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Introduction

Welcome to Starting Out 2020. Despite Covid-19 impacting every part of our lives, it is important to know
that UAL is still committed to helping graduates from 2020 to make a living doing what you love. This
guide - produced for 2020 graduates - aims to support you in exploring your options and finding your future
career.

Ité& full of useful information and advice, including an outline of the programme of events available to
graduates this summer. If youde unsure about what career direction to take, the section on Career Options
will help you to explore ideas, by better understanding your interests, skills and motivations. This guide will
give you some useful pointers to help you perfect your CV. There& also jobhunting advice covering
interviews, cover letters and application forms. You will also find some of the key websites you can use to
search for jobs in your chosen sector.

With so much uncertainty across all sectors, we encourage you to be flexible. The guide aims to help you
target your research. Industry sectors can vary, the pandemic has affected sectors in different ways and
most have had to adapt. Our useful insights and links to additional resources will help you to explore the
sectors that may appeal to you, identify roles that fit your skills and interests, and help you to consider
options.

You do not have to read this guide cover to cover, but refer to it as and when you need to. It will be helpful,
regardless of whether you are considering: setting up your own business; looking for a role directly related

toyourstudies; or |l ooking for a change in direction.

know, ités a good starting point and gateway to
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How can we help?

Careers and Employability offers a wide range of services and events for 2020 graduates. Due to Covid 19,
all events and activities are currently online, making them more accessible if you are no longer in London.

Graduate Support

As a UAL graduate you can access tailored one-to-one support online for up to 2 years after you
graduate. If youde struggling to secure the right role or are undecided about your future career, our
confidential and impartial advice could help. We can support you by discussing your career ideas and
options, and providing advice on applications and interviews. This service is designed to make you more
confident in your job search and support you in identifying and your chosen career path. Email
gradsupport@arts.ac.uk to start your career discussion.

arts.ac.uk/gradsupport

Creative Opportunities

Creative Opportunities is UALO6s industry jobs board
advertises hundreds of jobs and paid internships each month, in creative and non-creative sectors
(national and international). | t 6 s fr ee t o r dgopdandtrenre araawide wapefy bfyole$ being

advertised. All jobs pay the National Minimum Wage or higher.

creativeopportunities.arts.ac.uk
Newsletter

Sign up to the Careers and Employability newsletter (using your personal email address) to ensure that you
receive regular updates of events and useful information to support you with your career.

Starting out i 2020

A new programme of events dedicated to the graduates of 2020, these events will help you to prepare for
your virtual degree show and embark on your creative career during uncertain times.

The series of industry-led webinars, online workshops and one-to-one advice will empower you to:

A use your creative strengths,

A be proactive and enterprising,

A positively navigate change

A and communicate your abilities in a way that helps you to stand out from the crowd.

Creative Enterprise Awards

Creative Enterprise Awards are funding (up to £5000) and business support packages to help UAL
students and graduates (within 2 years of graduating) to grow new business ideas and nurture enterprising
initiatives. UAL graduates often go on to launch exciting new creative businesses or social enterprises the
funding and support will help them in their first steps.

arts.ac.uk/creative-enterprise-awards

Freelance and business advice - online resources and one-to-ones

Ifyouwanttocreateas ust ai nabl e freelance practice or a succe
consider and plan all elements. How will you develop your business and find work? Will you work from

home or a studio?


mailto:gradsupport@arts.ac.uk
https://www.arts.ac.uk/students/student-careers/graduate-careers
https://www.gov.uk/national-minimum-wage-rates
https://creativeopportunities.arts.ac.uk/
https://arts.us7.list-manage.com/subscribe?u=f43550faa16adb8d7a5037ed4&id=782a025bbc
http://www.arts.ac.uk/students/student-careers/starting-out
https://www.arts.ac.uk/students/student-careers/funding-and-mentoring/creative-enterprise-awards

Self-promotion and marketing are vital for making sure people know about and buy from your
business/service. Finally, knowing your rights and how to safeguard your artistic practice will help to make
sure you get paid and receive credit for your ideas.

Take a look at arts.ac.uk/enterprise for online resources or email: enterprise @arts.ac.uk for tailored advice
or to book a one-to-one with our Enterprise Practitioner.

Start-up Visa for international graduates

The Start-up Visa is for international students who have completed their degree course and wish to remain
in the UK to develop a business. UAL endorses and sponsors up to 20 graduates for Start-up Visas each
year. In order to be considered, you must have a viable, UK-based business idea and a plan to make it
happen.

Any international graduate is eligible to apply, as long as you have been awarded a Bachelor, Masters or
PhD degree from UAL. Applications can be made up to 2 years after graduation.

Your business should have the potential to add to the UK economy. You will be expected to demonstrate
the entrepreneurial skills and commitment to develop the business. You can find more details online:

Selling and exhibiting your work

not just a shop sells design products and artwork by UAL students and alumni. Products include a diverse
range of home, fashion and giftware i from cards, stationery, bags and jewellery, to limited edition prints
and one-off artworks. New products and artwork are sourced via open calls and students and graduates

from all Colleges can apply. Visit arts.ac.uk/not-just-a-shop to submit your work for consideration.

Each year Careers and Employability presents a group stand of UAL student and graduate design
businesses at Top Drawer trade show. The stand provides young businesses with the chance to sell their
work wholesale and meet trade press and buyers at a heavily discountedrate. Top Dr awer i s
leading design-led trade show for gift and interior products. Selected businesses are also provided with
training and support to make sure they are prepared for the experience. Take a look at arts.ac.uk/top-
drawer for full details.
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https://www.arts.ac.uk/students/student-careers/freelance-and-business-advice
mailto:enterprise@arts.ac.uk
https://www.gov.uk/start-up-visa
https://www.arts.ac.uk/students/student-careers/funding-and-mentoring/international-start-up-visa
https://www.arts.ac.uk/about-ual/not-just-a-shop/sell-your-design-products-and-artwork
https://www.arts.ac.uk/students/student-careers/exhibit-and-sell-your-work/top-drawer
https://www.arts.ac.uk/students/student-careers/exhibit-and-sell-your-work/top-drawer

Graduated in 20207 what next?

Identifying a career path can be straightforward for some and more challenging for others. Having
completed your studies, you may well have secured some relevant experience and you are now ready to
get that first role, commission or client. For others, you may be keen to find work in a related industry but
are not sure of your options. This guide will help you to increase your understanding of some of the key
factors that will help you transition into your career or plan for a successful career.

For those that are unsure about a future career, this guide will support you to identify and consider a
possible career paths and help you plan your next steps.

Whatever your circumstances, graduating in 2020 will require flexibility, resilience and determination. You
will be able to access support from Careers & Employability to help on your journey.

il i0h?
Your degree subject will open up a huge variety of career options. It& important to remember that your
gualification has equipped you with technical skills, as well as many transferable skills that could lead to a
variety of careers. Skills developed include:
1 The capacity to set goals, manage workloads and meet deadlines.
1 The ability to analyse information and experiences, formulate independent judgements and
articulate reasoned arguments.
1 Capable of negotiating, interacting effectively, in order to collaborate and work as part of a team
work.
1 Adept at articulating ideas and information clearly in written, oral and forms.
1 Developed proficiency to communicate and present ideas and work, to audiences in a range of
environments.

If youde considering looking for work outside of the creative industries, or are looking for a graduate
scheme, it& important to remember that many graduate roles advertised by large recruiters do not require a
specific degree subject.

Take a look at the links below to search for roles and employers, if you would like to explore career options
outside of the creative sector:

prospects.ac.uk
targetjobs.co.uk
milkround.com


https://www.prospects.ac.uk/graduate-jobs
https://targetjobs.co.uk/
https://www.milkround.com/

Identifying career options and ideas

Understanding yourself

In order to plan your next steps, you need to spend some time reflecting on your interests and skills. By
knowing what interests you and recognising the skills you have and those that you need (by identifying the
gaps), you will be better prepared to secure a role that is right for you.

In this section, youdl have the opportunity to consider your interests and reflect on your skills, which will
allow you to consider some of the careers available to you.

hich ooti il suit me?

