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Course Entry
Requirements

The standard minimum entry requirements for this course are:

BA (Bachelor of Arts) (Hons) degree or equivalent
academic qualifications
Evidence of ability in art or design
Alternative qualifications and experience will also be taken
into consideration
Personal statement
Portfolio of work



Entry to this course will also be determined by the quality of
your application, looking primarily at your portfolio of work
and personal statement.

APEL - Accreditation of Prior (Experiential) Learning

Applicants who do not meet these course entry requirements
may still be considered in exceptional cases. The course team
will consider each application that demonstrates additional
strengths and alternative evidence. This might, for example, be
demonstrated by:

Related academic or work experience
The quality of the personal statement
A strong academic or other professional reference
A combination of these factors

Each application will be considered on its own merit but we
cannot guarantee an offer in each case.

English language requirements

All classes are taught in English. If English is not your first
language you must provide evidence at enrolment of the
following:

IELTS level 6.0 or above, with at least 5.5 in reading,
writing, listening and speaking (please check our English
language requirements)

Selection Criteria We look for:

Evidence of visual and conceptual creative abilities
A clear commitment to the chosen field of study
Potential to develop the full range of practical, expressive,
critical and conceptual skills necessary to complete the
course
Ability to benefit from the learning environment and
experience
Ability to communicate and discuss issues and ideas both
verbally and in written form
Ability to manage your own time and initiate projects

Scheduled Learning and
Teaching

During your course you will engage with learning and teaching
that includes both online and face-to-face modes. The
advertised scheduled activity for the course will be delivered
through a combination of live, synchronous and asynchronous

https://www.arts.ac.uk/study-at-ual/language-centre/english-language-requirements


on-line learning. Scheduled learning and teaching activity may
include lectures, seminars, studio and workshop briefings,
tutorials, external visits and project briefings.



Awards and Percentage of Scheduled Learning

Year 1

Percentage of Scheduled Learning 28

Awards Credits

Graduate Diploma 120

 



Course Aims and Outcomes
The Aims and Outcomes of this Course are as follows:

Aim/Outcome Description

Aim
A supportive environment that advances your knowledge and understanding
of graphic design practices through an understanding of the concepts,
techniques, debates, and discourses which underpin them.

Aim
A variety of learning opportunities that foster an understanding of the
interrelated nature of theory and practice; and thinking and making go
together.

Aim
A dynamic and creative learning environment that enables you to develop
your identity as a graphic designer, and where you are considered as a
proactive and independent learner.

Aim
An open and culturally diverse environment that fosters experimentation,
creativity and dialogue through a development of your critical and analytical
skills.

Aim Opportunities for the development of transferable and professional skills
relevant to employment and further study.

Aim Systematic use of your conceptual and practical skills, processes and
methods to realise your ideas into design works.

Aim
The ability to locate your work within historical and contemporary Graphic
Design contexts and connect your research to relevant ideas and practices
within the field.

Aim
The ability to carry out sustained, systematic critical and practical research,
using relevant resources and appropriate methods of enquiry and
experimentation.

Aim The ability to direct your own learning and continuing development through
independent planning, critical reflection and self-evaluation.

Aim Effective communication of your ideas in appropriate visual, written and
verbal forms.

Aim The ability to apply practical and decision-making skills, to a variety of
professional contexts.

Aim Systematic use of your conceptual and practical skills, processes and
methods to realise your ideas into design works.



Distinctive Features

1
Discipline-specific orientation to London’s Graphic Design infrastructure and cultural
resources such as museums; galleries; theatre; music; film; archives; libraries; designers’
studios and communities; publishing, and specialist arts organisations.

2
An in-depth introduction to (and development of) research informed learning and practice
to identify and articulate complex problems, identify and use appropriate resources and
evaluate outcomes and conclusions.

3
The first introductory unit promotes risk-taking and an exploratory, speculative approach
to study from the outset as well as functioning as a diagnostic period in which students
are invited to identify their strengths, skills and research concerns.

