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Awarding Body University of the Arts London 
College London College of Communication 
School Media 
Programme Communications and Media (LO41) 
FHEQ Level Level 7 Masters 
Course Credits 180 
Mode Full Time 
Duration of Course 1 year 
Valid From September 1st 2021 
Course Entry 
Requirements 

MA Media Communications and Critical Practice attracts 
applicants from a variety of backgrounds. Applicants are 
expected have an academic or professional background in a 
relevant subject, and to demonstrate sufficient prior 
knowledge of and/or potential in the media and 
communications subject area to be able to successfully 
complete the programme of study. Humanities and social 
sciences graduates will be well equipped to join the course. 

We also consider applicants with an educational 
background in the performing or visual arts and those who 
have studied applied sciences (e.g. business or 
management), provided they can demonstrate strong 
analytical and research skills and sufficient prior experience 
of critical and enquiry-based learning. The course will also 
be relevant to those who are already working in the creative 
industries or related fields. 

An applicant will be considered for admission who has 
achieved an educational level equivalent to an Honours 
degree, preferably at 2:1 level. 

Educational level may be demonstrated by: 

• Honours degree (named above); 
• Possession of equivalent qualifications; 
• Prior experiential learning, the outcome of which can 

be demonstrated to be equivalent to formal 
qualifications otherwise required; 

• Or a combination of formal qualifications and 
experiential learning which, taken together, can be 
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demonstrated to be equivalent to formal 
qualifications otherwise required. 

Each application will be considered on its own merit but we 
cannot guarantee an offer in each case. 

Language requirements 

All classes are conducted in English. If English is not your 
first language, we strongly recommend you let us know 
your English language test score in your application. If you 
have booked a test or are awaiting your results, please 
indicate this in your application. When asked to upload a CV 
as part of your application, please include any information 
about your English test score. 

• IELTS 7.0 (or equivalent) is required, with a minimum 
of 6.5 in each of the four skills. 

• If your first language is not English, you can check 
you have achieved the correct IELTS level in 
English on the Language Requirements page. 

Selection Criteria Offers will be made based on the following selection 
criteria, which applicants are expected to demonstrate: 

• An academic or professional background in a 
relevant subject; 

• Evidence of an ability to foster a critical and 
analytical approach to the study of media and 
communications; 

• Evidence of collaborative skills and an awareness of 
the opportunities and challenges of collaborative 
work; 

• Experience of working in the media, cultural or 
creative industries, or/and a clear sense of the 
relevance of the course to your own career plan; 

• Evidence of practical experience of creating or 
producing media content, or a demonstrable 
interest in developing creative practice-based 
skills. 

http://www.arts.ac.uk/study-at-ual/language-centre/language-requirements
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Scheduled Learning and 
Teaching 

During your course you will engage with learning and 
teaching that includes both online and face-to-face modes. 
The advertised scheduled activity for the course will be 
delivered through a combination of live, synchronous and 
asynchronous on-line learning. Scheduled learning and 
teaching activity may include lectures, seminars, studio and 
workshop briefings, tutorials, external visits and project 
briefings 
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Awards and Percentage of Scheduled Learning 
 

Year 1 
 
Percentage of Scheduled Learning 15 
Awards Credits 

Postgraduate Certificate (Exit Only)  60  

Postgraduate Diploma (Exit Only)  120  

Master of Arts  180  
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Course Aims and Outcomes 
The Aims and Outcomes of this Course are as follows: 
Aim/Outcome Description  

Aim 

We aim to stimulate your engagement with established and 
emergent theories of media, culture and communications, and to 
enable you to develop a coherent understanding of the role of 
communication systems in contemporary societies; 

Aim 
To foster and secure your ability to employ theoretical concepts and 
frameworks to produce original, innovative and constructive analyses 
of problems of social, political and cultural significance; 

Aim 
To enhance your skills and knowledge of research techniques and 
processes, and to encourage an innovative, enquiring and rigorous 
approach to the investigation of research problems; 

Aim To cultivate a confident, inventive and informed approach to the 
acquisition and implementation of new creative and technical skills; 

Aim To nourish your capacity for self-reflexivity, proactivity and self-
efficacy when working independently and collaborating with others. 