Beingunsure about the direct i oisvegycoamhmah, iticanllso bgoonfusingc ar e e
with such a variety of possible roles. It& important to understand that there are many options open to you

that you may not have already considered. In order to learn which options are available to you, start by
understanding your own motivations, skills and interests. Take a look at the resources below to help you

consider where your skills and interests could take you. Remember that these are simply suggestions

based on your responses.

icould.com

Prospects planner
Humanmetrics

In addition to these activities you can also access the LinkedIn Alumni tool; it will allow you to see what
previous graduates for your course are doing now. This tool may also help you to generate ideas and
options, watch this short video which shows you how to use the tool.

What skills do | have?

When considering career options, reflecting on your skills is one part of the process. Consider the skills that
you may need for specific careers. Carrying out an audit of your skills will help you to identify your current
personal and professional skills and experience. Take a few minutes to review some of your skills:

Are you:
A Determined and commited A Commercially aware A Detail oriented
Can you:
A Identify appropriate A Write press releases A Take on board feedback
audiences
A Pitch your ideas A Adapt to new/changing A Write project proposals
situations
A Experiment and test new A Use specialist software A Produce marketing materials
ideas
A Look for new approaches A Curate shows A Manage and grow social
media
A Design graphics A Seek out and create A Co-ordinate exhibitions
opportunities
A Manage tax and accounts A Manage IP A Write funding applications
A Plan financially A Negotiate sales/commissions A Identify/develop a network
A Build a website A Create a portfolio A Manage budgets effectively

Having explored some of your skills in this activity, did you notice any obvious gaps in your skills and
experience? Can you think of any practical ways you can fill these gaps?


https://icould.com/buzz-quiz/
https://www.prospects.ac.uk/planner
http://www.humanmetrics.com/cgi-win/jtypes2.asp
https://www.linkedin.com/school/university-of-the-arts-london/people/
https://www.linkedin.com/learning/learning-linkedin-for-students/the-alumni-tool

Remember that you do not need every skill listed, but if you are looking for roles that require particular

skills, now is the time to consider how you could developthese. Now it 6s more i mportant
develop skills to help you fill the gaps. You can do this in numerous ways: using online tools such as

YouTube tutorials; finding a mentor; work experience; job shadowing and internships. You can also

consider undertaking one of thousands of free online courses:

futurelearn.com/courses

open.edu/openlearn/
skillshare.com/
alison.com

Creative Attributes Framework

Building on this activity, take a look at the Creative Attributes Framework on the following page. It& been
created by UAL to help articulate the qualities, behaviours and skills you develop through your course and
career. Each attribute has a definition and an example.

Print out a copy of the framework and take some time to reflect on your own experiences. The framework
will help you to demonstrate the skills that you have and consider how you might further develop others. It
can be used as an action plan to you help you identify some gaps and set goals. It can also be a resource
to record your experiences, which can be referred to when making applications and preparing for
interviews.

Identify some key priorities, this could include Networking, which is now more important than ever or
undertaking a short course to boost your skills and confidence.


https://www.futurelearn.com/courses
https://www.open.edu/openlearn/
https://www.linkedin.com/learning/
http://www.skillshare.com/
https://alison.com/

Making things happen

Proactivity The initiative,
hard work and passion required
to make things happen in society,
the community, and the workplace.

Enterprise The mindset that
takes measured nsks, perceives
and creates opportunities, and
the resourcefulness to pursue
them.

The ability to embrace
rapid change, adjust to new
ways of working and retain an
open mind.

Example:
employmen
sending spe

create op Example: | a¢

portu Of Interes

Example:
al identitie

Showcasing abilities

Communication The skills

The ability to The ability to
needed to present yourself, collaborate with others, create demonstrate your unique talents,
work and ideas, to inspire others networks and develop and contribute abilities and experiences to others
and respond to feedback. to communities of practice.

in an engaging manner.

adva

Curiosity The enthusiasm
to seek out new perspectives
and to create and build on existing
knowledge.

Self-efficacy The awareness
of and confidence in your own
competencies, and the ability to
respond positively to a variety of
situations.

Resilience The ability to
adapt and remain motivated,
overcome obstacles, and deal
with ambiguity, uncertainty and
rejection




Understanding creative sectors

Whilstcovid-1 9 has i mpacted every sector, itos vital
are in your preferred career area, establish what support is available and the ways to overcome hurdles.

For positive news stories and insights take a look at:
www.creativequarter.com/articles/work/lift-off-at-lunchtime-with-our-twice-weekly-online-talks
NWW.positive.news/lifestyle/a oronavirus-how-arts-and-culture-are-fighting-back

In the UK the TV, Film, radio, advertising, photography, digital creative industries (e.g. video games),
music, galleries and museums form part creative industries. Prior to the pandemic, collectively, they had
contributed over £100 billion to the UK economy in the most recent government figures.

Creative graduates enter a huge variety of careers, if a career related to your degree subject is your main
goal, then make sure that you develop an awareness of the many roles linked to your area of interest.

By undertaking some research, you bbkgin to build a broader picture of the types of opportunities that
interest you. You will also gain an understanding of what different roles involve and who the key recruiters
are. Your research will also help you to become more aware of work allied to your chosen career,
increasing your knowledge of alternative routes to enter the sector and the importance of being flexible.
The research you do, should also raise your awareness of the variety of careers available to you.

Resources

iew of f . in
| veindustri |

Explore our sector guides for information relating to your field of interest.

t hat
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https://www.creativequarter.com/articles/work/lift-off-at-lunchtime-with-our-twice-weekly-online-talks
https://www.positive.news/lifestyle/arts/coronavirus-how-arts-and-culture-are-fighting-back/
https://www.prospects.ac.uk/jobs-and-work-experience/job-sectors/creative-arts-and-design/overview-of-the-creative-arts-sector-in-the-uk
https://www.thecreativeindustries.co.uk/uk-creative-overview

Job hunting

When you have understood and identified some of your career interests and preferences, take a look at the
sector guides to help you build up a picture of the types of jobs available in your field of interest. You can
then start to consider preparing to make applications.

Remember that flexibility is essential for securing work, post pandemic. Creative graduates are well
equipped with resilience and agility, amongst other attributes. These will be vital in a changing job market.

What is job hunting?

Job hunting is the process of actively seeking out new employment. It may include developing an action
plan or schedule with targets and deadlines. In the current climate networking is essential to identify
opportunities, checking jobs boards, developing a professional profile and writing speculative applications.

Do:

1 Reflect on your experience, attributes and key skills to date. Take time to plan a speculative career
path based on research and your own motivations, strengths and aims.
Establish a role or area of industry to focus on and get to know as much as you can about it.
Create an action plan, i.e. short- and long-term goals with a series of practical tasks to do in order to
get going, such as networking or topping up skills.
1 Be aware of your public profile and update your professional profiles regularly. Deactivate unused
accounts.
Develop a |ist of jobs boards to regularly check
Research recruitment agencies that could help you find work in your target sectors.
Use your time effectively and research the company/role, ensuring you tailor applications every
time.
Have a tiered approach with many scenarios (i.e. plan a, b, and c). Be ready to review and adapt.
Keep a schedule or spreadsheet of applications, contacts and interviews and follow up applications
or interactions via phone or email.

=a =4

=a =4 = =4 =4

Career changers and mature students/graduates

All of the above is a relevant to your job hunt, as a career changer or mature student/graduate. It is
important to reflect on the numerous skills and experiences that you have already built up. Make sure that
you sell the advantages of your prior experience, take a look at these articles by design week and by
Prospects for more information.

Top tips

1 Be proactive, be visible
Join LinkedIn, create a website and use Eventbrite to seek out relevant events to connect to your
industry and speak to potential employers if you get chance. Create Google alerts to help you to
seek jobs, connect with and follow businesses on social media. Pick up the phone, ask questions
and make speculative applications. Tell people you are on the lookout for opportunities.

9 Draftascriptandk now your O&épitcho
Practice interviews and networking convereaslaftd oins
difficult and does not come naturally to most. Practice makes it easier.

1 Make it clear
Put yourself in their shoes. What can you bring to their team/business? Be specific. What do you
know about them? How are you the best fit?

i Avoid additional stress
Be honest with yourself and make realistic goals and timescales. You may have immediate needs
that require attention before starting your |job
that 6s OK.

