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Qualifications at a glance
—
Diploma for Fashion Studio Assistant 
Level 3 and 4 

UAL Level 3 Diploma for Fashion 
Studio Assistant

UAL Level 4 Diploma for Fashion 
Studio Assistant

Qualification number 
(QN)

603/1404/7 603/1405/9  

Qualification start date 01 September 2017  01 September 2017  

Age range 16–18, 19+  16–18, 19+  

Total Qualification 
Time (TQT)

660 1020

Guided Learning Hours 
(GLH)

330 510

Credits 66 102

Qualification structure   Students must achieve a total of 12 units: 6 mandatory units and 6 optional units.

Entry requirements There are no specific recommended prior learning requirements for this 
qualification. However, students may find it helpful if they have already 
completed a Level 2 qualification or traineeship in an appropriate related 
discipline. UAL Awarding Body recommends that students either hold or 
are working towards GCSE grade 4 or grade C (or the equivalent Level 2 
qualification) in both English and Maths. International students are expected to 
demonstrate that they have a good level of written and spoken English with a 
minimum IELTS score of 6.0 or equivalent.

Assessment method/
model

This qualification is internally assessed and verified, and subject to UAL 
Awarding Body quality control.

Grading The qualification and units are graded Pass/Fail.

Grading The qualification and units are graded Pass/Fail.

Qualification title
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Eligible for funding 16-19 funding Legal Entitlement 
Advanced learner loans

16-19 funding Legal Entitlement 
Advanced learner loans

UCAS Points 32 0

Offered in: England

Centres can find full details of Education & Skills Funding Agency (ESFA) funding arrangements  
for the qualification on ‘the Hub’ Learning Aims search facility.
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Frame of reference 
—

1.1 Qualification purpose

The UAL Level 3 and Level 4 Diploma for 
Fashion Studio Assistant has been designed to 
provide students with the skills, knowledge and 
understanding necessary to work within the fashion 
industry, with a specific focus on working within a 
fashion studio.

The qualification has been developed in 
collaboration with the British Fashion Council 
and Creative Skillset and representatives from 
industry, universities, further education colleges 
and employers. It provides students with the skills, 
knowledge and understanding needed to prepare 
them for employment and/ or a support role in the 
workplace. 

This qualification has primarily been developed to 
support the delivery of the Fashion Studio Assistant 
Apprenticeship standard. However, it can also be 
delivered as a standalone qualification.

The objectives of this qualification are to give 
students the opportunity to: 
1 Develop and demonstrate industry knowledge to 

support their competence development 
2 Develop and demonstrate a range of technical 

skills and behaviours to support their competence 
development 

3 Progress their personal growth and engagement 
in learning 

4 Achieve a recognised qualification. 

Whilst there are no specific entry requirements for 
the Level 3 or Level 4 Diploma for Fashion Studio 
Assistant, the level 3 qualification was primarily 
designed to support the on-programme delivery of 
those on the apprenticeship standard, with those 
individuals completing the qualification being ready 
to take their end point assessment. Individuals 
who enrol on this qualification are likely to be new 
to the industry and occupy entry level role within 
the workplace. In comparison, individuals who 
undertake the level 4 standalone qualification are 
likely to be more established within the workplace, 
and to be using the qualification to upskill their 
existing capabilities. Despite the level of qualification, 
all learners upon completion of either the level 3 or 
level 4 qualification will be occupationally competent, 
and employers should recognise their ability to work 
to the recognised standard. This qualification is not 
subject to any time constraints, but will normally be 
completed over a 12–18 month period. 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

1.2 Objectives 

This qualification is suitable for delivery as part of the 
Fashion Studio Assistant Apprenticeship standard. 
To view a copy of the apprenticeship standard 
please visit www.gov.uk 

1.3 Entry requirements 

There are no specific recommended prior learning 
requirements for this qualification. However, 
students may find it helpful if they have already 
completed a Level 2 qualification or traineeship in an 
appropriate related discipline. 

UAL Awarding Body recommends that students 
either hold, or are working towards, GCSE grade 
C or grade 4 (or the equivalent Level 2 qualification) 
in both English and Maths. International students 
are expected to demonstrate that they have a good 
level of written and spoken English with a minimum 
IELTS score of 6.0 or equivalent. 

While entry is at the discretion of the centre, 
UAL Awarding Body expects centres to recruit 
with integrity and on the basis of the student’s 
anticipated ability to successfully complete the 
requirements of the individual units that make up the 
qualification. 

Students are expected to be aged 18 or above to 
undertake this qualification. They should be made 
aware that this qualification contains a significant 
amount of work experience/work placement, which 
may require them to work unsociable hours in a 
variety of locations. Whenever possible centres 
should invite applicants to attend a personal 
interview, which will enable the interviewer(s) to 
assess the applicant’s aptitude and potential to 
benefit from the course. 

Illustration by Francesco Nenna, London 
College of Fashion © Alys Tomlinson
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

1.4 Induction 

Centres should provide students with an induction 
which ensures that:
	> A course handbook is provided, along with any 
other supporting material to facilitate effective 
learning 
	> Timetabling arrangements are clarified > 
Academic tutorials systems are provided > 
Learning support needs are identified and 
provided for, as appropriate 
	> Course structures and assessment requirements 
are explained for internal assessment and 
external moderation 
	> Health and safety regulations and procedures are 
explained. 

1.5 Planning the programmes 

UAL Awarding Body supports innovative 
approaches to programme design and delivery 
within the broad context of the qualification aims, 
learning outcomes and assessment criteria. 

The qualification has been written to support 
a range of delivery options and focuses on 
underpinning processes and principles. It 
deliberately avoids specifying detailed contexts in 
which delivery should occur. 

Centres planning to deliver the qualification should:
	> Familiarise themselves with the unit specifications 
and support material, including: qualification 
structure, content, learning outcomes 
assessment and quality assurance arrangements 
before designing a course programme 
	> Have access to the physical resources needed to 
support programme delivery and the assessment 
of knowledge and skills, which should be of 
industry standard. Where specific resources are 
required these have been indicated in the unit 
specification 
	> Ensure that anyone enrolled on the qualification 
has a suitable place of work to achieve all learning 
outcomes and assessment criteria 
	> Ensure that where ‘realistic work environment’ 
is used, they must offer the same conditions as 
normal day-to-day working environments, with 
a similar range of demands, pressures and 
requirements. 
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1.6 Employer engagement 

Good practice in relations to employer engagement 
includes: 
	> Offering flexible delivery and assessment to meet 
the needs of the employer and student through 
the use of a range of approaches. Examples 
include: virtual learning environments (VLEs), 
online lectures, videos, printable online resources, 
virtual visits, webcams for distance training and 
e-portfolios 
	> Structuring on-the-job training activities and 
encouraging employers to support development 
through such things as: coaching, mentoring, 
shadowing, reflective practice, collaboration and 
consultation 
	> Structuring and supporting off-the-job 
training through activities such as: practical 
demonstration, observations, feedback, role-
playing and workshops 
	> Developing a holistic approach to assessment 
by matching evidence to different assessment 
criteria and learning outcomes and units. This will 
reduce the assessment burden on students and 
assessors 
	> Discussing and agreeing with the student and 
employer suitable times, dates and work areas 
where assessment can take place 
	> Helping the employer to understand how the 
qualification supports achievement to the 
apprenticeship standard. 

UAL Awarding Body has developed delivery 
guidance to help support centres in delivering this 
qualification, either as part of the apprenticeship or 
as a standalone qualification. 

1.7 Personal and professional 
development 

The Level 3 and Level 4 Diploma for Fashion Studio 
Assistant will provide students with opportunities to 
develop and utilise broad, transferable skills through 
encouraging an ethos of personal and professional 
development. Specifically, the programme will allow 
students to demonstrate: 
	> Initiative 
	> Independent inquiry 
	> Creative thinking 
	> Reflective learning 
	> Team working 
	> Self-management 
	> Effective participation 
	> Problem-solving 
	> Communication 
	> Numeracy
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1.8 Progression opportunities 

Students completing these qualifications either 
as part of an apprenticeship or as a standalone 
qualification may progress to: 

1. Employment 
Students completing these qualifications may 
progress directly into employment within the fashion 
industry, specifically into roles such as: Showroom 
Assistant, Assistant Merchandiser, Sales Assistant, 
Buyers’ Assistant, Production Assistant and 
Communication Coordinator. 

2. Higher education 
These qualifications may support students to 
develop a portfolio of work, enabling them to 
progress to higher education in related fashion 
disciplines or sales and marketing. 

1.9 Certification 

These qualifications can be achieved at Level 3 or 
Level 4. The student, provider and employer should 
discuss the student’s ability and opportunities within 
the workplace to achieve the learning outcomes 
and meet the assessment criteria in the higher-level 
units before opting to undertake the qualification at 
Level 3 or Level 4. 