Outcome 

You will possess a systematic understanding of the role of media and 
communications in contemporary societies, encompassing insight 
into modes of representation, systems of meaning, and processes of 
production, dissemination and reception (Knowledge); 

Outcome 
Be adept at formulating conceptual frameworks that enable you to 
assess, interpret and respond to diverse case studies and scenarios 
(Enquiry); 

Outcome 
Be equipped with the skills, knowledge and initiative to manage and 
conduct rigorous research in a diverse range of academic and 
professional contexts (Enquiry, Process); 

Outcome 

Be able to present yourself, you work and your ideas through the 
appropriate use of a range of media tools and techniques, and 
possess the confidence to tackle new technical and creative 
challenges in the future; (Communication; Realisation); 

Outcome 
Have an enhanced capability to work in a proactive, self-reflexive and 
productive way, both when collaborating with others and when 
working independently (Process). 
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Distinctive Features 

1 
The course is taught by a core research-active team with contributions from 
specialist guest lecturers. The team reflects in its expertise the full range of 
theoretical and practical themes covered by the curriculum. 

2 
The course offers a distinctive synthesis of theory and creative practice. Units 
integrate theoretical and practical work, and you will have the option to develop a 
Major Project that foregrounds theory or practice. 

3 The Collaborative Unit provides the opportunity to work on a student-driven 
project with Masters students from other disciplines or relevant external partners. 

4 

Global themes are an integral element of the course, reflecting developments in 
media and cultural production and our students’ diversity. You will examine a 
range of national and transnational contexts through topics such as global cultures, 
media flows, networks and mobilities, and you will encounter media theory and 
case studies from around the globe. 

5 
Emphasis on professional practice enables you to advance your preferred career 
direction through your design and implementation of a work-related learning 
opportunity such as a placement or research project. 

6 
Training in research methods will equip you with the skills and experience you 
need to initiate and conduct rigorous higher level research, either in a professional 
or higher education context. 

7 

The course produces graduates with high levels of transferable creative and critical 
skills, a broad and systematic knowledge of contemporary issues and 
developments in the media, communications and cultural sectors, and experience 
of a range of professional media practices. 
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Course Detail 
MA Media, Communications and Critical Practice integrates the study of media theory 
with creative and professional practice. 

You will be encouraged to think critically about the role of media in the digital age, 
exploring emergent problems and challenges through your engagement with key 
theories of media, culture and communication alongside a range of creative media 
practices. 

You will gain a sound understanding of key theories of media and communications and 
apply your knowledge and critical perspective to a wide range of case studies. You will 
investigate how global media production, circulation and consumption relate to issues of 
diversity, equality and identity, as well as to environmental and ethical challenges. 

You will be encouraged to express your ideas and solve problems through a range of 
creative media practices. Working with images, texts, sound, and data, you will learn how 
to produce different types of media content for different purposes, and explore the 
social and cultural impacts of your interventions. 

What can you expect? 

• High quality, interactive teaching, in the form of lectures, seminars, workshops, 
and external visits. 

• Dynamic project briefs, relevant to emergent issues in the media and 
communications sector. 

• Introduction to a range of visual and print-based creative media skills, including 
video production, blogging, podcasting, and digital image production. 

• Access to the college’s Kit Room and Digital Space, and support in using technical 
resources. 

• Opportunities to implement practice-based projects through collaboration with 
students from other courses and/or partners outside the university. 

• Flexibility in your programme of study, through the selection of preferred topics, 
media, and methods of enquiry. 

• Opportunities for networking with industry professionals and creatives, through 
our Industry Speaker Series. 

• Individual support from lecturers who are active in research and/or creative 
practice. 

Work experience and opportunities 
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Professional practice is a key element of the course. You’ll be introduced to new 
perspectives on employment in the creative industries and be supported in organising a 
work placement or implementing an industry-focused research project. 

Previous work placement hosts include:   

• Abbott Mead Vickers BBDO 
• AKA Promotions 
• BBC World Service 
• British Science Association 
• The Canary 
• Dazed 
• GGHQ Fashion Intelligence 
• Grazia 
• IPR London 
• NME 
• Talk Radio 
• twelveNYC 
• United Nations 
• Unity PR and communications agency 

Mode of study 

MA Media, Communications and Critical Practice is in Full Time mode which runs for 45 
weeks over 15 months. You will be expected to commit 40 hours per week to study. 

Course Units 
Each course is divided into units, which are credit-rated. The minimum unit size is 20 
credits. The MA course structure involves six units, totalling 180 credits. 