11


https://www.designweek.co.uk/issues/3-9-april-2017/navigate-career-change/
https://www.prospects.ac.uk/careers-advice/getting-a-job/make-a-career-change

Graduate level jobs
Having completed your degree you should be able to gain a job that requires a degree rather than one
which a school leaver could do; this is known as a graduate level job.

Creating a job hunting plan will help you to focus on your search. It will help you to narrow and target your
search, by recording your information you will save time by focussing on career preferences. Using dates
and deadlines will help you work towards a timeframe to ensure that you are ready for your search.
Remember to include all areas of interest and consider whether freelancing or becoming self-employed are

also options.

Job hunting plan

| What do | really want to do? List your current top three career goals hare balow: I
1

| o |

l 5 |

I Chose one and start to research Whem/how you can do it? Consider, locations, organisations, job fitles ete. Sketch out
| rasults here, then start to work throwgh the headings below as you gat going with your job hunting.

-
[Indush‘y:‘sac’tor

g, visual communications J '

~
Job title

a.4]. graphec designer

N
(Jnh level

a.q. ntarm, junior, mic g

’

I

I
Pay level r
a0 £120 day/F25k yaar _
-

Listings
a.. Tha DRUM jobs boare

-~
Preparation

a.g. CV, portiolio, covar

kattar, professional profils,

business cands

7
_“".l l.f’
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

L.

r

|F_ _h'lld__ B __“.I(‘___
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|

-~
Activities

a.4. racond your dady,

waekly, monthly tasks and

% »

' -\
Review

a.4. What hava | dona and

whal will | do diffarantly?

What actions can | take

naxt?

L. o

Checklist Tick off the things you have prepared as part of your job hunt,

|:| Identified job title [_] prysicat portrotio |:| References [:]
Dcv. statement, showreel E]w-tndt- portiolio D Elevator pitch D
I:IGOW lnttor D Online profile D List of jobs boards E]
[T ousiness carcs [ contacts spreadsheet [ e.0. copyrioht ]
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Networking

Networking is an important way to get work, promote your business or service and build long term

connections. First impressions are important in any industry, but particularly when you are selling a service

or business idea. Through experience and practice you can build your confidence, which is key to making a
positive first impression. Networking virtually has become the norm in recent months, in due course there

will be more opportunities to attend physical events,ho wever i tds | i kel yemathat vir:
commonplace.

Networking online

You can approach prospective employers, collaborators and clients online. The key is to make sure that
your approaches are personalised and clear.

Linkedini s a great tool for seeking out relevant contac
for UAL alumni you can increase your awareness about the types of roles former students are undertaking,

who their employers are, or whether they are workin
people easily through LinkedIn but personalise your intro message to increase your chances of getting a
responsee.g.l see that you graduated from the same cour se
photography and would be grateful for any advice. Alternatively, it could something like, | saw your

exhibition and wanted to connect withyouaslama cur at or é

The Dots is another online network especially for creative industry professionals. You can build a profile,
follow and message other people, showcase your projects and apply for jobs through the platform.

Social media platforms such as Instagram and Twitter are good ways to showcase your projects, seek out
new work and collaborators, and build a community for your brand. Social media is also a great way to
network and approach people in an informal way. Just remember to keep your personal and professional
accounts separate (unless your personal life is central to your brand).

If you want to work with a particular company, establish who the most relevant contact is by researching

their website or company LinkedIn profile. Once you know who the best contact is you can contact them by

email. Draft personalised emails for everyone you make contact with and make sure you have something
relevant to say; if youbre |l ooking for work you mig

Attending virtual events can also present opportunities to network. Choose events carefully, look at ones
hosted by organisations linked to your career area. Take a look at websites like:

www.artmonthly.co.uk/magazine/site/calendar

Struggle speaking with people at events? There& more to building a professional network than attending

events. Find a way to connect with people that feels authentic. Stretch yourself by trying something new,

whet her t hadshmeorsnwriteagryaur first log post, sharing an article or picking up the phone
to invite someone for a virtual coffee.

Networking - Physical events

Networking at physical events used to be the norm, eventually attending physical events will return. It can
be daunting, but itds i mportant to remember that ev
confident tone, good body language and a positive expression will make you seem more approachable.

Be prepared

T Write and rehearse your HfAelevator pitcho. I f you
chance to impress them. Have a clear, short and interesting description of yourself, your business or
i dea pr e parth testing it but d sour friends and family to make sure it hits the right note.

1 Prepare 3 questions in advance that you can use to initiate conversation.

13


https://www.linkedin.com/school/university-of-the-arts-london/
https://the-dots.com/
https://www.instagram.com/
https://twitter.com/
https://www.artmonthly.co.uk/magazine/site/calendar

1 If youde networking for business purposes always carry your business cards with you and make

sure you give them out to anyone you talk to.

71 If you meet somebody interesting, ask them for their business card (aim to collect 5 or more during

an event).
1 Bringexamples of your work if itdés appropriate
Body language

(this

Being mindful of your body language will help to ensure that you come across as confident, positive and

proactive.

Here are some simple tips:

§ Sit or stand up straight.
1 Smile i this will help to put you and the people you speak to/approach at ease.
1 Keep your arms and legs relaxed and try not to fidget.
1 Try not to cross your arms as this can seem defensive or closed.
1 Show that youdr e i rbyoecasosdlyndddirgrordespjonding appropriatgly.
1 Keep to your own personal space.
Following up

1 If you meet anyone who expresses an interest in you or your work at a networking event, make sure

you follow-up with them quickly (see top tips below).

1 If people give you their business card, drop them an email e.g. | really enjoyed our conversation at

the UAL networking event on Tuesday. I tho
telling you about é
T Itébs also worth connecting with people you
good platform for this as itbés centred aro
platforms.
Top tips

ught |

me et
und en

1 Making speculative applications can be intensive and time consuming so making connections can
boost your prospects. Lots of doors can open by talking to people and attending/participating in

events.

1 Be the proactive and generous person you would hope to meet.

f The more you give the more you get back. Offer s
back in return. You could invite them to your exhibition or share an article that may interest
them.

T Put yourself in the path ovferopypoour tiufn iytoyu. dPoenodptl el
you do.

1 Speakin a language people will understand and respond to.

1 Tap into niche markets and network within specific group, including non-creative networks, this can

do a lot of your work for you by spreading the word about you.

T Ask for hel p. The world is full of generou
your course.

1 Be realistic, nurture connections long-term rather than expecting them to pay off right now.

Identifying your network
Everybody has a network, take a look at the activity on the following page to help you identify some

potential contacts. Consider all the places you may find contacts e.g. people you know through sports,

volunteering and social or religious groups. Also consider people you met at school/college as well as
friends and family.

S peop
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Building a map of your community:

STEP 1:

Starting with the template, fill in the names of relevant people you know. It doesn’t matter

if you haven’t seen them in a long time, if you’ve only met them once or twice or if you can’t
remember their surname. Just get every contact you’ve made down on paper. Spend some time
on this, it's easy to forget who you’ve met over the years.

STEP 2:
Take a look at your completed community: how comfortable would you feel getting in touch with
each person? Imagine picking up the phone, texting or emailing each person in turn to, for example,
ask if you could buy them a coffee and pick their brains for 20 minutes. What about if you had an
event to go to? Who from your list could you see yourself inviting along?
¢ If you’d feel fine about doing this: mark the name in GREEN
¢ If you wouldn’t really like the idea, but could probably steel yourself to go

for it if you really thought it would help: mark the name in
¢ [f you just couldn’t do it, whatever you would gain: mark the name in RED

STEP 3:

Get in touch with at least two people in your community from the GREEN or names.
For example, next time you are going to an event, have some news to share or hear of something
they would be interested in.

Friends Family

Me and My
Network

University Colleagues
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Your CV

Before applying to any roles, have a current CV ready. This should showcase your skills and will help you
market yourself to prospective employers. It& important to tailor the CV for each role, highlighting the
relevant skills for required for the role.