On completion of these qualifications, students 
will achieve one of the three qualification-specific 
certificates: 
	> Level 3 or Level 4 Diploma for Fashion Studio 
Assistant (Product Development) 
	> Level 3 or Level 4 Diploma for Fashion Studio 
Assistant (Sales and Operations) 
	> Level 3 or Level 4 Diploma for Fashion Studio 
Assistant (Fashion Marketing and 
Communications)

Giannah Snagg sketching in the studio, 
London College of Fashion © Alys Tomlinson
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

2.0 Assessment and moderation 

Assessment is the process for measuring a 
student’s skill, knowledge and understanding 
against the standards set in a qualification. 

2.1 Internal assessment 

All units that make up the UAL Level 3 and Level 4 
Diploma for Fashion Studio Assistant are internally 
assessed and verified by qualified staff within a 
centre, and externally moderated by UAL Awarding 
Body. 

All assignments and projects devised by the centre 
or students must provide appropriate opportunities 
for students to generate the evidence required to 
meet the assessment criteria for the unit or units 
that the assignment or project relates to. 

Students are required to develop a portfolio of 
evidence for all assignments and projects set. 

Generating evidence 
Students can provide evidence of occupational 
competence from:
	> Current practice – where evidence is generated 
from their current job role. It is expected that most 
of the evidence generated for this qualification will 
be based on a student’s current practice 
	> A programme of development – where 
evidence comes from assessment opportunities 
built into a learning programme 
	> Recognition of Prior Learning (RPL) – 
where students can demonstrate that they 
meet a unit’s assessment criteria through 
knowledge, understanding or skills they already 
possess, without undertaking a course of 
development. Students must submit sufficient, 
reliable, authentic and valid evidence and it is 
the responsibility of the centre to complete a 
rigorous assessment of this evidence against 
the units being considered for RPL. A link to the 
assessment criteria must be clearly signposted 
across all of the evidence being assessed. Before 
a decision is made, the centre must assure 
themselves that students are capable of meeting 
the criteria and a sufficient level of learning has 
been demonstrated and evidenced. A maximum 
50% of the qualification can have RPL applied 
against it. Further information on the specifics 
of this process are located in the UAL Awarding 
Body Recognition of Prior Learning Policy 
available on the website 
	> A combination of the above
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	> Exemption – where students can claim 
concession from part of the achievement 
requirements of the qualification. Students must 
have completed a full qualification that has been 
awarded within the last five years and is deemed 
by UAL Awarding Body to be of equivalent level, 
content and value. A separate assessment for 
this achievement does not need to take place. 
A maximum 50% of a qualification can be 
considered exempt. Further information on the 
specifics of the process are located in the UAL 
Awarding Body Exemption Policy available on the 
website. 

No matter how the evidence is generated, all 
evidence provided to meet the assessment criteria 
must be: 
	> Valid: relevant to the skills, knowledge and 
understanding for which competence is claimed 
	> Reliable: indicates that the student can 
consistently demonstrate the knowledge, skills 
and understanding required to demonstrate 
competence 
	> Authentic: produced by the student 
	> Sufficient: fully meets the requirements of the 
unit or units. 

Evidence requirements 
To achieve each unit, students must gather evidence 
showing that they have met the required standard 
specified in the assessment criteria. 

For this qualification, evidence is likely to be 
presented via a portfolio. 

A portfolio must contain details of skills, knowledge, 
understanding and achievement arising from the 
assessment and relevant work-related activities.  
The main criterion is that the portfolio should have 
a clear structure and be easy to follow with the 
different pieces of evidence easy to locate. 

As a general guide, it is likely that the portfolio will 
include the following pieces of evidence: 
	>  Products of student performance, for example, 
completed assignments and projects 
	> Assessor observations of workplace or simulated 
skills activities 
	> Evidence from others about the student’s abilities, 
for example, witness testimonies 
	> Assessor feedback detailing how learning 
outcomes and assessment criteria have been 
met 
	> Record of professional discussion and/or oral and 
written questioning 
	> Index for the evidence together with indication 
of how the learning outcomes and assessment 
criteria are covered 
	> Evidence of continuing professional development 
and reflective practice. 
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Most of the evidence must be drawn from actual 
work situations, with simulation used only in 
exceptional circumstances. Please see UAL 
Awarding Body Delivery Guidance for Fashion 
Studio Assistant for more information on when 
simulation can be used. Assessors must ensure 
that students have achieved all learning outcomes 
and assessment criteria related to the unit being 
assessed, prior to deciding if a student has been 
successful. 

Wherever possible, centres should adopt a holistic 
approach to assessing the units in the qualification. 
This gives the assessment process greater rigour 
and minimises repetition, time and the burden of 
assessment on all parties involved in the process. 

Each internally assessed unit within the portfolio 
of evidence must be assessed and graded by 
assessors in the centre. 

On completion of each unit, centres must be 
assured that the students’ work is their own and 
has been sufficiently authenticated through the 
evidence demonstrated in their portfolio. Students 
must declare their authentication following the 
submission of every piece of work submitted for 
assessment. Following the scrutiny of evidence 
and subject to their approval, the Assessor must 
countersign this declaration. 

Further guidance on evidence requirement and 
assessment can be found in UAL Awarding 
Body Delivery Guidance for Fashion Studio 
Assistant. 

2.2 External assessment 

There is no external assessment in these 

2.3 Internal verification  

Internal verification is the process of ensuring that 
everyone who assesses a particular qualification in 
a centre is assessing to the same standards. 

Centres must have an established internal quality 
assurance framework to ensure that UAL Awarding 
Body approval, quality assurance and contractual 
arrangements are met. It is the responsibility 
of internal verifiers to ensure that assessors’ 
decisions are sampled and monitored to ensure 
consistency and fairness and that assessments 
set are appropriate and at the required level. 
Internal verifiers are also responsible for supporting 
assessors by offering advice and guidance. The 
internal verifier will follow the centre’s own sampling 
strategy in selecting the sample to be internally 
verified and must, over time, include evidence 
from a full range of work, student achievement 
and decisions made by all staff with assessment 
responsibility. 

It is recognised that different centres use different 
approaches and terminology specific to their culture. 
The UAL Awarding Body Centre Handbook outlines 
some examples of good practice for the internal 
verification of qualifications. Centres must ensure 
their methodologies are suitably robust and meet 
the standards set by UAL Awarding Body. 
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2.4 External moderation 

External moderation is concerned solely with 
evaluating the validity of centres’ assessment 
decisions through the external moderation of 
internally-assessed and verified work. 

External moderation is carried out by external 
moderators who are appointed, trained and 
monitored by UAL Awarding Body. External 
moderators are responsible for ensuring that 
the internal assessment is rigorous and that 
assessment decisions are fair, valid, reliable and free 
from bias. 

UAL Awarding Body’s external moderation of 
internal assessment is carried out at least once 
a year to ensure that assessments and grading 
decisions are in line with the required standards. 
For further information on the external moderation 
process, please refer to the UAL Awarding Body 
Centre Handbook. 

3.0 Grading 

Unit achievement is based on a student’s ability 
to meet the learning outcomes and assessment 
criteria. To achieve these qualifications, students 
must achieve a Pass grade for every unit that makes 
up the qualification. 

Referral 
Centres must refer students who fail to meet the 
learning outcomes and assessment criteria following 
assessment of internally assessed units. The centre 
must inform students of the learning outcomes 
that they have failed to meet, and ensure they are 
provided with opportunities to work towards meeting 
those outcomes within a suitable timeframe. 

Students will only be allowed one opportunity to 
redeem a referral in each unit before being awarded 
a Fail. 

Fail 
If students are unable to provide evidence that 
meets the learning outcomes and assessment 
criteria, they will receive a Fail grade. 

Pass 
To achieve a Pass grade students must achieve all of 
the assessment criteria listed within the unit. 

Awarding the qualifications 
To achieve the Level 3 or Level 4 Diploma 
for Fashion Studio Assistant, students must 
successfully demonstrate their achievement of all 
learning outcomes and assessment criteria across 
the mandatory and optional units that make up 
the intended qualification. Students can achieve a 
maximum of a Pass as an overall grade. 

The units selected by the student will determine the 
title and level of the qualification awarded.
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4.0 Qualification structure 
	> Total units to be achieved: 12 (minimum) 
	> Mandatory units to be achieved: 6 
	> Optional units to be achieved: 6 (minimum) 
	> Total credits to be achieved: 66 (minimum) 
	> Total Qualification Time (TQT): 660 (minimum) 
	> Guided Learning Hours (GLH): 330 (minimum) 

All units are graded Pass/Fail only. 

The qualifications have been designed to support a 
range of employers’ needs and to equip students 
with the necessary knowledge and skills to prepare 
for employment. 

The qualification structure includes units that are 3, 
6 and 12 credits. This allows students/ employers 
to select units that meet the needs/ opportunities 
within organisations, whilst also ensuring students 
have the basic knowledge required to be competent 
in the role. 

