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Module Overview
At Central Saint Martins we understand Graphic Communication Design as an expanded practice. This means
we are interested in thinking about design from a broad range of perspectives that challenge conventional
understandings of the discipline.
During this intensive three-week course you will experience a taster of the five study Platforms that make up
the undergraduate Graphic Communication Design programme here at Central Saint Martins. These
platforms will introduce you to a range of ways of thinking and feeling about design. The Platforms in
question are: Experience & Environment, Information & Systems, Narrative & Voice, Strategy & identity, and
Time & Movement.
Within each Platform experience you will be given a different project brief to challenge your understanding
of the subject. These short projects will stimulate your thinking and enable you to become more confident of
your own areas of interest and specialism. While embarking on these projects there will be opportunities to
explore the city, thus enabling you to experience what London has to offer as a world-renowned cultural
destination.
The final week of the course will provide a more open-ended studio environment to enable you to bring
more of your own personal position and agenda to the fore. During this final week you will choose one of the
five Platforms briefs to develop further into your own personal project.
Class hours:
Non-class hours:
Course level:
Entry requirements:

75 hours
15 hours
Open
Students booking onto this course are expected to be independent and highly
motivated and should have prior experience in graphic design, preferably having
completed one year at university level.

Aims
• To challenge conventional understandings of graphic communication design through a range of short
platform-based studio briefs.
• To create a broad range of design work that tackles different subjects and targets different audience groups
and contexts of use.
• To initiate and develop your own self-directed project inspired by one of the set platform briefs.
• To document and exhibit your design development and project outcomes.

Learning Outcomes
By the end of the course you should be able to:
•
•
•

Apply core and specialist skills and experiment with medium and message. (Enquiry, Communication)
Select, test and use appropriate methods in the production and presentation of your work. (Realisation)
Work in teams to discuss and reflect on work, observe its impact within increasingly complex situations and make
new iterations based on this reflective practice. (Process)

Materials Required
Please bring with you:
•

A laptop (if you are able)

•

A digital camera or phone with a camera

•

A black marker pen

•

Pens and pencils (including coloured pencils or pens)

•

Scissors, a small ruler, eraser

Reading/Resources List
Please note this list is indicative and you won’t need to go out and buy any books until you have begun the course or
you can access them in the CSM Library.
•
•
•
•
•
•

Baines, P. and Haslam, A. (2005) Type & Typography. London: Laurence King.
Elam, K. (2011) Geometry of Design: Studies in Proportion and Composition.
New Jersey: Princeton Architectural Press.
McAlhone, B. and Stuart, D. (1996) A Smile in the Mind. London: Phaidon Press.
McCloud, S. (1993) Understanding Comics: The Invisible Art. New York: William Morrow.
Wilde, R. and Wilde, J. (1991) Visual Literacy: A Conceptual Approach to Solving Graphic Problems.
New York: Watson-Guptill.
Young, J.W. (2003) A Technique for Producing Ideas. New York: McGraw Hill.

Tutors
Dr David Preston holds a BA (Hons) degree in Graphic Design from Central Saint Martins (2004); a Postgraduate
Certificate in Teaching and Learning from CLTAD (2011); and a PhD from UAL on the history of branding in Britain
(2019). After his undergraduate degree David took a post at the BBC, working as an information designer with the
award-winning News Interactive team responsible for producing the BBC News website. From 2006 to 2009 he
worked as a designer for various small boutique London agencies, including Kerr Noble, Studio Small and Praline.
During this time, he worked with a broad range of clients including large international brands (Toyota, Swire),
publishers (Rizzoli, Phaidon, Bloomsbury, Prestel, Laurence King), renowned arts and cultural institutions (BAFTA,
Heal's, Modern Art Oxford), and new start-ups (Eager Drinks).
David began teaching short courses at Central Saint Martins in 2005 and joined the typography department of the
undergraduate degree programme in Graphic Design the following year. Since then he has worked with students
in all stages of the course, acting as Senior Lecturer in Typography, Route and Subject Leader for Design &
Interaction, and Platform Leader for Strategy & Identity. Outside CSM he has delivered postgraduate and
undergraduate teaching and learning activities at the Royal College of Art, London College of Communication,
Colchester School of Art, and Escola Superior de Artes e Design (Porto). Since 2009 he has led his own
consultancy, David Preston Studio, specialising in publishing and visual identity. Recent clients have included
Universal Music, Lund Humphries, Antique Collectors Club and The Good Schools Guide.
Bobby Gunthorpe is a graphic designer working for a range of large and small clients in print, multimedia and
web. He gained his degree at Central Saint Martins.