CV stands for Curriculum Vitae and is a factual document that acts as a summary of your experience, skills

and education. It used to formalise and showcase an individtu
context of applying for employment, work experience or other opportunities. It& about you but written for

someone else - there is no standard CV and it should always be tailored for the recipient.

What makes a good CV?

Do
1 Make sure your name is very visible.
1 Include all relevant, up-to-date contact information (mobile number and a professional email).
9 Include links to any online content you want an employer to see, such as LinkedIn, online portfolios,
profiles, websites and social media if relevant.
1 Double check your grammar and spelling.
1 Ensure that your relevant experience appears first (i.e. before any retail or hospitality work).

Structure your CV

1 Think about the hierarchy and layout of the information i what information would you like the reader
to see first?

1 Use concise bullet points to describe role responsibilities.

Make sure you include a job title, company name, location and dates for each experience

1 Use sections titles such as Profile, Key Skills, Education, Work Experience and others relevant to
your discipline, such as Exhibitions, Publications, Awards.

1 Tryto keep it to one page, maximum two.

1 Always write dReferences available on request6to ensure that referees are not inundated with
requests.

=

Top tips:

1 Think about visual impact and branding
Is the look and feel of your CV consistent with your cover letter, portfolio and website?

1 Tailor every time
Analyse the job description/role carefully and make sure you match your skills to those in the person
specification.

1 Be specific and use industry terminology
When describing your expe
with reference to the rol

ience be concise and d

r
e youbre applying for.

1 Use positive verbs and language
Employers see a lot of CVs so articulate your skills with memorable, positive verbs e.g. organised,
led or delivered. Co n s i d eeditedalmagaziné6 r eads bwatst erre stphoams iob | e f

Use examples

Demonstrating your suitability by providing evidence will help the reader decide whether you are right for
the role. Ensure that you mention relevant key skills and responsibilities at the outset e.g. created social
media posts that increased engagement with the brand by 20%.

Make equivalents clear
If you studied abroad or completed a course that is not recognisable from its title provide more details about
it.
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This guide is just a starting point, and you should continue to work on developing your CV so it works best

for you

Take a look at the example below to understand some of the key information that needs to be

included:

NAME SURNAME

This profile is written in the first per- |

son e.g. 1am” and "1 have gained". Location: London UK
Profiles in the third person e.g. *ABA | Tel: 01234 56789
Flim graduate with skills in" are less | Email: namename@gmail.com
personal but equally acceptable. Find Website: www.namename.com
your style and use it consistently. | Linked in: www.linkedin.com/in/name-name

Profile

| am a student at/ graduate of UAL specialising in ... . Skilled in ... . with a strong interest in delivering ......

| have gained experience with x, y, z companies/start-ups/ collectives. | offer .... and my main goals are to ...
in the ..... industry/ business/ field.

(If you include a profile make it individual and tailored to the job, write no more than 3 lines here).

Education

MA/BA - Course name, college, country 2014 - 2017
Dissertation title or specific areas of research
Live brief with industry clients etc

BA/ A-Levels - School, Country 2010 - 2014
Short Course (such as weekend or evening) Feb 2015

Professional Experience (Highlight responsibilities & achievements that show relevant skills & strengths)

Job title, Company name, City Location May 2016 - Feb 2017
* Organised x, y with z outcome
¢ Achieved x, y with z outcome
¢ Improved x, y with z outcome

Job title, Client Name, City Location (freelance) Jan 2015 - April 2016
* Researched x, y with z outcome
* Created x, y with z outcome
¢ Produced x, y with z outcome

Job title, Company name, City location (internship) June 2014 - Jan 2015
* Managed social media accounts increasing followers by 25%
* Designed print ready flyers, poster and brochures with new style
» Researched and designed visual concepts for marketing dept.

Job title, Organisation name, City location (volunteer) Oct 2013 - Sept 2014
¢ Supported x, y with z outcome
* Promoted x, y with z outcome

Awards, Exhibitions, Publications (or Memberships/Projects/ Competitions)
Exhibitions (solo/group) , Gallery /Open studio, Location
Residency, Location
Article/ Essay, Publication, Issue/Volume
Award, (shortlisted/ winner)

Skills Software Interests (If relevant to the job)
Letterpress Adobe lllustrator Photography

Copy-editing Adobe Photoshop History

Touch-typing Aftereffects Chess

Market Research Maiichimp Swimming

References available upon requeast

Remember that CVs may differ depending on job level and sectors in which you are looking for work. This

means that they can look very differentd e pendi ng on t he i n dnesedrchsitesysuchuadr e

Pinterest to identify typical themes, layouts and styles.

If you graduated a couple of years ago, your employment history may be of more interest to the reader than
what and where you studied, therefore give your relevant experience more prominence.
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If youd@e interested in a career change, your skills may better reflect your suitability than your current or
previous role. Therefore, a skills-based CV maybe the best option for you. See an example of a skills based

CV on prospects.ac.uk also take a look at this CV advice video.

If you@e planning to work outside of the UK, remember CV guidelines will vary according to the country that
you are applying within.
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https://www.prospects.ac.uk/careers-advice/cvs-and-cover-letters/example-cvs/skills-based-cv-example
https://www.youtube.com/watch?v=ypFkW0ZThzg

Writing cover letters

Top tips

Acoverletteri s a text that acts as t h®oftéhgyaunfiestrpdint of Eontgcowithr
a potential employer. A cover letter personalises your application and highlights relevant areas of your CV.

It usually appears in the body of an email or online application form with your CV attached.

Do:

|l

1
|l

Include your name and all your relevant contact details.

Address the hiring manager or the person who
possible.

Reference the specific role which you are applying for.

Let the employer know what appeals to you about the role, look at the advert and mention some of
the activities that particularly appeal. Link the job to your previous experiences (e.g. your course or
internship).

Do your research, show that you know their company, brand, organisation or business. Let the
employer know why their business/company appeals to you. Why would you want to work there?
Give solid, concrete reasons and examples of why you would be a great fit and should be
considered for the role, use the job description/person specification as your guide.

Make sure every sentence is a clear, concise statement.

Keep it to no more than one page.

Remember to:

1 Use a professional and formal tone and check for errors. Highlight your skills mentioned in the job
description.
1 Use industry terminology and keywords.
1 Thank the employer and indicate your wish for an interview.
91 Put yourself in the shoes of the employer and think about what they really need to know, remove
unnecessary words.
Useful links:
Prospects prospects.ac.uk

Video Guides - jobs.theguardian.com

National Careers Service nationalcareersservice.direct.gov.uk
Academic cover letters jobs.ac.uk

Researcher cover letters jobs.ac.uk
Disclosing a disability prospects.ac.uk
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https://www.prospects.ac.uk/careers-advice/cvs-and-cover-letters
https://jobs.theguardian.com/article/how-to-write-a-cover-letter-video-/
https://nationalcareers.service.gov.uk/get-a-job/covering-letter
https://career-advice.jobs.ac.uk/academic/academic-cover-letter/
https://www.jobs.ac.uk/media/pdf/careers/resources/how-to-write-a-cover-letter-for-research-jobs.pdf
https://www.prospects.ac.uk/careers-advice/cvs-and-cover-letters/cover-letters/example-of-how-to-disclose-a-disability-in-a-cover-letter

Interviews

Well done for securing an interview, this shows that your application (CV/letter/application form) has sold
your skills sufficiently for you to be invited to the next stage.

Interviews vary enormously, they are often dependant on the size and type of the organisation. A good
interview is one that is well structured and gets the best out of a candidate. They can be face to face, over
the phone or videoed/online.

Types of interviews

Increasingly employers use a variety of interview techniques, each has its own benefits and may reflect
what is important to the employer.

1 Online/Skypelvideo interviews
These are increasingly common. Video interviews are usually used in the early stages of graduate
recruitment schemes for large organisations. Skype interviews are very common as they allow the
interviewer a similar experience to face to face interviews. This enables interviews to be conducted
when participants are in different towns, cities or countries.

NB remember to check your background when preparing for online interviews, some platforms allow you to
change your background, if you can, it may help to reduce distractions for the interviewer(s). If this is not
possible ensure that the background is presentable. Also check that your audio on your device is working
before the interview; a headset will help reduce external/background noise.

