE passes at grade 4 or above (grade A*-C). 

APEL - Accreditation of Prior (Experiential) Learning 

Applicants who do not meet these course entry 
requirements may still be considered in exceptional cases. 
The course team will consider each application that 
demonstrates additional strengths and alternative evidence. 
This might, for example, be demonstrated by: 

• Related academic or work experience 
• The quality of the personal statement 
• A strong academic or other professional reference 
• A combination of these factors. 

Each application will be considered on its own merit but we 
cannot guarantee an offer in each case. 

English Language requirements (International/EU) 

IELTS level 6.0 or above, with at least 5.5 in reading, writing, 
listening and speaking. Please check our main English 
language requirements page for more information. 

http://www.arts.ac.uk/study-at-ual/language-centre/language-requirements
http://www.arts.ac.uk/study-at-ual/language-centre/language-requirements


All classes are conducted in English. If English is not your 
first language you will be asked to provide evidence of your 
English language ability when you enrol. 

Selection Criteria The portfolio, along with the details on your UCAS 
application (including the academic reference and your 
personal statement) will be assessed against the following 
criteria: 

 Visual language: quality of structure, use of line, 
shape - 2D or 3D, form, scale, space, light, colour, 
texture and time. 

 Ideas generation: quality of ideas and thought 
process, expression of design thinking. 

 Research and its application (including images from 
sketch books): evidence of investigation and use of 
appropriate resources. 

 Materials, media exploration and experimentation; 
experimentation and testing of materials to 
achieve outcomes. 

 Contextual awareness and its influence on the 
portfolio; understanding and application of subject 
knowledge and context. 



Awards and Percentage of Scheduled Learning 

Year 1 

Percentage of Scheduled Learning 30 

Awards Credits 

Certificate of Higher Education (Exit Only)  120  

 

Year 2 

Percentage of Scheduled Learning 25 

Awards Credits 

Diploma of Higher Education (Exit Only)  240  

 

Year 3 

Percentage of Scheduled Learning 16 

Awards Credits 

Bachelor of Arts  360  

 
  



Course Aims and Outcomes 
The Aims and Outcomes of this Course are as follows: 

Aim/Outcome Description  

Aim 
Offer a dynamic, broad, culturally and technologically responsive 
studio culture to cultivate innovative graphic and media design 
practice. 

Aim Enable you to critically and technically explore a variety of research 
and design methodologies 

Aim 
To focus upon singular and combinatory specialist ways of working, 
collaborative working methods, communication design processes and 
methods to nurture independent and group working practice 

Aim Focus upon student identified aims and ambitions in the wider 
context of social, cultural and industrial contexts 

Aim To equip you with the necessary digital and critical skill set to become 
a responsive, flexible, forward functioning practitioner 

Aim 
To encourage you to explore the dynamic potential of the traditional, 
core and emergent technological digital channels and techniques of 
graphic and media design practice 

Aim 
Enable you to appreciate, interrogate and explore the wider cultural 
and professional relationships between graphic and media design and 
other areas of the creative industries 

Outcome Systematically identify and investigate appropriate sources related to 
project subject matter. (Enquiry) 

Outcome Examine and interpret and apply research material in order to inform 
and resolve outcomes. (Enquiry) 

Outcome Examine, explore and apply subject knowledge and its underlying 
principles related to Graphic and Media Design. (Knowledge) 

Outcome Work through a variety of potential material and critical iterations to 
arrive at the most appropriate final outcome. (Process) 

Outcome Demonstrate skills in the execution of staged and final outcomes 
through appropriate tools and methods. (Process) 

Outcome Communicate clarity of purpose and process through appropriate 
selection of materials and methods, acknowledging client and/or 



cultural sensitivities are acknowledged and clearly presented. 
(Communication) 

Outcome Demonstrate suitable behaviour for working in a professional 
context, independently or collaboratively. (Realisation) 

Outcome 
Manage the learning process through critical reflection, project 
planning, time management, self-direction, subject engagement and 
commitment. (Realisation) 

 
  



 
Distinctive Features 

1 

GMD: Studio, Industry Facing, Industry Informing: GMD: Studio is a new initiative 
designed to enable students from all three years of GMD to work on live projects, 
working closely with industry on a range of outcomes, for example. from non-
digital projects such as editorial design for publishing and digital projects such as 
UX/UI design for Social Change. GMD: Studio operate outside of the typical taught 
aspect of the course, allowing for students to experience working with industry. 
Other GMD: Studio activities may include but not be limited to guest speakers, 
workshops and seminars. 