The 3-credit units cover the basic knowledge and 
skills to gain an understanding of the subject area. 

The 6-credit units require students to demonstrate 
their competence in the subject area. 

The 12-credit units require students to apply their 
knowledge and understanding of the subject area.

UAL_Brimingham_met_college_
June_17-581 © Birmingham MET 
College, UAL Awarding Body
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4.1 Pathway Three – Fashion 
Marketing and Communications 

Level Credit GLH TUT

Foundation Core 

Health and Safety in a Fashion Environment 3 3 15 30 

Professional Practice in a Fashion Environment 3 3 15 30 

Communication for the Fashion Industry 3 6 30 60 

Introduction to the Fashion Industry 3 6 30 60 

Introduction to Critical Path 3 6 30 60 

Administration for the Fashion Industry 3 6 30 60 

Optional Group 1 – PR Strategy 

Understanding Marketing and Communications Strategy for 
Fashion Environments 3 3 15 30

Demonstrating Marketing and Communications Strategy for 
Fashion Environments 3 6 30 60 

Applying Marketing and Communications Strategy for Fashion 
Environments 4 12 60 120 

Optional Group 2 – Online Brand Communication 

Understanding Online Brand Communications for Fashion 
Environments 3 3 15 30 

Demonstrating Online Brand Communications for Fashion 
Environments 3 6 30 60 

Applying Online Brand Communications for Fashion 
Environments 4 12 60 120 
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Level Credit GLH TUT

Optional Group 3 – Offline Brand Communication 

Understanding Offline Brand Communications for Fashion 
Environments 3 3 15 30 

Demonstrating Offline Brand Communications for Fashion 
Environments 3 6 30 60 

Applying Offline Brand Communications for Fashion 
Environments 4 12 60 120

Optional Group 4 – Events

Understanding Events Management for the Fashion Industry 3 3 15 30 

Demonstrating Events Management for the Fashion Industry 3 6 30 60 

Applying Events Management for the Fashion Industry 4 12 60 120 

Optional Group 5 – Media and Influencer Relationship Management

Understanding Media & Influencer Relationship Management for 
Fashion Environments 3 3 15 30 

Demonstrating Media & Influencer Relationship Management for 
Fashion Environments 3 6 30 60 

Applying Media & Influencer Relationship Management for 
Fashion Environments 4 12 60 120 

Optional Group 6 – Content Creation  

Understanding Content Creation for the Fashion Industry 3 3 15 30 

Demonstrating Content Creation for the Fashion Industry 3 6 30 60 

Applying Content Creation for the Fashion Industry 4 12 60 120 
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4.2 Rules of Combination 

To be awarded the Level 3 Diploma for Fashion 
Studio Assistant (Marketing and Communications), 
students must complete all units in the Foundation 
Core to make a total of 30 credits and at least one 
unit in each Optional Group to make a minimum of 
36 credits. 

This means, at a minimum, all students must take 
two 3-credit units, three 6-credit units and one 
12-credit unit from the Optional Units to make a total 
of 36 credits. 

The student, provider and employer will assess 
the student’s ability and opportunities within the 
workplace to achieve the learning outcomes in the 
12-credit units. 

To be awarded the Level 4 Diploma for Fashion 
Studio Assistant (Marketing and Communications), 
students must complete all units in the Foundation 
Core to make a total of 30 credits and must take all 
the Level 4 units to achieve a minimum of 72 credits.

Suzannah Gabriel, MA 
Fashion Photography, 
London College 
of Fashion © Alys 
Tomlinson

Student work, 
Hannah Walker, 
Photography, City 
College Norwich  
© Hannah Walker, City 
College Norwich

Make-up Session 
with Kiera Young, 
London College of 
Fashion  
© Alys Tomlinson
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Student work, Hannah Walker, Photography, 
City College Norwich
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Levels 3 and 4 Diploma  
Units and indicative content 
—

This section outlines the: 

	– Knowledge, skills and 
understanding that will be assessed 
as part of the qualification 

	– Criteria against which students’ 
levels of attainment will be 
measured 

	– Indicative content, teaching 
strategies and learning activities 

	– Method of assessment and 
evidence of achievement 

	– Learning resources. Giannah Snagg’s digital sketches 
in the studio, London College of 
Fashion © Alys Tomlinson

UAL Awarding Body21



UAL_Brimingham_met_college_
June_17-581 
© Birmingham MET College, UAL 
Awarding Body



Foundation Core Mandatory Unit

Unit
Health and Safety in a 
Fashion Environment

Unit overview Unit aim

To provide students with an introduction to health 
and safety in a fashion studio environment and 
enable them to make use of their knowledge and 
understanding to carry out specified tasks safely 
and appropriately. 

3

30 

15 
 

3

Internally assessed and internally 
verified

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1.1  
Understand health and safety good practice  
in a fashion studio or workshop environment

1.1  Apply knowledge of health and safety legislation 
and safe working practices to work activities

LO2  
Know how to work safely in a fashion studio  
or workshop environment

2.1  Carry out tasks safely and appropriately
2.2  Maintain a safe working environment 
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Unit Indicative content

LO1 
Understand health and safety good practice 
in a fashion studio or workshop environment. 

Learning should include: 
	> Safe and unsafe working practices 
	> Working practices detrimental to good health 
	> Employer and organisational responsibilities 
	> Employee and personal responsibilities 
	> Key health and safety legislation applicable to a 
fashion studio or workshop environment 
	> The steps involved in fire evacuation procedures 

Students should: 
	> Participate in simulated evacuation procedures 

LO2 
Know how to work safely in a fashion studio or 
workshop environment. 

Learning should include:
	> How to use machinery and equipment safely
	> Maintaining a safe personal working environment
	> Good and poor housekeeping
	> The importance of servicing, maintenance and 
Portable Appliance Testing (PAT) equipment
	> The process for carrying out a risk assessment 
	> How risk assessment can be used to reduce 
accidents and ill health in the workplace 
	> The process for incident reporting > The actions 
that should take place following an incident report 

Centres should adopt a delivery approach which 
supports the development of their particular 
students. The aims and aspirations of all students, 
including those with identified special needs, 
should be considered and appropriate support 
mechanisms put in place. 
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Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 
	> Assessor/teacher/employer comments including 
records of oral questioning and notes from 
observation
	> Results from testing
	> Witness statements

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria.  

Anna Maglione, in the studio, MA 
Fashion Entrepreneurship and 
Innovation, London College of 
Fashion 
© Alys Tomlinson
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Foundation Core Mandatory Unit

Unit
Professional Practice in a 
Fashion Environment

Unit overview Unit aim

This unit provides students with an understanding 
of the personal and professional characteristics 
required for a career in the fashion industry. The 
unit will enable students to take responsibility for 
a range of activities and provide opportunities to 
demonstrate resourcefulness and initiative in the 
management of tasks 

3

60 

30 
 

6

Internally assessed and internally 
verified

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the personal and professional 
characteristics required for a career in the 
fashion industry 

1.1  Explain the expectations and requirements of 
their role within the organisation

1.2  Assess the impact of their behaviour and 
attitude within a professional context

LO2  
Be able to carry out tasks consistent with 
professional practice in a fashion  
environment

2.1  Organise self and others to meet deadlines and 
targets

2.2  Demonstrate professionalism in working with 
others
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the personal and professional 
characteristics required for a career in the 
fashion industry. 

Learning should include: 
	> Understanding of the expectations of their job role 
and the roles of the people they encounter How to 
manage calendar entries, email correspondence 
and notes 
	> Organisational requirements for appearance and 
punctuality 
	> Working to deadlines 
	> Interpersonal skills 
	> How to adapt to the requirements of a range of 
circumstances 

LO2 
Be able to carry out tasks consistent 
with professional practice in a fashion 
environment.

Learning should include:
	> Personal planning and scheduling of tasks
	> Using project management strategies
	> How to demonstrate self-motivation and initiative
	> How to successfully complete objectives
	> How to successfully complete a range of tasks
	> How to show professional behaviour in line with 
organisational standards and policies
	> How to work as part of a team 
	> Understanding appropriate organisational 
procedures 
	> The level of service required by the organisation 

Learning could include:
	> Project or task management

Assessment and evidence 
requirements 

This unit is internally assessed and verified through 
assessing a student’s portfolio of evidence against 
the learning outcomes and assessment criteria. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of ways. The following types of evidence 
are likely to be generated: 
	> Portfolio of evidence 
	> Assessor/teacher/employer comments including 
records of oral questioning and notes from 
observation 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria.
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Foundation Core Mandatory Unit

Unit
Communication in the 
Fashion Industry

Unit overview Unit aim

This unit provides students with an introduction to 
the oral, written and visual communication skills 
required to support activities in the fashion industry. 
The unit will enable students to demonstrate a range 
of techniques and methods of communication, both 
internal and external to the organisation.
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6

Internally assessed and internally 
verified

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Be able to use oral, written and visual 
communication for the fashion industry 

1.1  Use oral, written and visual communication to 
convey information and ideas for an intended 
audience

1.2  Present information and ideas in an appropriate 
format for an intended audience

LO2  
Be able to use appropriate means of 
communication in representing an 
organisation

2.1  Use communication skills to represent an 
organisation in line with organisational policies 
and standards

LO3  
Understand traditional and digital 
communication methods used to support 
planning and time management 

3.1  Use traditional and digital methods of 
communication for effective planning and time 
management 

3.2  Evaluate alternative methods of communication 
used in planning and time management

LO4 
Be able to evaluate different methods for 
communicating to an identified audience

4.1  Critically compare a range of methods used to 
communicate information and ideas
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Be able to use oral, written and visual 
communication for the fashion industry. 