I Telephone interviews
These are usually conducted when there is a large pool of candidates. It can save time and help to
reduce the number of face-to-face interviews.

1 Competency based interviews
These are designed to allow you to give examples of skills (competencies) that the employer is
looking for, see below for more details.

1 Panel interviews
This simply means that there is more than one interviewer. Each interviewer will ask you a set of
guestions and may focus on one aspect, such as your technical skills or your motivation for the role.

1 Strength based interviews
These types of interviews are becoming more common and often used by large employers, they
focus on identifying your strength and assessing how successful you might be in the role.

1 Values based interviews
Values based questions will probably be used in conjunction with interview other questioning
techniques. They have been devised in order to establish trustworthiness and integrity.

For more information about types of interviews please go to prospects.ac.uk

Preparing for interviews

Researching the employer, the job and the sector are vital. For example, you may be applying for graphic
design roles in a small agency, the NHS and a large international bank. The role and responsibilities are

likely to vary in each of the organisations.

Key areas to research are:
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https://www.prospects.ac.uk/careers-advice/interview-tips/how-to-prepare-for-an-interview

1 What does the role involve? What skills will you need to showcase?

1 Who is the employer? Who are their clients and who are their competitors?

T I't is almost certain that you wil/ be askete why
j ob?0) oangdantihseati on (fAiWhat appeals to you about

Practicing for your interview is a great way to help combat some of the stress you might experience on the
day. By giving yourself the opportunity to answer questions under pressure you will be more prepared for

the real event. Ask a friend to pose some questions, you could do this face to face, over the phone or by
video, such as Skype.

Avoid over preparing your answers and rehearsing your responses, it will be obvious to the interviewer and
may put them off.

During the Interview:
1 Dealing with nerves
Interviewers will expect you to be nervous. It is perfectly normal and can demonstrate that you are
really keen to secure the role. If you feel overly nervous, take some deep breaths to help you to
relax.

1 Body language
Good body language is a vital component of a successful interview, how you look and conduct
yourself is very important. If your nerves may make you fidget, this could be a distraction for the
interviewers. Being aware of this will help you manage your body language, perhaps by placing your
hands on your lap. Try to smile and look relaxed,even i f you doTydically,fya eilber e |
expected to shake hands at an interview. If you do shake hands, make sure it is a firm handshake,
as this gives the impression of confidence.

9 Dress for the occasion

Even i f i oréasge emplbyersideessing-formally for an interview may be expected. Other
organi sations may have a different approach, ité
unsur e. I f the organisation is very informal, it

Use the STAR technique to help you answer competency-based questions. This a process of providing a
detailed example of how and where you demonstrated a particular skill. Examples include: tell us about a

time where your communication skills made a difference to a situation or can you tell us how you build
relationships with other members of your team? Employers are looking for evidence of the skills that they
are require, this technigue helps you to answer these questions effectively. STAR stands for situation,
task, action and result:

Explain the situation or event.

What was your task? What needed to be done and why?

What specific actions did you take to overcome the difficulty or achieve the goal?
What was the result? What did you learn? How was this evidenced?

x> -0

Take a look at top tips for interviews, prospects.ac.uk and targetjobs.co.uk for more advice and examples
of how you might approach particular interview questions.
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https://www.youtube.com/watch?v=FQh5aU-JXKw
https://www.prospects.ac.uk/careers-advice/interview-tips
https://targetjobs.co.uk/careers-advice/interview-types

Employment outside the UK

Many UAL graduates look for employment opportunities outside of the UK, this may be because you are
returning to your home country or because you are exploring career options elsewhere. It& important to
undertake thorough research to establish where and how many opportunities there may be in your chosen
career path. Consider that you may need to be flexible about the location and the type of role you
undertake and remember that the Covid 19, is a global pandemic, which has impacted job opportunities
around the world.

When working abroad, you should appreciate that there will be local customs and ways of working that you
may be unfamiliar with. Working and recruitment practices vary from country to country. In some countries,
jobs may not be widely advertised and often shared through informal networks. Being prepared for this is
very important.

Remember that language skills may be a prerequisite for certain industries/countries/roles. Understanding
the variations will help prepare you for the job market.

Take a look at the resources below to build a picture of recruitment practices in different countries:
www.prospects.ac.uk/working-abroad
o) I Kina-al |

Where to look for roles

Once you have decided which career areas interest you (and understand what you need to do secure work
in that area), you should plan to get some experience or find relevant opportunities. Gaining relevant
experience will boost your chances of securing the roles that interest you or to build up a portfolio of
experience. Take a look at U A L Grsative Opportunities jobs board for a current list of opportunities. Refer
to our sector guides for details of relevant recruitment sites.

LinkedIn is also a great source of vacancies - advertised roles include fashion styling, graphic design,
photography, interior design, 3D animators and prop design to name a few.

Using your network

Whatever career option/path you intend to pursue, it is helpful to hear from others with relevant experience.
Your network consists of everyone you know, and those that you know through your network. This could be
that your nei ghbour 6desigmanchmay bertckoffer younsorgerinsights into the job and
their employer.

Take a look at LinkedIn to identify UAL graduates that may be able to offer you some support. This could
be to identify contacts, point you in the right direction in terms of opportunities or provide advice and
information relating to career options. Go to wwwe.arts.ac.uk/alumni-and-friends/alumni-associations-and-
groups to identify groups based your region.

This is general advice as the sector profile guides will have more detailed information relating to specific
sectors.
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Self-employment/freelancing

Many UAL graduates go on and work on a freelance or self-employed basis, some will have multiple
income streams. If this a path that you are considering, being flexible is crucial. Post pandemic, you may
wish to consider this path until you are able to secure permanent or longer-term contracts.

What is freelancing?

Freelancing often means working on short term projects for clients who pay for your time to complete set
work, examples include writing content for a website or designing a leaflet. Freelancing falls under the
wider term of self-employment, but has some differences. Some descriptions refer to the doaningéof your
skills, this may frequently be to multiple clients/customers, undertaking roles to plug a gap. It is possible to
freelance full time, but if you are starting out you may consider having a fixed role elsewhere in order to
build up your experience and client base.

Freelancers will probably be paid according to a daily or project rate (determined by the amount of
time/resources it is expected to take).

When freelancing youde not employed by the company/individual that you are undertaking some work for,
so you will not usually benefit from the perks offered by a company to its regular staff. You will not be
entitled to sick or holiday pay. Youde also liable to pay all tax and National Insurance contributions.

There are numerous advantages to freelancing including: setting the schedule and manage your work/life
balance; writing your own job description; and deciding what clients to work for.

What is self-employment?

If you are self-employed youdl be selling goods or services to your customers/clients. Types of goods and
services varies enormously, examples may include:

91 Design/creative services T web design, graphic design, branding, scriptwriting, video editing.

1 Products i anything you make or manufacture and sell on to retailers, buyers or direct to

customers.

9 Licensing your designs i selling a design, illustration or pattern to a company who will
manufacture the product themselves and pay you either a design fee or royalties.
Passive income i blog posts, digital products such as e-books, self-publishing, online courses etc.
Teaching/workshop facilitation.
Funding i for research, exhibitions, residencies etc.
Sub-contracting 1 offering services outside of your skill set as part of a package and including a
commission in your costing.
1 Consultancy/coaching i offering advice rather than delivering work.

= =4 =4 =9

There are a few different types of self-employment, these include: being a sole trader, being in partnership
with at least one other person, and setting up a limited company. You may also be considering running a

social enterprise or creating a community interest company. It& possible to be both employed by someone,
whilst also being self-employed.

You can register and access lots of useful information and advice on the different types of self-employment
on the HMRC website or alternatively you can call the self-assessment helpline on 0300 200 3310.

Multiple income streams

Without the security of a full-time job and salary, many freelancers adopt the approach of having multiple
income streams. Sometimes referred to as slasher, multi-hyphenate or previously portfolio careers, it
means being paid to do a variety of things. For example, you may be a graphic designer, arts educator and
motion graphic designer. This way of working can provide freelancers with a more stable and secure
income and a more diverse working life. Gone are the days where you are either expected or able to pick a
job for life. Slashers or multi-hyphenates are now much more accepted and, in fact, often more desirable as
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https://www.gov.uk/set-up-a-social-enterprise
https://www.gov.uk/government/organisations/office-of-the-regulator-of-community-interest-companies
https://www.gov.uk/set-up-self-employed

they are able of offer additional skills or services. People are inherently multi-dimensional and as a creative
there is no reason your career should not reflect that.