2 

GMD: Lab, Future Facing, Future Informing: GMD: Lab is a new initiative designed 
to enable students from all three years of GMD to work on exploratory, 
experimental projects, working with industry and relevant or related academic 
areas. Lab projects may be speculative and experimental or function as the 
primary research and development stages leading to GMD: Studio output. Other 
Lab activity may include guest speakers, off-site activity and discussions pertaining 
to new ways of working technically and critically. 

3 

The New Verticality: Teaching and Teaming across all three years: The New 
Verticality. GMD is taught by a range of tutors, lecturers, subjects specialists and 
technicians. First year workshops and projects are designed to prepare you for 
year two subject specialist projects which then prepare you for third year studio 
activity. Over the course of six blocks, two per year, you will work with tutors upon 
a range of practical and critical activities that build upon the previous blocks 
learning, allowing you to either become a broad based or specialist practitioner, 
working with those staff over three years that are most appropriate to your 
professional and academic ambitions. 

4 

GMD: Alumni: GMD: Alumni. GMD has a strong reputation within the creative 
industries for employability, risk taking and technical execution. The course is 
committed to be ‘industry facing and industry influencing.’ One strategy to ensure 
this continues, GMD graduates work with Subject Specialist tutors to co-author 
briefs and workshops ensuring best industry practice is reflected in course content. 
They also undertake portfolio surgeries and Q&A sessions, offering insights into 
contemporary industry practice and offering real insight and an opportunity for 
networking. 

5 

International Student Exchange and ‘Similarly Different’: International Student 
Exchange and ‘Similarly Different’: GMD has an international programme affording 
Year Two GMD students the opportunity to apply to study for the equivalent of 
one block at one of a number of chosen and well respected partner art and design 
institutions. Students also join GMD for one block in year two from those art and 
design colleges. Similarly Different, is a non-assessed annual event typically held in 



July, where GMD students are invited to work in London with international 
students from these institutions on subject related projects and to also discuss 
points of commonality and difference and the ways in which different cities, 
countries or cultures treat the subject both academically and professionally. 

6 

Diploma of Professional Studies Students have the opportunity to apply to 
undertake a one-year industry placement between year 2 and year 3 leading to the 
Diploma of Professional Studies. The Diploma in Professional Studies (DPS) 
introduces students to life-long critical engagement with the adaptable and 
progressive creative industries. Students are supported throughout the year and 
are managed by academics, enhancing research-informed learning, ongoing 
questioning, enquiry and evaluation. DPS’ focus is on developing professional, 
critical and reflective abilities, with a view to empowering and enhancing student 
learners. 

 
  



Course Detail 

BA (Hons) Graphic and Media Design is underpinned by a commitment to the teaching of 
core and expanded processes of graphic and media design practice; design systems, 
information design, typography, graphic image communication and design as vehicle for 
change. Media agnostic, GMD teaches principles that are explored, tested and applied 
across a range of media; print and digital, static and kinetic, haptic and multisensory. We 
aim to take stock of what graphic design and its interrelated practices are by definition 
and practice, the myriad positions, roles and skill sets and to explore what they may 
become in the near future. Whilst we cannot and not pretend to be able to see into the 
future, we do aim to foster a culture of forward facing practice through practical and 
critical enquiry. 

‘What is it that we do and why do we do it?’ GMD takes a philosophical as well as 
practical approach to the subject. It explores expanded and primary notions of graphic 
and media design and undertakes subject level critical reflection and material 
experimentation. It actively encourages the questioning of the subject itself and 
repudiates cultural and vocational presumptions and suppositions. 

Course Units 

Each year of your course represents a different level of study (Year One = Level Four; 
Year Two = Level Five; Year Three = Level Six). The years are divided into units, with a 
maximum of five units and a minimum of two units per year. Each unit is credit-rated, the 
minimum unit size is 20 credits. There are always 120 credits per year, and 360 credits 
make up the BA (Honours) degree. Each unit descriptor indicates the number of learning 
hours associated with the unit. The proportion of hours devoted to types of learning will 
vary according to the purpose and nature of the unit. 