Learning should include: 
	> The difference between oral, visual and written 
communications
	> Using email according to protocols
	> How to answer the telephone in a professional 
manner
	> Internal protocols for using written, verbal and 
visual communication
	> How to pitch ideas and proposals
	> Applying appropriate techniques for both 
internal and external correspondence and 
communications
	> Using digital tools for presentations

Students should: 
	> Participate in meetings

LO2 
Be able to use appropriate means 
of communication in representing 
anorganisation.

Learning should include:
	> Giving presentations
	> Using social media to promote the organisation
	> How to deal with correspondence, both internal 
and external
	> Working as part of a team to represent the 
organisation
	> The purpose and function of client meetings
	> An introduction to organisation policies and 
standards 

Learning could include:
	> Using digital tools for presentations

LO3 
Understand traditional and digital 
communication methods used to support 
planning and time management. 

Learning should include: 
	> Using emails 
	> Diary management – digital and paper-based 
	> Work plans 
	> Online and paper-based calendars 
	> Using charts and diagrams to communicate 
information 

Learning could include: 
	> Participating in conference calling 
	> Using Skype 
	> Using apps for costing and planning 
	> Using apps and cloud storage systems
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Be able to evaluate different methods for 
communicating to an identified audience.

Learning should include:
	> How to evaluate feedback received from 
audiences 
	> How to evaluate the purpose and the 
effectiveness of a range of methods 
	> Understanding an organisation’s target audience

Assessment and evidence 
requirements 

This unit is internally-assessed and verified through 
assessing a student’s portfolio of evidence against 
the learning outcomes and assessment criteria. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of ways. The following types of evidence 
are likely to be generated: 
	> Portfolio of evidence (including letters, 
	> emails, reports, agendas, minutes) 
	> Assessor/teacher/employer comments including 
records of oral questioning and notes from 
observation 
	> Presentations
	> Reflective journal
	> Digital communications – multi-channel platforms 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria.

Lauri Sallantaus in the studio, 
MA Fashion Marketing, London 
College of Fashion  
© Alys Tomlinson
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Foundation Core Mandatory Unit

Unit
Introduction to the 
Fashion Industry

Unit overview Unit aim

This unit provides students with a broad introduction 
to the fashion industry in the particular context 
of their working environment. Students will have 
the opportunity to examine the external factors 
influencing the fashion cycle and critical path of a 
product, from concept to consumer. 
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6

Internally assessed and internally 
verified

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand seasonal cycles in the fashion 
industry

1.1  Identify a range of factors influencing the fashion 
season

1.2  Examine a range of external influences on the  
development of fashion products

LO2  
Understand the fashion product journey and 
critical path

2.1  Explain the stages of the product journey
2.2  Use knowledge and understanding of the critical 

path to support fashion product distribution and 
sales

LO3  
Understand organisational structures and 
working practices in a fashion business 
environment 

3.1  Compare a range of organisational structures in 
a business environment 

3.2  Explain the key working practices common 
within the fashion industry
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand seasonal cycles in the fashion 
industry.

Learning should include: 
	> Research into seasonal trends
	> Research into peak stock ordering and 
distribution times
	> How to produce diagrams to illustrate stock and 
distribution models
	> Identifying pinch points
	> Researching marketing strategies
	> Sales analysis
	> Lead times
	> Cash flow

Learning could include:
	> How to analyse product sales and measure 
external influencers

LO2 
Understand the fashion product journey and 
critical path.

Learning should include:
	> How to produce diagrams and flow charts to 
describe the product journey
	> Local and global trade and marketing
	> The basic business cycle
	> The importance of the supply chain and critical 
path
	> The product journey from conception, design, 
sampling, wholesale, production, delivery, in-
store to PR, marketing and sales
	> E-commerce and sales

Learning could include:
	> Basic logistics
	> The ethical and environmental implications of 
design and production decisions

UAL Awarding Body33



UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO3 
Understand organisational structures and 
working practices in a fashion business 
environment. 

Learning should include: 
	> Company history and future goals 
	> Company structure, roles and responsibilities 
	> Understanding the customer and market 
research 
	> How to complete Strengths, Weaknesses, 
Opportunities, Threats (SWOT) reports > Correct 
procedures and working practices 
	> Departmental relationships and 
interdependencies 
	> An awareness of where their company sits 
against high-end/high-street, Small and Medium-
sized Enterprises (SMEs)/large companies, ready 
to wear vs. made-to.measure 
	> Workplace ethos 

Learning could include: 
	> Brand values 
	> The company approach to corporate social 
responsibility 

Assessment and evidence 
requirements 

This unit is internally assessed and verified through 
assessing a student’s portfolio of evidence against 
the learning outcomes and assessment criteria. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of ways. The following types of evidence 
are likely to be generated: 
	> Portfolio of evidence 
	> Written and annotated reports 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Foundation Core Mandatory Unit

Unit
Introduction to  
Critical Path

Unit overview Unit aim

This unit provides students with an understanding 
of how a collection is brought together and an 
opportunity to engage with key project planning 
processes, including the research and analysis of 
information to inform the creation of a critical path 
and the time management and delivery of objectives 
within agreed parameters.
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Internally assessed and internally 
verified

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand how a collection is brought 
together, from concept to consumer

1.1  Describe the critical path of a collection for an 
identified fashion business

LO2  
Understand the purpose of a critical path for 
an identified project

2.1  Analyse the requirements and parameters of a 
critical path for an identified project

2.2  Critically evaluate an identified project against 
planned requirements and parameters 

LO3  
Be able to use research to inform the creation 
of a critical path for an identified project

3.1  Review a range of research to inform the 
planning for an identified project 

3.2  Interpret research to inform and develop a 
critical path for an identified project 

LO4 
Be able to present a project overview and  
plan

4.1  Plan, organise and present a project to an 
identified audience  

4.2  Solve problems in the delivery of a planned 
project  
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand how a collection is brought 
together from concept to consumer.

Learning should include: 
	> Action planning
	> Producing Gantt charts
	> Examples of critical path for previous seasons
	> Minutes of planning meetings
	> Ideas-generating exercises
	> Pitching ideas and proposals

LO2 
Understand the purpose of a critical path for 
an identified project.

Learning should include:
	> Implementing working briefs
	> Identifying roles and responsibilities
	> Work schedules and action plans
	> Project reports
	> Presentations

LO3 
Be able to use research to inform the creation 
of a critical path for an identified project.

Learning should include:
	> How to compile a research folder
	> Exploring user groups and target markets
	> Online investigations
	> How research can be used to inform the creation 
of a critical path
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Be able to present a project overview and 
plan. 

Learning should include: 
	> Different structures and formats for presenting a 
project and plan
	> The use of project planning software
	> Problem-solving techniques

Assessment and evidence 
requirements 

This unit is internally assessed and verified through 
assessing a student’s portfolio of evidence against 
the learning outcomes and assessment criteria. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of ways. The following types of evidence 
are likely to be generated: 
	> Portfolio of evidence 
	> Presentation

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 

Jaz Martell working on styling a 
model, BA (Hons) Fashion Visual 
Merchandising and Branding, 
London College of Fashion 
© Alys Tomlinson
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Foundation Core Mandatory Unit

Unit
Administration for the 
Fashion Industry 

Unit overview Unit aim

To provide students with an opportunity to 
understand and use a range of administrative 
systems and processes used in the fashion studio 
environment. Students will be introduced to 
Customer Relationship Management (CRM) and 
data management tools and the administration 
required to support the organisation of events and 
activities within the fashion industry.
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6

Internally assessed and internally 
verified

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Be able to use administrative systems and 
processes in a fashion studio environment

1.1  Use a range of systems and processes for the 
effective management of administration within a 
fashion studio environment

LO2  
Be able to use data management systems in  
a fashion studio environment

2.1  Utilise CRM systems and processes 
2.2  Identify and use appropriate systems for 

recording data 
2.3  Interpret data to inform future actions

LO3  
Be able to plan, organise and administer 
events and activities

3.1  Provide effective administration to support a 
range of scheduled events and activities

3.2  Record and distribute information to support 
scheduled events and activities
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Be able to use administrative systems and 
processes in a fashion studio environment.