Side hustle

Some freelancers adopt the approach of a full or part time job and build up their freelance work alongside.
This is often referred to as a side hustle and is a good way of starting out or testing the water without too
much risk. Your side hustle may become your main hustle or for some it may just be something that
consistently runs alongside employment. Creative graduates frequently work in this way, so that there are
able to establish or sustain their practice. 69% of artists make money outside of their practice to help pay
for living expenses such as rent and bills. Artists may work in roles within galleries, teaching or technician
work, or in unrelated roles.

Self-employment tips

Whichever option you take, you will be subject to the taxation system of the UK (tax and National
Insurance), or the country in which you are residing in. There are several factors to consider when deciding
which option to take:
1 Price your work or daily rate
Work out how much how you will charge for your products (wholesale and retail) or services on an
hourly or daily basis.

1 Promote your products or services
- Create a website and social media accounts to promote yourself.
- Set up a client contact list.

i Clients
Have a variety of long term and one-off clients; one-off clients can be good for quick cash injection.
Do not rely on one big client, you will need other sources of income to stay afloat.

 Manage your accounts
Set up a new bank account to keep your work and personal finances separate. If necessary look for
accounting software.

1 Inform HMRC and pay National Insurance
As self-employed youde required to submit an annual tax return to HMRC, stating how much
income you have made and what your expenses are. You will also need to pay National Insurance
contributions. You will need to register as self employed by 5 October in your second year of
trading.

1 Getinsurance
As a freelancer you will need public liability insurance and some clients will ask to see proof of your
policy. If you are giving advice you will also need professional indemnity insurance in case anything
goes wrong.

i Business plan
A business plan is not always necessary and many businesses grow and thrive organically without
one. However, if you need external funding, you will need a business plan.

1 Manage you Intellectual Property (IP)
Owning and managing your intellectual property is an important part of a creative business.

Resources

_—
Sﬂﬂmﬁmﬂﬂeﬁw limited
startupdonut.co.uk
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https://www.gov.uk/set-up-sole-trader
https://www.arts.ac.uk/students/student-careers/exhibit-and-sell-your-work
https://www.gov.uk/set-up-business-partnership
https://www.gov.uk/limited-company-formation
https://www.startupdonut.co.uk/
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https://www.prospects.ac.uk/jobs-and-work-experience/self-employment
https://www.fsb.org.uk/resources/writing-a-business-plan
https://www.youtube.com/watch?v=FLZjZEf3OgM
https://www.youtube.com/watch?v=NjJ-0cq0Nsc
https://www.screenskills.com/insight/news/develop-your-freelance-career-in-the-coronavirus-crisis/

Intellectual Property

Legally intellectual property, also known as IP, exists to help you manage and protect the way your work is
represented and enjoyed. It strikes a balance between making sure you are recognised for your contribution
to society and equally represents the interests of society to benefit from your work.

9 IP protects creative works (copyright), the design or look of your product (design rights), brand
identity, reputation (trademarks), inventions, the way things work (patents).

T I'P does not protect ideas. They hav erdingpadigiwlfilé.f i x e
Different types of IP last for different amounts of time. Copyright (life of creator + 70 years),
Trademarks (10 years), Design rights (25 years), Patents (20 years) when registered. Automatic
rights (no registration) applies to copyright works and unregistered design rights.

1 Copyright generally protects: Artistic, Literary, Musical, Dramatic, Films, Sound Recordings,
Broadcasts and published Typographical Arrangements.

1 People can jointly own IP and one person can own more than one type of IP. Always make an
agreement in writing.

1 IPis owned by the creator unless created whilst employed, in which case it belongs to the
employer.

Top tips

Know your value

IP is your personal currency. It allows you to transform your creative ideas into ways to inspire, invest and
make an impact. When working with and influencing others, remember that they should value you as much
as you value them.

Know your legal rights
IP is a set of exclusive legal rights. Unless otherwise agreed in a contract, they belong to you as a creative
and/or inventor.

Protect your rights

IP does not protect ideas alone, but expressions of an idea. Keep all your sketches, files, renders, photos,
models, prototypes and name and date them. If necessary register your work (trademarks, design rights,
patents). Use a nondisclosure agreement (NDA) if you need to share your idea before registration.

Manage your rights
IP is like owning physical property. You legally own it. You can sell it (Assign) give it away (Waive) or rent
(License) it to someone else.

Respect your rights, and the rights of others

Always use a © credit line (for copyright works) and date to enforce your rights. Equally always attribute
others who you work with, have inspired you or have given you permission to use their work. If in doubt,
seek legal advice.

Resources
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https://www.arts.ac.uk/__data/assets/pdf_file/0021/218730/How-to-protect-your-intellectual-property.pdf
http://creativeip.org/find-a-lawyer/
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https://www.youtube.com/watch?v=PvW7h6xqx-c
https://soundcloud.com/lcflondon/careers-in-fashion-legal-advice-with-sheridans-law-firm?in=lcflondon/sets/lcf-careers

Graduates with a disability or health condition

If you have a disability or health condition and are now looking for work, this guide will help you to develop
an understanding of how to make good applications, where to look for work or how to set up your own
practice/business.

In the UK many organisations actively recruit students and graduates from a diverse range of backgrounds.
This is because they recognise that diversity brings many benefits, including different experiences and
skills.

If you have a disability or health condition, this section will help you to navigate through the information
about job hunting and making career decisions. This section of the guide should help you focus on what
you can bring to roles and help you consider some of the challenges you may experience.

Some disabilities and health conditions may present some challenges, particularly for smaller organisations
that may not have the resources to combat the lack of knowledge or understanding in their work force. 1té&
also important not to dismiss roles and opportunities because you think that a disability will be a

di s adv a rsesaaptal.be dward of these issues, it should not prevent you from making applications.

Deciding on a career

Having a disability will not exclude you from most careers, so it& important to research your career
interests thoroughly before ruling anything out.

Careers in the creative industries may present other challenges, such as: irregular work, long hours, and
working away from home. Take a look at the sector guides to start your research into career options that
are linked to your areas of interest.

Using some of the tools in the Understanding Yourself section of this guide, will help you to consider your
skills, interests and motivations and identify some career ideas.

Declaring a disability

Deciding on whether to declare a disability or health condition is a personal choice when applying for work
is an individual 6s choi ce.

Should | declare?

There are many factors that contribute to deciding whether to declare a disability or health condition. You
can declare your disability at any point of the application process. You may be obliged to declare your
disability/health condition on medical questionnaires provided by employers if it impacts on the job.

Employers are not allowed to ask questions about your health if they are not relevant to the job. Deciding to
declare a disability or health condition may present concerns around possible discrimination. Also, some
individuals may feel that their specific disability or health condition does not impact their work.

Advantages of declaring
If your CV has many of gaps, declaring your disability or health condition will allow you to explain these to a
prospective employer.

If you have declared your disability or health condition you will have greater protection under Equality Act.
Disability Rights UK list the following as possible advantages:

Some employers are keen to employ disabled people.

It could provide an opportunity to talk about yourself positively.
Adjustments ca be put in place earlier.

You might build a better working relationship.

=A =4 =4 =4
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Ultimately, the decision whether/when to declare has to be made by you, you should do this after
considering all factors and deciding what is right for you.

hen is the right time?

The extract below from Remploy provides helpful advice about declaring your disability or health condition
at various stages.

Application stage - mention it, if it will affect the role you are applying for

Pre-interview stage - if your disability means that you need some adjustments, then let the employer know
as soon as you can

In the job - you may decide to disclose your disability once you've been offered the job or when you start
work. You can decide who to tell, your manager or HR and you can also request that colleagues aren't told.
If your condition affects the way you work, it may be helpful to be open with colleagues so they understand
and can help you with anything you may need.

Don't assume theyol |l have a negative attitude. Your
other individuals.