Autumn, Term 1 

Analysing Contemporary Media (20 credits) 
Media, Culture and Economy (20 credits) 

An induction programme will familiarise you with the course structure and introduce you 
to effective strategies for studying at postgraduate level. 

You will meet the teaching team and fellow students, along with representatives from 
student and academic bodies. You will become familiar with the College's facilities 
through introduction to the library and technical resources. 
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You will then begin two introductory units of study, which together provide a framework 
for subsequent activities and help you to initiate the independent learning crucial to 
Masters level study. 

Analysing Contemporary Media introduces you to key theories of media and 
communication, which will help you to think about what ‘media’ are and why they are 
integral to contemporary societies. You’ll demonstrate your learning in a review essay 
and through the development of a podcast. Media, Culture and Economy introduces 
economic models in the creative industries and explores the ways in which these models 
shape the production of media content. You’ll create a blog and a short ‘branded 
content’ film as part of this unit’s assessment. Alongside these units you will participate 
in a series of media practice workshops taught by specialist staff. 

Spring, Term 2 

Collaborative Unit (20 credits) 
Media, Mobility and Culture (40 credits) 
Professional Industry Practice (20 credits) 

In the Spring Term you will engage in the student-driven Collaborative Unit, working with 
students from either another UAL Masters course or with an external partner. In 
previous years, School of Media postgraduate students have exhibited work developed in 
this unit in the Visible Justice and Our Algorithmic Lives exhibitions and public 
programmes. 

You will also commence Media, Mobility and Culture, which explores the role of media 
technologies, platforms and representations in the production and mediation of space, 
place and mobility. The unit links theory and practice through embedded practitioner-led 
sessions. 

These will support your development of an individual media artefact which responds to 
ideas addressed in the unit. Students have created films, photo series, models, digital 
media, and other diverse media work for this assignment. 

In Professional Industry Practice, you will be introduced to new perspectives on 
employment in the creative industries. With our support, you will search for and organise 
a work placement or implement a work-related research project. 

As part of this unit you’ll benefit from a series of talks by industry practitioners such as 
content creators, journalists, public relations professionals, communications 
practitioners and curators. 
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Summer, Term 3 

Media, Mobility and Culture (continued) 
Professional Industry Practice (continued) 
Major Project (60 credits) 

In the Summer Term, you will continue with Media, Mobility and Culture. You will 
implement your work placement or work-related research project for the Professional 
Industry Practice unit. You will also benefit from a programme of research methods 
workshops and tutorials which will enable you to begin working on your Major Project. 

Autumn, Term 4 

Major Project (continued) 

Throughout the summer break and in the final term you will continue working on your 
Major Project. In this project you will consolidate and extend the knowledge and skills 
you have acquired throughout the course, applying them to a topic of your choice, either 
through theoretical or practice-based enquiry. 

Topics addressed by students in recent years include: 

• Fashion and artificial intelligence 
• Blockchain based advertising in China 
• The influence of Instagram on travelling experiences 
• User engagement with immersive event brands 
• Pop culture feminism 
• Science podcast listening 
• Extinction Rebellion's branding strategies 
• The visualisation of radio 
• Nigerian YouTube and its African audiences 
• Fan communities of reality television shows 

Learning and Teaching Methods 
• Lectures 
• Seminars 
• Workshops 
• Academic tutorials 
• Self-directed learning 
• External speakers and visits 
• Assessed assignments 
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Assessment Methods 
• Practical project work 
• Prepared writing 
• Responses to case studies 
• Oral and audio-visual presentation 
• Creative work 
• Research reports 
• The creation of a portfolio of work, which may contain a number of different 

outputs 
• Major Project 

Approximately 15% of assessments are group tasks, and 85% are individual tasks. 
Excluding the Major Project, approximately 60% of assessment tasks are theory-based 
and 40% are practice-based. 

Reference Points 
The following reference points were used in designing the course: 

• The learning and teaching policies of the University of the Arts London 
• College policies and initiatives 
• Level descriptors 
• Benchmark statements 
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Course Diagram 
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The University will use all reasonable endeavours to provide the Course and the services described in this 
Output. There may be occasions whereby the University needs to add, remove or alter content in relation 
to your Course as may be appropriate for example the latest requirements of a commissioning or 
accrediting body, or in response to student feedback, or to comply with applicable law or due to 
circumstances beyond its control. The University aim to inform you of any changes as soon as is 
reasonably practicable 
 
© 2021 University of the Arts London 
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