Learning should include: 
	> Administrative systems/processes
	> Diary and appointments management
	> Calendar entries and planning
	> Stationery and stock ordering
	> Data entry
	> Using cloud data storage and file sharing 
software

LO2 
Be able to use data management systems in a 
fashion studio environment.

Learning should include:
	> Recording and organising contact data
	> Developing and using spreadsheets
	> Data analysis
	> Using CRM systems
	> How to make projections based on data analysis

Make-up Session with Kiera 
Young, London College of Fashion 
© Alys Tomlinson
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO3 
Be able to plan, organise and administer 
events and activities. 

Learning should include: 
	> How to identify situations requiring immediate 
action 
	> How to identify situations where actions may be 
deferred 
	> Making appointments, room booking and 
ordering catering 
	> Managing timelines and communicating 
information 
	> How to plan an event 
	> How to conduct a risk assessment 
	> How to develop a contingency plan 

Learning could include: 
	> Agenda management and recording meetings 
using minutes 
	> Front of house and face-to-face customer care 

Assessment and evidence 
requirements 

This unit is internally assessed and verified through 
assessing a student’s portfolio of evidence against 
the learning outcomes and assessment criteria. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of ways. The following types of evidence 
are likely to be generated: 
	> Portfolio of evidence 
	> Assessor/teacher/employer comments including 
records of oral questioning and notes from 
observation 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria.
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Suzannah Gabriel, MA Fashion Photography, 
London College of Fashion © Alys Tomlinson
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Pathway Three
Fashion Marketing and 
Communications 
—

Students will gain understanding, 
demonstrate knowledge and apply 
learning in the following areas in 
preparation for a professional context 
within the Fashion Marketing and 
Communications pathway: 

	– Marketing and communications 
strategy for fashion environments 

	– Online and offline brand 
communications for fashion 
environments 

	– Events management for the fashion 
industry 

	– Media & influencer relationship 
management for fashion 
environments 

	– Content creation for the fashion 
industry.

Online fashion style platform by Nat Grogan  
© University of the Arts London
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Alexis Obue working on her tablet  
© Alys Tomlinson



Optional Group One – PR Strategy

Unit
Understanding Marketing and 
Communications Strategy for Fashion 
Environments

Unit overview Unit aim

This unit provides students with an introduction 
to the range of communications strategies that 
are available to the fashion industry and enables 
them to identify which are most suited to particular 
audiences.
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3

Internally assessed

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the brand and its audience

1.1  Identify brand voice
1.2  Identify the audience for a brand
1.3  Critically compare audiences for a range of other 

specified brands

LO2  
Understand the marketing communication  
mix and how brands are promoted across 
different channels

2.1  Examine the four principles of the marketing mix 
in relation to brand

2.2  Identify the different types of communication  
models used in fashion PR/promotion and 
media

2.3  Identify the processes involved in the 
communication mix

UAL Awarding Body45



UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO1 
Understand the brand and its audience. 

Learning should include:
	> What is meant by the brand voice/brand DNA
	> Market position of brand 
	> Brand strengths and weaknesses
	> Brand stakeholders and key stakeholders
	> Individuals and organisations that influence 
your audience e.g. experts, celebrities, media, 
bloggers

LO2 
Understand the marketing communication 
mix and how brands are promoted across 
different channels.

Learning should include:
	> How marketing and communication interact and 
relate to each other 
	> The four principles of marketing: product, price, 
place and promotion
	> How the four principles are related to the brand
	> Current market situation and environment facing 
the brand 
	> Understanding the processes involved in the 
communication mix 
	> Understanding the different communication 
techniques used by ‘power brands’

Assessment and evidence 
requirements 

This unit is internally assessed and moderated. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of ways. The following types of evidence 
are likely to be generated: 
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Optional Group One – PR Strategy

Unit
Demonstrating Marketing and 
Communications Strategy for Fashion 
Environments

Unit overview Unit aim

This unit provides students with an understanding 
of the role, structure and function of marketing and 
communications strategy in a fashion environment. 
The unit will enable students to demonstrate and 
carry out tasks contributing to the development of 
marketing strategy. 
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Internally assessed

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the role, structure and function 
of communication activities used to promote 
brand awareness

1.1  Critically compare a range of marketing 
communication mix activities

1.2  Justify strategies to create brand awareness

LO2  
Understand the importance of market 
segmentation/target consumers to brand 
promotion

2.1  Identify market segments for the brand
2.2  Critically evaluate a range of activities to promote 

the brand to different market segments
2.3  Explain the meaning and importance of 

customer demographics

LO3  
Understand the different communication 
processes

3.1  Summarise the role of PR/media agencies/ 
events and production agencies/creative events/
products

3.2  Explain how agencies are selected to support 
promotional strategies

LO4  
Understand how a strategy is created for a 
brand or product

4.1  Assess a marketing/PR campaign in terms of its 
goals and objectives

4.2  Describe various tools and techniques used to 
implement the strategy

4.3  Analyse the international fashion marketing 
calendar and its importance in planning PR/
promotional activities
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the role, structure and function 
of communication activities used to promote 
brand awareness.

Learning should include: 
	> The importance of brand voice and message
	> Understanding the audience and stakeholders
	> Examples of activities that may be used to create 
awareness of a brand
	> Examples of campaigns for different audiences
	> Role of influencers

LO2 
Understand the importance of market 
segmentation/target consumers to brand 
promotion.

Learning should include:
	> Understanding what market segmentation means
	> The ways in which markets may be segmented
	> Implication of market segmentation for 
promotional activities
	> Different activities suited to different segments
	> Understanding which segments the brand aims 
to appeal to
	> Customer demographics
	> Global relationships

LO3 
Understand the different communication 
processes.

Learning should include:
	> Understanding in-house vs agency
	> Difference types of communication channels
	> The role of PR agencies in the fashion promotional 
mix
	> The criteria used for selecting agencies
	> The different types of communication models 
used by marketing teams to plan and manage 
their promotional campaigns
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Understand how a strategy is created for a 
brand or product.

Learning should include:
	> Understanding strategy and marketing objectives/
goals
	> How the brand defines itself in relation to 
competitors
	> Brand Unique Selling Point (USP) and 
differentiation
	> Factors in product positioning: price, difference, 
quality etc.
	> How to analyse market research to support 
positioning of the brand and product
	> How to analyse international fashion calendars to 
inform changing promotional strategies

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 

Lauri Sallantaus in the studio, 
MA Fashion Marketing, London 
College of Fashion  
© Alys Tomlinson

Make-up Session with Kiera 
Young, London College of Fashion 
© Alys Tomlinson

Babett Kürschner, Around LCC 
and Studio © Alys Tomlinson
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Optional Group One – PR Strategy

Unit
Applying Marketing and Communications 
Strategy for Fashion Environments

Unit overview Unit aim

This unit provides students with the opportunity to 
apply their knowledge, skills and understanding 
of marketing and communications strategy in the 
fashion environment. The unit will enable students 
to apply effective marketing and promotional skills to 
create and promote brands and retailing awareness 
as part of a team.
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Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the role of marketing 
communication strategies/mix in planning 
promotional activities

1.1  Compare different elements of marketing and 
communications

1.2  Compare different ways to deliver campaigns
1.3  Critically compare the different types of 

communication models used by fashion brands 
– digital/web-based and experiential

1.4  Evaluate how to adapt campaigns and strategies 
to suit a global audience

LO2  
Be able to plan, organise and manage a 
communications strategy for a brand

2.1  Apply organisational skills and knowledge to 
manage activities  

2.2  Maintain detailed records of planning and 
coordination for effective organisation  

2.3  Use knowledge to inform decisions on 
appropriate strategies to be used at different 
stages of the promotion and marketing cycle

LO3  
Be able to apply market research methods to 
inform successful communications strategy  
in a global market

3.1  Critically analyse the different methods of market 
research to understand segmentation and target 
marketing  

3.2  Develop an evidence-based marketing and 
communications strategy

LO4  
Be able to apply the marketing calendar to 
fashion cycles

4.1  Critically evaluate the influence of fashion global 
catwalk calendars on PR, promotion and 
communication strategies 

4.2  Assess the marketing opportunities that are 
aligned to the marketing calendar

LO5  
Be able to develop a successful 
communications strategy aimed at a  
particular audience or audiences/ clients

5.1  Present a promotional/digital PR strategy to 
gain attention and interest for a particular brand/ 
product/collection 

5.2  Evaluate the selection of PR/media agencies to 
support promotional projects/campaigns 

5.3  Justify a budget for a given promotional strategy 

LO6  
Be able to resolve marketing and 
communications problems

6.1  Resolve marketing and communications 
problems 

6.2  Justify and present solutions to marketing and 
communications problems
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the role of marketing 
communication strategies/mix in planning 
promotional activities.