4
The course places a strong emphasis on emerging industry competences, skills
acquisition and theory contexts in relationship to new and current modes of
communication.

5
It also explores the role of traditional and emerging technologies and their applications
within the contemporary Graphic Design Communication industry and prepares students
for confident progression onto MA Graphic Design and Communication studies.

6
The graphic design academic team are all practising graphic designers. In addition,
leading influential practitioners, including alumni, contribute to a professional lecture
series, which forms a continually growing professional support network.

7

Project-led learning is based around transferable and professional skills as well as
discipline specific ‘crafts’ such as typography, analogue and digital image-making and
professional presentation techniques. These skills are put to the test in live projects and
work-based learning activities.

8 Student engagement in online learning tools with an emphasis on reflective writing and
practice.
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Research, Risk and Context 60
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Practice: Development and Realisation
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Course Diagram

S = Summative Assessment

Indicative summative assessment weeks are noted in the course diagram. For exact dates please refer to your timetable.



Course Detail

The course is for students who have a BA (Bachelor of Arts) but not necessarily in graphic
design. It is designed to help you develop the necessary knowledge, skills and research
methods to progress to MA (Master of Arts) level study in graphic design.

What to expect

You will develop and locate your practice within the context of graphic design
communication
We take an integrated approach to theory and practice through enquiry, dialogue and
debate
A dynamic learning environment that encourages peer learning and will enable you to
develop as an independent thinker and proactive designer
To improve your critical and analytical skills within a culturally diverse environment that
fosters curiosity, experimentation and dialogue
Attend cross-disciplinary lectures and seminars on contemporary contexts and
applications for design research
Develop personal and professional skills relevant to further study at MA level
To explore design writing beyond the academic essay
Have access to on campus self-directed learning time and teaching

 Mode of study 

Graduate Diploma Graphic Design is offered in full-time mode and consists of 30 teaching
weeks over 1 academic year. You will be expected to commit an average of 40 hours per
week to your course, including teaching hours and independent study.

Course Units

Unit 1 - Research, Risk and Context

This unit is an introduction to your course, the discipline and the college and will include:

An introduction to 3 key areas of study in the course - visual language, design research
and design writing
Online inductions to learning resources at Chelsea College of Arts
A series of short projects introducing you to graphic design theory, history and visual
research methods
Online lectures introducing you to a variety of applications for graphic design within
different contexts and supporting you to locate your focus as a designer
An introduction to design research principles and methodologies
Workshops exploring design writing as a historical and contemporary practice
To produce a portfolio of project work

Unit 2 - Practice, development and realisation



In this unit you will produce a significant body of work in response to several projects. This
will refine your focus and your individual ambition towards postgraduate study. You will:

Produce a 2000-word piece of design writing that explores questions and ideas that are
relevant to your practice
Work on live projects with external studios and organisations
Present your work to staff, peers and professional designers
Further develop your identity as a designer through a series of set projects that allow
you to define your own focus
Produce a portfolio of project work including your design development, prototypes and
solutions
Present work in the college end of year event

Learning and Teaching Methods

Group crits, demonstrations and workshops
Lectures and seminars
Studio based group and individual tutorials
Studio teaching by practitioners
Visiting specialists

Assessment Methods

Design submissions
Oral and visual presentations
Peer and self-assessment
Research portfolio
Written work

Reference Points

QAA (Quality Assurance Agency) Subject Benchmark statements
QAA (Quality Assurance Agency) Framework for Higher Education Qualifications
CCW Common Credit Framework
UAL (University of the Arts London) Creative Attributes Framework

The University will use all reasonable endeavours to provide the Course and the services described in this
Output. There may be occasions whereby the University needs to add, remove or alter content in relation to
your Course as may be appropriate for example the latest requirements of a commissioning or accrediting
body, or in response to student feedback, or to comply with applicable law or due to circumstances beyond its
control. The University aim to inform you of any changes as soon as is reasonably practicable