In Year One, more emphasis is placed on directed learning. As you progress through the 
course, this emphasis shifts as you take responsibility for directing your own learning, 
moving towards the ultimate goal of being an independent learner. Under the 
Framework for Higher Education Qualifications the Levels for a BA are: Level 4 (which is 
stage 1 of the course), Level 5 and Level 6. There is a progression point at the end of each 
level and in order to progress, all units of the preceding level must normally be passed. If 
you are unable to continue or decide to exit the course, a Certificate of Higher Education 
(Cert HE) will be awarded following the successful completion of Level 4, or a Diploma in 
Higher Education (Dip HE) following the successful completion of Level 5. In order to be 
awarded a BA (Hons) you must successfully complete 360 credits. The final award is 
either comprised of the marks from Level 6 units only, weighted according to their 
credits, or the highest graded 100 credits from level 5, at a weighting of 30%, and all 120 
credits at level 6 with a weighting of 70%. Your classification is based on the highest 
result. For more detailed information regarding your course’s contact hours please check 



Moodle and ‘My Contact Hours’ which can be accessed through 
https://mycontacthours.arts.ac.uk/ In addition, your own personal timetable will be 
available each year from the beginning of term via your Moodle page 
https://mytimetable.arts.ac.uk/timetable_navigate/ 

Learning and Teaching Methods 

The synthesis of a broad range of teaching and learning methods include but are not 
limited to: 

• Vertical curriculum design combined with horizontal team teaching and course content 
co-authoring 

• Serial and parallel projects (course schematics and planning) 

• Subject Specialist creative projects 

• Verbal and practical creative briefings 

• Mixed exercise/project timeframes 

• Studio based technical and conceptual exercises 

• Inductions into digital and pre/post-digital process workshops 

• Professional Practice and Industry Positioning 

• Individual and collaborative/team projects 

• Third party and industrial engagement including GMD alumni 

• Individual and small group studio tutorials 

• Peer-to-peer reflective assessment 

• Presentations of works in progress and staged development 
• In-studio critical and theoretical discussions and seminars and design writing workshops 

Assessment Methods 

BA GMD assessment methods include: 

• Interim and formative progress assessment 

• Holistic assessment of Unit portfolio submission 

• Elemental assessment of group project output 

• Unit summative assessment 

• Peer-to-peer interim and formative assessment 



• Assessment of research, analysis, exploration, testing and experimentation and reflection 
via the Unit Visual Summary 

Reference Points 

The following reference points were used in designing the course: 

It is interesting to note that although the 2016 Subject Benchmark Statement 
acknowledges changes to technologies and commercial landscapes, the coding system 
remains the same. GMD sits within W210 [Graphic Design]. Unit titles for the proposed 
revalidation allude to benchmark level terminology, with one aim to simplify the notion 
of critical, technical and vocational progression through the semesters and years. Oblique 
notions and references to narrative, materiality or form are removed to clarify further 
progression. Subject specific definition and detail is provided through studio level project 
material. 

One particularly pertinent area outlined within the QAA benchmark statement is the 
“erosion of traditional parameters” (QAA Benchmark Statement for Art & Design section 
3 para 3.2) 

This is acknowledged explicitly within the revalidation proposal GMD via the following 
teaching and learning methods: breadth of projects and opportunity via the Specialist 
Subject Lead co-authored projects and studio based activity, the elective-selective 
parameters within Blocks 4 and 6, facilitating greater levels of experimentation, 
autonomy and self-directed practice. It is these erosions of parameters – as well as job 
descriptions and skills sets as interrogated within the revalidation workshops with 
industry and education – that are informing and supporting a radical approach to content 
authoring and schematic design. 

More broadly, please see QAA notes below and Units designed to respond accordingly: 

QAA guidance has been consulted and the course fully adheres to the FHEQ Code of 
practice particularly as it is established within the framework of BA developments agreed 
across LCC by the quality department. In evidence the following areas of level 4-6 study 
from the QAA code of practice at can be identified as being addressed with the specific 
units as follows: 

Source: 
http://www.qaa.ac.uk/Publications/InformationandGuidance/Documents/FHEQ08.pdf 

http://www.qaa.ac.uk/Publications/InformationandGuidance/Documents/FHEQ08.pdf


Course Diagram 

Year 1 

 
  



The University will use all reasonable endeavours to provide the Course and the services described in this 
Output. There may be occasions whereby the University needs to add, remove or alter content in relation 
to your Course as may be appropriate for example the latest requirements of a commissioning or 
accrediting body, or in response to student feedback, or to comply with applicable law or due to 
circumstances beyond its control. The University aim to inform you of any changes as soon as is 
reasonably practicable 
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