Learning should include:
	> Understanding the marketing mix models and 
channels
	> Understanding the promotional mix model
	> PR agency structures and activities
	> Examples different promotional strategies that 
may be used to create awareness of a brand
	> Examples of different promotional strategies that 
may be used to maintain brand growth
	> Understanding the appropriateness of different 
strategies to different audiences and the 
processes involved in the communication mix
	> Examples of communications material designed 
for different audiences
	> Examples of international fashion market drivers 
and their influence on culture, globalisation and 
consumer factors

LO2 
Be able to plan, organise and manage a 
communications strategy for a brand.

Learning should include:
	> Critical path stages of project management
	> Considering budgetary constraints
	> Return on Investment (ROI)
	> How and which tools are used to gather feedback, 
reviews, ratings and comments from customers
	> Using Political, Economic, Social, Technological 
(PEST) and Strengths, Weaknesses, 
Opportunities, Threats
	> (SWOT), Gantt Charts and action planning tools

LO3 
Be able to apply market research methods to 
inform successful communications strategy 
in a global market.

Learning should include:
	> Analysing market reports and studies used to 
update communications teams and inform future 
strategies
	> How websites and other sources are used to 
provide information that informs decision-making
	> Understanding competitors through the use of 
shop reports and analysis
	> How consumer reports/reviews/news events 
may influence segmentation and target marketing 
communications strategy

LO4 
Be able to apply the marketing calendar to 
fashion cycles.

Learning should include:
	> The role of international catwalk calendars 
and how they influence PR and promotional 
communication strategies and campaigns to 
attract media and consumer attention
	> Outlining the marketing opportunities linked to 
the different and changing channels used by 
fashion promoters and PR agencies/digital media 
agencies
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO5 
Be able to develop a successful 
communications strategy aimed at a 
particular audience or audiences/clients.

Learning should include:
	> Examples of planning a new strategy to 
reach specific audience/s – demonstrating 
an appropriate presentation and potential 
accompanying material
	> Preparing and planning a communications 
strategy
	> How to evaluate a strategy’s effectiveness

LO6 
Be able to resolve marketing and 
communications problems.

Learning should include:
	> Operational management of marketing and 
communications strategies
	> Collating customer responses/communications 
issues
	> Evaluating the effectiveness of marketing 
and communications strategies in order to 
recommend solutions

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Optional Group Two – Online Brand Communication

Unit
Understanding Online Brand 
Communications for Fashion 
Environments

Unit overview Unit aim

This unit provides students with an introduction to 
online brand communications, with a specific focus 
on target audiences and the range of online media 
channels available to the fashion industry and how 
these can raise brand awareness.
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Internally assessed

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Know about different online media 
communication channels

1.1  Critically compare different types of online 
media/ communication channels  

1.2  Describe how online channels can be used to 
communicate brand  

LO2  
Know about different audiences for online 
media communication

2.1  Describe different audiences for online media
2.2  Justify which media are appropriate for different 

audiences  
2.3  Create reports to monitor traffic for online media

LO3  
Understand how online media contribute to 
brand awareness

3.1  Assess the role of online media in raising brand 
awareness

3.2  Assess the role of online media in contributing to 
brand identity
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Know about different online media 
communication channels.

Learning should include: 
	> Understanding different kinds of online media e.g. 
magazines, websites, social media (for example, 
blogs, Twitter, Facebook, message boards)
	> Identifying examples of a range of activities for 
each communication channel
	> The difference between paid, owned, earned 
media and social media
	> How to prepare/use different software to format 
images and text for uploading onto online/cloud/
e-commerce sites

LO2 
Know about different audiences for online 
media communication.

Learning should include:
	> The range of target audiences for online 
communications
	> Examples of profiles of the different target 
audiences identified
	> How to monitor online traffic
	> Understanding branding processes and 
organisational approaches
	> Creating basic reports to record traffic
	> How to use Google analytics or alternative 
software packages

LO3 
Understand how online media contribute to 
brand awareness.

Learning should include:
	> How brands can build stakeholder relationships 
to drive consumer awareness
	> The role of brand identity and image in digital 
marketing
	> The need for online media to be consistent with 
brand voice
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Assessment and evidence 
requirements 

This unit is internally assessed and verified through 
assessing a student’s portfolio of evidence against 
the learning outcomes and assessment criteria. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of ways. The following types of evidence 
are likely to be generated: 
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 

Giannah Snagg sketching in the studio, 
London College of Fashion 
© Alys Tomlinson
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Optional Group Two – Online Brand Communication 

Unit
Demonstrating Online Brand 
Communications for Fashion 
Environments

Unit overview Unit aim

This unit provides students with an understanding 
of the range and appropriateness of activities 
available for online brand communications. The 
unit will enable the student to demonstrate the 
skills necessary to contribute to an effective online 
communications strategy.
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Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand how marketing channels work  
and contribute to brand awareness

1.1  Explain how marketing channels work
1.2  Make suggestions for increasing brand 

awareness

LO2  
Understand which activities are appropriate 
to different communications channels and 
audiences

2.1  Critically compare different online 
communication channels

2.2  Demonstrate knowledge of activities appropriate 
to specific channels

2.3  Critically analyse different target audiences

LO3  
Understand the importance of competitor 
analysis in differentiating brand messages

3.1  Compare and contrast competitor online brand 
strategies

LO4  
Understand the different influences and 
factors involved in planning a successful 
online strategy for a fashion brand

4.1  Identify the potential Return on Investment (ROI) 
of current online brand strategies to inform future 
strategies

4.2  Explain how different factors inform 
the development of an online brand 
communications strategy
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand how marketing channels work 
and contribute to brand awareness.

Learning should include: 
	> How to interpret data
	> How to monitor and manage data
	> The various types of marketing channels used by 
brands
	> The uses and benefits of different types of 
marketing channels
	> How the different types of marketing channels 
have been used in the past and the success of 
these approaches

LO2 
Understand which activities are appropriate 
to different communications channels and 
audiences.

Learning should include:
	> The role of photography, brand identity and 
images in visual communication for different 
digital channels
	> Examples of a range of activities aligned to 
different online communications channels
	> Examples of online media activities used by 
specified brands
	> Examples of customer profiles and the customer 
digital experiences
	> Understanding which audiences are appropriate 
to the brand
	> Understanding which online strategies reach 
which audiences

LO3 
Understand the importance of competitor 
analysis in differentiating brand message.

Learning should include:
	> Social networks used by competitors
	> How to search online to generate evidence of 
competitor branding strategies
	> How to compare a competitor strategy against 
one’s own
	> Understanding organisation content strategy
	> Competitor research and SWOT analysis
	> Evaluating research to inform brand message
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Understand the different influences and 
factors involved in planning a successful 
online strategy for a fashion brand.

Learning should include:
	> Understanding the influence of internal and 
external factors on online strategy 
	> Analysing which factors, nationally and globally, 
may impact online performance 
	> Understanding which research methods could 
be used to track and react to changes in brand 
perceptions and markets 
	> Understanding what planning needs to be 
implemented for a successful strategy and 
maintaining brand reputation for targeted 
consumers 
	> How Return on Investment (ROI) is measured

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Optional Group Two – Online Brand Communication 

Unit
Applying Online Brand  
Communications for Fashion 
Environments

Unit overview Unit aim

This unit provides students with the opportunity to 
apply their knowledge, skills and understanding 
of online brand communications strategy in the 
fashion environment. The unit will enable them to 
apply effective online strategies to create content 
for media platforms and manage online databases. 
Analysis of target markets and factors that may 
influence strategy are important in the development 
of successful online brand strategy. 
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Assessment
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the brand communication  
models, processes and concepts used in an 
online strategy

1.1  Compare online brand management models
1.2  Analyse two different online channels and 

explain their appropriateness for different brands

LO2  
Know how to critically evaluate a range of 
different online brand strategies in the  
fashion industry

2.1  Examine the strengths and weaknesses 
of different target markets and their online 
channels

2.2  Assess the Return on Investment of different 
online brand strategies

LO3  
Understand the importance of planning and 
resourcing to online communication

3.1  Assess the resource implications for an online 
strategy

3.2  Assess the benefits of an action plan when 
presenting a brand online

3.3  Analyse the effectiveness of an online strategy 
against Key Performance Indicators (KPIs)

LO4  
Be able to present the brand online

4.1  Design and plan an online/social media brand 
communications strategy

4.2  Identify the potential Return on Investment of an 
online brand communication strategy

4.3  Assess the use of action plans strategy across a 
number of channels

LO5  
Be able to assess the effectiveness of online 
strategy

5.1  Use skills, knowledge and understanding 
to analyse the effectiveness of a strategy in 
terms of engagement, loyalty, reputation and 
relationships

5.2  Plan, organise and present solutions to issues 
arising from this analysis

LO6  
Be able to measure and report on the  
success of an online strategy

6.1  Summarise the different brand metrics that can 
be used to assess the success/performance 
of online strategies and potential Return on 
Investment

6.2  Justify the selection of online communication 
channels and campaigns for a specified fashion 
brand
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the brand communication 
models, processes and concepts used in an 
online strategy.