Avoid focusing the whole of your application or interview on the issue of your disability.
Your main focus should be on showing the employer your suitability for the job.

hi ider when declari lisabili

As mentioned above, when discussing your disability or health condition, avoid being negative. Instead
focus on the things you can do.

Once you have declared your disability you are protected by the Equality Act, which makes it unlawful for
an employer to discriminate against you.

Reasonable adjustments

Disclosing your disability at work makes you eligible for support and reasonable adjustments.
Reasonable adjustments can be defined as adjustments to usual conditions in order to make premises,
jobs, education, services, etc accessible to people with disabilities. Examples of reasonable adjustments
include - based on gov.uk:
9 Changing the recruitment process so a candidate can be considered for a job.
1 Doing things another way, such as allowing someone with social anxiety disorder to have their own
desk instead of hot-desking.
1 Making physical changes to the workplace, like installing a ramp for a wheelchair user or an audio-
visual fire alarm for a deaf person.
9 Letting a disabled person work somewhere else, such as on the ground floor for a wheelchair user.
Changing their equipment, for instance providing a special keyboard if they have arthritis.
1 Allowing employees who become disabled to make a phased return to work, including flexible hours
or part-time working.
Offering employees training opportunities, recreation and refreshment facilities.

=

Access to work is a scheme offered by the government to support disabled people to take up employment
and to remain in work. Those eligible should be:

1 In paid employment

1 Self-employed

1 Apprentices

1 Trainees
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https://www.remploy.co.uk/individuals/support-work/applying-jobs/talking-about-your-disability-or-conviction
https://www.gov.uk/reasonable-adjustments-for-disabled-workers

Supported interns

Doing self-directed work experience
On Jobcentre plus promoted work trials
Going to a job interview

= =4 =4 =

If you decide to become a freelancer or set up self-employed (see for explanation of the
differences on page 23), some of the opportunities available to individuals include:
91 Developing options allied to your career interests, practice and skills.
1 Creating a career path, progression and development which may be harder to achieve
using other routes.
1 Providing opportunities where you have more ownership over the timing, location and
control of employment that meet your specific requirements.
1 Allowing you to enhance your community engagement whilst providing services in your
local community.
1 Improving health and independence through the increase of economic and social
engagement. Which could lead to better developed community connectedness, skills, and
knowledge.

For full details of this scheme go to disabilityrightsuk.org/access-work

Resources
Read about what UAL alumnus, Iddo Gruengard is doing now.

Access advice'

Disability Law SerVICe free Iegal adVIce

Personal Independence Payments: a fund replacing Disability Living Allowance

O¢ O¢ O¢ O« O« O«

Self-employment useful links

British Association of Supported Employment - self employment info and case studies.
Mutually Inclusive self employment toolkits - general self employment info and toolkits.

Turn 2 us - self employment and benefits guide.

New Enterprise Allowance - mentoring and allowance to develop or set up a new business

idea.

0 SCOPE-prob6s and conb6és, reasonabl e adjustments
0 Disability Grants - search engine to help you find the right source of funding.

0 MiEnterprise - online hubs (Facebook / Linkedin) and mutual support groups.

Disabled Entrepreneurs' Network (DEN) - online network, resources and links.

O¢ O¢ O¢ O«

O«

Other workplace support

Exceptional Individuals - employment partnership for dyslexic and neurodivergent people.

Into Work - help disabled people find, build and maintain great jobs.

Remploy - a leading provider of specialist employment and skills support for disabled

people and those with health conditions.

Employ-ability - opportunities for disabled and dyslexic students and graduates.

My Pl us St u d effers specialiSticarelers advice to disabled students or those with

long term health condition.

Change100-brings together the UKGO6s top employer :
graduates to offer three months of paid work experience.

O¢ O¢ O«

O¢ O«

O«
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https://www.disabilityrightsuk.org/access-work
https://www.arts.ac.uk/alumni-and-friends/stories/new-alumni-group-in-israel
https://www.disabilityrightsuk.org/telling-people-you%E2%80%99re-disabled-clear-and-easy-guide-students
https://www.disabilityrightsuk.org/telling-people-you%E2%80%99re-disabled-clear-and-easy-guide-students
https://www.accessdocsforartists.com/
https://www.accessdocsforartists.com/
https://www.ecologiesofcare.org/
https://www.ecologiesofcare.org/
http://www.sisofrida.org/
http://www.sisofrida.org/
https://dls.org.uk/
https://dls.org.uk/
https://dls.org.uk/
https://www.gov.uk/pip
https://www.base-uk.org/self-employment
http://www.mutuallyinclusive.co.uk/self-employment.html
https://www.turn2us.org.uk/Benefit-guides/Self-employment-and-benefits/Am-I-employed-or-self-employed
https://www.gov.uk/government/collections/new-enterprise-allowance-campaign
https://www.scope.org.uk/advice-and-support/work-careers/self-employment
https://www.disability-grants.org/
http://www.mienterprise.org.uk/
http://www.mienterprise.org.uk/
https://www.adp.org.uk/business.php
https://www.adp.org.uk/business.php
http://www.exceptionalindividuals.com/
http://www.intowork.org.uk/
http://www.remploy.co.uk/
http://www.employ-ability.org.uk/
https://myplusstudentsclub.com/
https://www.leonardcheshire.org/support-and-information/life-and-work-skills/employment-programmes/change-100

Creative and cultural support

0

O«

Shape Arts - provides opportunities and support for disabled artists and cultural
organisations to build a more inclusive and representative cultural sector.

Unlimited - an arts commissioning programme that enables new work by disabled artists to
reach UK and international audiences.

Disability Arts Online - are an organisation led by disabled people, set up to advance
disability arts and culture through the pages of our journal.

Adam Reynolds Memorial Bursary - set up in memory of sculptor Adam Reynolds to
support mid-career disabled artists.

The National Disability Arts Collection and Archive - a project that brings to life the heritage
and rich history of the UK Disability Arts Movement.

outsidein.org.uk - aims to provide a platform for artists who face significant barriers to the
art world

Additional resources:

Doing Careers Differently i A useful guide for every stage of your career, whether you are
startlng out or Iooklng for a career change

T

=4 =48 _-48_-9_-9_9_9_2_-2

bdad;LSEXLa.QLg.LLK Brltlsh DysIeX|a Assomauon
dyspraxiafoundation.org.uk - Dyspraxia Foundation

lexxic.com - Lexxic Information and resources on Neurodiversity Conditions.
mathematicalbrain.com - The Mathematical Brain (Professor Brian Butterworth)

autism.org.uk - National Autistic Society
tourettes-action.org.uk i Tourettes Action
artscouncil.org.uk T Making a shift

Disability-led artist organisations
Across the country there are organisations supporting disabled artists. There are opportunities for
training, securing work, getting involved in projects and residencies (to name a few). Take a look

at this link to find details of organisations in the UK and beyond disabilityartsinternational.org
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https://www.shapearts.org.uk/
https://weareunlimited.org.uk/
http://disabilityarts.online/
https://www.artquest.org.uk/opportunity/the-adam-reynolds-memorial-bursary/
https://the-ndaca.org/
https://outsidein.org.uk/
https://www.disabilityrightsuk.org/how-we-can-help/publications/doing-life-differently-series/doing-careers-differently
https://www.tuc.org.uk/research-analysis/reports/reasonable-adjustments-disability-passports
https://www.bdadyslexia.org.uk/
https://dyspraxiafoundation.org.uk/
http://www.lexxic.com/
http://www.mathematicalbrain.com/
https://www.autism.org.uk/
https://www.tourettes-action.org.uk/%20-
https://www.artscouncil.org.uk/community-and-place/disability-arts-and-cultural-sector-workforce-england
https://www.disabilityartscymru.co.uk/miscellaneous/weshallnotberemoved/
https://www.tuc.org.uk/blogs/protecting-disabled-people-working-home
http://www.disabilityartsinternational.org/resources/organisations/

Sector guides

These profiles were researched and written prior to the pandemic, additional information and resources
have been added where possible:

Careers in Architecture, Interior and Spatial Design
Qa‘mnﬂw :
Careers in the Film Industry

Careers in Television
. ;
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Careers in Architecture, Interior and Spatial Design

Careers in this arena are diverse but will require a combination of technical, creative and soft skills. Roles
are typically offered in a variety of sectors including: commercial, residential, hospitality and construction to
name a few.