Learning should include:
	> Creating lists of websites/social media and other 
sources used to provide information to inform 
decision-making in a global market
	> The types of activities used to understand 
competitors using shop reports and analysis of 
websites, social media
	> How trend reports/reviews/news events may 
inform strategy in a global market
	> Understanding the challenges of different media 
styles/channels e.g. less control over social media, 
paid media may have less credibility etc.
	> Different types of brand management planning 
tools and techniques

LO2 
Know how to critically evaluate a range 
of different online brand strategies in the 
fashion industry.

Learning should include:
	> Strategies for evaluating online brands
	> How to undertake Return on Investment
	> (ROI) analysis
	> Examples of customer profiles and how these 
may be used in online brand promotion
	> The importance of Really Simple Syndication 
(RSS) feeds for social media
	> The differences between pay-per-click (PPC) and 
search engine optimisation (SEO) rankings
	> How to monitor website traffic and appropriate 
search engines
	> The importance of data protection, risks to the 
brand, brand reputation

LO3 
Understand the importance of planning and 
resourcing to online communication.

Learning should include:
	> Resource planning and management
	> Understanding what channels should be 
developed to enable efficient customer service
	> On-going evaluation of resources
	> How to ensure brand message is consistent 
across a range of platforms

LO4 
Be able to present the brand online.

Learning should include:
	> How to communicate the brand voice effectively
	> How to develop new strategy to reach specific 
audiences
	> How to demonstrate appropriate presentation 
and potential accompanying material
	> How to build brand loyalty
	> How to create brand advocacy
	> How to create digital engagement
	> How to enhance the customer digital experience
	> Lead factors in creating strategy
	> Understanding the importance of brand identity 
online
	> Understanding online brand message
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO5 
Be able to assess the effectiveness of online 
strategy.

Learning should include:
	> How to identify gaps in the market using 
competitor analysis
	> How to examine customer feedback
	> How to evaluate strategy in terms of financial 
success and increased traffic
	> How online strategy can enhance customer 
experience
	> How to ensure brand message is consistent 
across a range of platforms, for example, 
websites, mobiles, social media,e-commerce
	> The importance of key brand factors (customers, 
brand identity, competitors, message, location) in 
analysis

LO6 
Be able to measure and report on the success 
of an online strategy.

Learning should include:
	> How to develop a set of brand metrics to assess 
the success/performance of online strategies and 
potential Return on Investment (ROI)
	> Why and how to identify, select and compare 
branding, building online communications 
channels and campaigns appropriate for a 
fashion brand and market
	> Different ways of reporting findings

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Optional Group Three – Offline Brand Communicationd

Unit
Understanding Offline Brand 
Communications for Fashion 
Environments

Unit overview Unit aim

This unit provides students with an introduction to 
offline brand communications, with a specific focus 
on target markets and the range of offline media 
available to the fashion industry in the context of the 
brand voice/DNA
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Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand offline brand communications  
for fashion environments

1.1  Explain the meaning of offline brand 
communications in a fashion context

1.2  Explain how offline communications can 
support the brand

1.3  Compare and contrast different types of offline 
brand strategies

LO2  
Be able to work in a communications team 
which plans offline brand activities

2.1  Understand key audiences and align to brand 
activity

2.2  Demonstrate professionalism when working 
with others

2.3  Describe how communications teams work and 
the skills required in the team
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand offline brand communications for 
fashion environments.

Learning should include:
	> Brand USP/message
	> Brand strengths and weaknesses
	> Opportunities and threats to the brand
	> Brand competitors
	> Types of activities for offline communications
	> Different target audiences for offline 
communications

Learning could include:
	> Brand positioning
	> Market segmentation

LO2 
Be able to work in a communications team 
that plans offline brand activities.

Learning should include:
	> Examples of effective offline media activities 
which may include collaborations, magazines, 
fashion shows, media events etc.
	> Examples of less effective activities
	> How to evaluate success
	> How offline media can be promotional tools
	> The skills needed in a PR/communications team
	> Teamworking

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Optional Group Three – Offline Brand Communication

Unit
Demonstrating Offline Brand 
Communications for Fashion 
Environments

Unit overview Unit aim

This unit provides students with an understanding of 
the range and appropriateness of activities available 
for offline brand communications. The unit will 
enable them to demonstrate the skills necessary to 
contribute to an effective offline communications 
strategy. 
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Learning 
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Assessment
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the importance of offline 
communications activities

1.1  Critically assess a range of offline brand 
communication activities  

1.2  Critically analyse a range of strategies for direct 
consumer influence  

LO2  
Understand the different influences and 
factors in planning an offline strategy

2.1  Evaluate the commercial application/potential for 
offline brand success when planning a strategy

2.2  Use brand research to inform new offline 
campaigns, platforms and showcases

LO3  
Be able to use competitor research, trend 
analysis and evaluation to inform decision-
making

3.1  Assess different sources of competitor 
information 

3.2  Use research and trend analysis to inform 
decision-making

LO4  
Understand the importance of emotional  
and experiential brand values in offline 
strategies 

4.1  Explain how emotional/sensory values enable 
brands to develop unique experiences 

4.2  Evaluate the effectiveness of different types of 
offline activities used in the fashion environment
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the importance of offline 
communications activities.

Learning should include:
	> The brand voice/message
	> Examples of a range of offline media
	> Examples of offline media activities used by 
specified brands
	> Activities to promote media influence
	> Activities to engage with consumers
	> The role of offline media in the digital age
	> Understanding successful campaigns

LO2 
Understand the different influences and 
factors in planning an offline strategy.

Learning should include:
	> A range of offline media strategies
	> How different offline strategies can be effective in 
the long-term and short-term
	> Enhancements available to offline media, which 
may include offers, collaborations, events etc.
	> A range of factors that have an influence on offline 
strategy
	> The role of forecasting in planning offline strategy
	> Different customer profiles and their 
appropriateness to the brand
	> Offline strategies for different audiences

LO3 
Be able to use competitor research, trend 
analysis and evaluation to inform decision-
making.

Learning should include:
	> Understanding where to research competitor 
information
	> What types of websites/agencies are used to 
provide information
	> Tools for analysing competitor details
	> How to evaluate trend reports
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Understand the importance of emotional and 
experiential brand values in offline strategies.

Learning should include:
	> How emotional and sensory experiences 
influence consumer shopping habits
	> The difference between emotional and rational 
branding for offline strategies
	> How technology is being used in offline strategies 
in retailing and physical store environments

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 

Giannah Snagg’s digital sketches 
in the studio, London College of 
Fashion © Alys Tomlinson
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Optional Group Three – Offline Brand Communication

Unit
Applying Offline Brand  
Communications for Fashion 
Environments

Unit overview Unit aim

This unit provides students with the opportunity to 
apply their knowledge, skills and understanding 
of offline brand communications strategy in the 
fashion environment. The unit will enable students 
to apply effective offline strategies to create content 
for the media. Analysis of target markets and factors 
that may influence strategy are important in the 
development of a successful offline brand strategy. 
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Credits

Assessment

Grade
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand brand communication models, 
concepts and processes used in offline  
brand strategy

1.1  Critically compare brand management, models, 
concepts and processes used for offline 
channels 

1.2  Critically evaluate offline channels and platforms 
and their effectiveness and appropriateness for 
particular brands

LO2  
Be able to plan and organise offline 
communications activities

2.1  Explain the role of the communications team in 
planning and organising activities  

2.2  Plan and organise offline communications 
activities in line with the fashion calendar 

LO3  
Be able to apply knowledge of offline brand 
communications to improve engagement

3.1  Critically analyse offline brand engagement data 
3.2  Interpret data and use knowledge to propose 

ideas to improve offline brand engagement

LO4  
Be able to effectively communicate and 
present the brand offline

4.1  Design and plan an offline brand 
communications strategy

4.2  Compare different approaches and strategies 
across a number of physical offline campaigns

LO5  
Be able to use evaluative and reflective skills 
in response to an offline communications 
problem

5.1  Critically assess offline communications 
problems 

5.2  Present solutions to an offline communications 
problem

LO6  
Be able to report professionally on the 
success of an offline strategy and measure  
the impact and performance

6.1  Explore different brand metrics to assess the 
success/performance of offline strategies and 
potential ROI 

6.2  Report on the success of an offline strategy in 
the agreed format 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand brand communication models, 
concepts and processes used in offline brand 
strategy.

Learning should include:
	> Understanding different types of offline media 
activities, including magazines, fashion shows, 
collaborations, pop-ups, experiential events, 
catwalk shows, film
	> Consistency of brand message
	> Examples of content for offline media
	> Understanding the brand’s market position in 
relation to market segment and competitors
	> Offline communications as part of wider brand 
communications strategy
	> Planning tools for the organisation of activities

LO2 
Be able to plan and organise offline 
communications activities.