Sector overview

In recent years it has become apparent that architects are in short supply, this has led to the Government
adding the role to the Shortage Occupation List, which will open up opportunities to architects from around
the world.

Spatial and interior designer roles are available across the UK, the number of roles available is often linked
to the construction projects taking place in specific locations.

Job titles in the field
Architect
mlﬂmm@w :
Architectural technologist
ition desi
Urban designer
Production designer - theatre, TV and film
Graphic designer

Where are the roles based?
Roles are based across the UK, in 2015, Londonos
25% of architect related occupations in the UK are based in London.

Specialist consultancies are mostly based in London and the South East. Most roles are undertaken in
studios, self-employed designers may work from home or in rented spaces.

Where to find work/training schemes/work experience
architectsjournaljobs.com

careersinconstruction.com

m&mmw i I

adremgroup.com

bd4jobs.com
justengineers.net
biid.org.uk/jobs

Stories from our alumni:

UAL graduates that have studied Architecture, Interior and/or Spatial Design have entered a wide variety of
roles. These include Assistant Architect, Part 1 Architect, Architectural Designer, Designer/CAD
Technician, Freelance Interior Designer, Architect's Assistant, Interior Design Intern

Freelance Space Designer, Interior Design Assistant, 3d Designer and Social Media Intern.

Some of the employers have included Three Dogs Studio, Dawson Design Associates, AMD Interior
Architecture, Haverstock, Conran and Partners, Levitate, Woods and Partners and Natalie Leiwy
Architects. Some graduates are freelancing.

Below are some stories from UAL alumni working in this sector:
Gwendoline Porte
Anna Koroleva

Resources
Chartered Institute of Architectural Technologists - ciat.org.uk
RIBAT Royal Institute for British Architects - architecture.com
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https://targetjobs.co.uk/careers-advice/job-descriptions/277573-architect-job-description
https://www.prospects.ac.uk/job-profiles/interior-and-spatial-designer
https://www.prospects.ac.uk/job-profiles/architectural-technologist
https://www.prospects.ac.uk/job-profiles/cad-technician
https://www.prospects.ac.uk/job-profiles/exhibition-designer
https://www.prospects.ac.uk/job-profiles/urban-designer
https://www.prospects.ac.uk/job-profiles/production-designer-theatre-television-film
https://www.prospects.ac.uk/job-profiles/graphic-designer
https://www.architectsjournaljobs.com/
https://www.careersinconstruction.com/
https://jobs.architecture.com/
http://designdirectory.co.uk/
http://adremgroup.com/
https://www.bd4jobs.com/
https://www.justengineers.net/
https://biid.org.uk/jobs
https://www.arts.ac.uk/alumni-and-friends/stories/meet-gwendoline-porte
https://www.arts.ac.uk/colleges/london-college-of-communication/stories/watch-meet-3d-designer-anna-koroleva
https://ciat.org.uk/
https://www.architecture.com/education-cpd-and-careers

: :
How to Become an Interior Designer i advice for UAL students and graduates
London's Architecture Sector T Report by GLA Economics

British Institute of Interior Design biid.org.uk
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https://www.architectsjournal.co.uk/
https://www.arts.ac.uk/study-at-ual/short-courses/stories/how-to-become-an-interior-designer
https://www.london.gov.uk/sites/default/files/architecture_paper_wp86.pdf
https://biid.org.uk/
https://www.architecture.com/knowledge-and-resources/knowledge-landing-page/covid19-what-now-what-next

Careers in Fashion and Textiles

Fashion and Textiles are major industries in the UK, with roles ranging from design, production, textile
design, buying and merchandising to name a few. Whether you are interested in working in haute couture,
with recognisable high street brands such as Topshop and H&M or a new start-up brand, fashion remains a
thriving industry to build a career in.

Sector overview
The sector contributes over £32 billion to the economy, creating over 800,000 jobs. The UK is also the 15w
largest textile manufacturer in the world, continuing to be synonymous with heritage and quality.

Due to the competitive nature of the industry, relevant work experience is a necessity. Industry internships
are a great way to develop skills and knowledge, as well as to make industry contacts and build a personal
network.

Working freelance is another option, which means you can work for a wide variety of brands and people,

adding real depth and experiencetoyour CV.However , itds vital to build a
work and to develop industry relationships, word of mouth and recommendations will be advantageous for
ongoing freelance work.

Job Titles in this field
A range of job titles are available in this field including:
Garment technologist

Fashion designer

Where are the roles based?

UK Fashion has an international outlook and originality, making it one of the most influential fashion hubs in

the world. Employment opportunities are available both locally and internationally. Roles can be found with

gl obal brands, fashion houses, SMEOG6s, manufacturers

Where to find work/training schemes/work experience
Opportunities will be advertised on generic job boards such as Indeed and Reed, but it is also
recommended to look at Fashion/Textile specific job boards including:
: .
mwkw :
o
uk‘mmgbm :
dmmmmm.l hoi
bUSi tashi
fashionpersonnel.co.uk
www.fsrl.co.uk
M”ﬂﬂﬂmw :

Linkedln is also a great way to find opportunities
Social media sites such as Twitter, Facebook, and Instagram are becoming an increasingly popular method

for employers to promote job vacancies. Larger employers often have dedicated Twitter handles for their
vacancies so make sure to oO6followbé your brands of i
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https://nationalcareers.service.gov.uk/job-profiles/garment-technologist
https://www.allaboutcareers.com/careers/job-profile/fashion-designer
https://www.prospects.ac.uk/job-profiles/stylist
https://www.prospects.ac.uk/job-profiles/textile-designer
https://www.fashionpersonnel.co.uk/jobseekers/retail-job-sectors/product-manager
https://www.planitplus.net/JobProfiles/View/342/91
https://www.wayup.com/guide/how-to-become-a-trend-forecaster/
https://targetjobs.co.uk/careers-advice/job-descriptions/278865-retail-buyer-job-description
https://www.jobhero.com/fashion-merchandiser-job-description/
https://www.fashionworkie.com/
https://fashionunited.uk/
https://uk.fashionjobs.com/
https://www.drapersjobs.com/jobs/
https://www.retailchoice.com/
https://www.businessoffashion.com/
https://www.fashionpersonnel.co.uk/
https://www.fsrl.co.uk/
https://www.textileinstitute.org/information/jobs/
https://ifyoucouldjobs.com/

Stories from our alumni:

UAL graduates have gone onto secure a range of roles in the fashion/textile industry including Junior
Garment Technologist, Freelance Fashion Blogger, Press Officer, Junior Art Director, Workroom Assistant,
Design Room Assistant, Textile Technician, Print Room and Dye Lab Technician, Junior Designer,
Footwear Designer, Menswear Design Assistant and Accessory Design Intern. Many graduates have set
up their own businesses, are working freelance or for employers such as Zara, Victoria Beckham, Topman,
Dr Martin's, Hill House Interiors and London Cloth Company.

Below are some stories from UAL alumni:
LeannegaxanELeﬂangi@exmas). i C . i3 B

Resources

targetjobs.co.uk
Www.prospects.ac.uk

: :
nugnassgﬁashmmml veindustri |
fashionpersonnel.co.uk
textileinstitute.org
cashi ited. uk/ .
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https://www.arts.ac.uk/colleges/london-college-of-fashion/people/aly-tobin
https://www.arts.ac.uk/colleges/london-college-of-fashion/people/jade-gellard
https://www.arts.ac.uk/colleges/central-saint-martins/people/leanne-claxton
https://www.arts.ac.uk/alumni-and-friends/stories/meet-patrice-morgan
https://targetjobs.co.uk/career-sectors/retail-buying-and-merchandising/advice/286443-fashion-design-area-of-work
https://www.prospects.ac.uk/careers-advice/what-can-i-do-with-my-degree/fashion
https://www.businessoffashion.com/careers
https://www.thecreativeindustries.co.uk/
https://www.fashionpersonnel.co.uk/
https://www.textileinstitute.org/
https://fashionunited.uk/tags/coronavirus




















