Learning should include:
	> Planning new formats to showcase new samples, 
collections and ranges
	> The role of communications teams in planning 
and organising activities
	> Planning events in line with the fashion calendar

LO3 
Be able to apply knowledge of offline brand 
communications to improve engagement.

Learning should include:
	> Lists of sources used to provide information to 
inform decision-making in a global market
	> Activities used to understand competitors using 
shop reports and analysis
	> How trend reports/reviews/news events may 
influence strategy in a global market
	> Budgetary constraints in planning

LO4 
Be able to effectively communicate and 
present the brand offline.

Learning should include:
	> Examples of planning a new strategy to reach 
specific target audiences
	> Demonstrating appropriate presentations and 
potential accompanying material
	> Preparing and planning a communications 
strategy
	> How to analyse the effectiveness of a strategy
	> Ensuring consistent message across all 
communications platforms
	> Presentation and project management skills
	> How to prepare and develop action plans for off 
line strategies
	> Understanding Return on Investment (ROI)
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO5 
Be able to use evaluative and reflective skills 
in response to an offline communications 
problem.

Learning should include:
	> Evaluating the brand’s strategy to identify gaps 
and challenges for future offline communications 
opportunities
	> Evaluating the strengths and weaknesses of an 
existing offline communications strategy
	> Understanding how company data may be used 
to measure and improve strategy
	> Problem-solving techniques
	> Escalation processes

LO6 
Be able to report professionally on the 
success of an offline strategy and measure 
the impact and performance.

Learning should include:
	> How to develop a set of brand metrics to assess 
the success/performance of offline strategies and 
potential Return on Investment (ROI)
	> How to structure a report (headings, metrics, ROI)

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 

UAL Awarding Body77



Make-up Session with Kiera 
Young, London College of Fashion 
© Alys Tomlinson



Optional Group Four – Events 

Unit
Understanding Events Management  
for the Fashion Industry

Unit overview Unit aim

This unit provides students with an introduction to 
the range of events used in the fashion industry and 
the way in which these may be coordinated and 
planned.
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Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the role and function of events  
in the fashion industry

1.1  Explain the role of fashion events within the 
industry  

1.2  Review the range of events a company carries 
out during the fashion cycle  

1.3  Explain the importance of evaluating the 
outcome of an event

LO2  
Understand the different types of activities, 
showcases and platforms used for events 
management

2.1  Explain what is involved in managing a fashion 
event 

2.2  Explain the importance of attracting the right 
audience to a fashion event

2.3  Assess the characteristics of events to ensure 
maximum impact in relation to a brief
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO1 
Understand the role and function of events in 
the fashion industry.

Learning should include:
	> What is a fashion event?
	> The role of events in the industry
	> Understanding the different types of events in a 
typical fashion calendar and their characteristics
	> The purpose and uses of different events
	> How to evaluate the success of an event
	> How to use feedback and the results of 
evaluations to improve events

LO2 
Understand the different types of activities, 
showcases and platforms used for events 
management.

Learning should include:
	> Understanding the logistics involved in the 
coordination and operational stages of a fashion 
event
	> The different types of audiences including trade, 
press and public and why you would want to 
attract them
	> The different types of stakeholders and their 
interest in a fashion event
	> How to select the most appropriate delivery 
method for a given brief, for example, fashion 
shows, private viewings and trade shows

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Optional Group Four – Events

Unit
Demonstrating Events Management  
for the Fashion Industry

Unit overview Unit aim

This unit provides students with an understanding 
of the range of events that may be used by the 
fashion industry. The unit will enable students to 
demonstrate effective coordination and organisation 
of events.
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the role, structure and function of 
different kinds of fashion events 

1.1  Critically compare the role and function of a 
range of events aimed at trade, media and the 
public 

1.2  Examine the aims of different types of events 
1.3  Discuss why an event is structured in a particular 

way and the outcomes of this

LO2  
Understand the importance of effective  
event scheduling

2.1  Outline the factors to consider when scheduling 
an event 

2.2  Identify suitable time periods for events based 
on knowledge of the fashion industry calendar 

2.3  Explain the importance of maintaining an up-to.
date stakeholders’ database when planning an 
event 

LO3  
Know how to support the preparation of an 
event

3.1  Explain the roles, responsibilities and 
accountabilities of individuals involved in an 
event  

3.2  Provide administrative support when planning 
an event  

3.3  Support the logistical preparation of the event

LO4  
Know how to support the coordination of an 
event

4.1  Organise resources required for an event 
4.2  Liaise with third parties  
4.3  Assist with event set-up and takedown 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the role, structure and function of 
different kinds of fashion events.

Learning should include:
	> Describing a range of events that may be used to 
communicate the brand, for example, pop-ups, 
experiential events, photo calls, press days etc.
	> Examples of press packs/look books/events to 
promote new ranges/collections
	> Examples of fashion shoots/styling/photography 
used in events
	> The differences between trade, media and public 
events
	> The aims of different types of events
	> Examples of how technology is influencing events 
through lighting, live streaming, interactive media 
etc.

LO2 
Understand the importance of effective event 
scheduling.

Learning should include:
	> The factors to consider when scheduling an event
	> The structure of the fashion calendar
	> Events that fall outside the fashion calendar
	> The importance of managing a database 
effectively

LO3 
Know how to support the preparation of an 
event.

Learning should include:
	> Describing the roles played by staff involved in an 
event
	> Understanding the administrative activities 
required to support event planning e.g. managing 
an appointment diary, maintaining a database, 
venue selection, vendor selection, coordinating 
samples
	> Logistical requirements when planning an 
event e.g. event set-up, food and beverage, 
transportation, safety etc.
	> Health and safety requirements
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Know how to support the coordination of an 
event.

Learning should include:
	> Understanding the type of stakeholders likely to 
attend an event and their particular requirements 
and expectations
	> The difference between sponsors, VIPs and other 
stakeholders
	> Understanding the importance of third party 
liaisont
	> How to communicate successfully with press and 
buyers and other third parties
	> Examples of successful practice, such as 
reporting, liaison, coordinating operational 
activities
	> Activities required in the set-up and takedown of 
an event

Learning could include:
	> Participating in preparing and/or coordinating an 
event
	> Helping to set up and run a showroom space

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 

Elizabeth King working on her 
costume in the studio, Case study, 
Wimbledon College of Arts  
© Alys Tomlinson
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Optional Group Four – Events 

Unit
Applying Events Management for  
the Fashion Industry

Unit overview Unit aim

This unit provides students with the opportunity to 
apply their skills, knowledge and understanding to 
events management for the fashion industry. The 
unit will enable them to work as professional and 
responsible members of a team, through the design 
and management of a range of events 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand tools and techniques for events 
management 

1.1  Research a range of tools and techniques used 
in events management for trade, press and 
public  

1.2  Critically compare the different types of events 
that are used in events management  

1.3  Evaluate events in the context of social media 
and the international fashion calendar  

LO2  
Be able to plan a selected event

2.1  Plan a one-off event, which will attract the key 
target audience and generate media coverage  

2.2  Prepare and manage an event action plan  
2.3  Liaise with key stakeholders involved in an event  

LO3  
Be able to coordinate and manage a selected 
event

3.1  Communicate with key stakeholders
3.2  Coordinate and manage the event logistics 

keeping within the specified budget  
3.3  Create a detailed on-the-day event schedule  
3.4  Critically reflect on the effectiveness of the event 

LO4  
Be able to support financial administration 
when planning events

4.1  Maintain expenses logs and records for the 
events 

4.2  Recommend cost-saving strategies for an event  
4.3  Draw conclusions on the Return on Investment, 

based on metrics  

LO5  
Be able to manage a database

5.1  Maintain an up-to-date database  
5.2  Describe the key categories to be used in a 

database 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand tools and techniques for events 
management. 

Learning should include:
	> Examples of tools and techniques used to 
organise different events, for example, shopper 
events, pop-ups, experiential events, photo calls, 
press days, etc. 
	> How different tools and techniques are used in 
events management 
	> Examples of press packs/look books/events to 
promote new ranges/collections 
	> The differences between trade, press and public 
events 
	> The role of the fashion show

LO2 
Be able to plan a selected event. 

Learning should include:
	> How to plan an event 
	> Examples of materials used in events e.g. press 
packs, look books etc. 
	> Examples of layout and schedules of activities 
	> Knowledge of national and international fashion 
trade shows 
	> Understanding the teams and players used in 
catwalk/events, hair, makeup, models, music, 
stylist etc. 
	> The role of seating plans in catwalk and guest 
allocation in seating arrangements

LO3 
Be able to coordinate and manage a selected 
event. 

Learning should include:
	> How to determine a suitable target audience 
	> Managing third parties 
	> Examples of planning and layout, including details 
of meetings, records of activities, staff recruited etc. 
	> Examples of formats to display samples/ 
collections/ranges 
	> Understanding how to conduct research 
appropriately 
	> Decision-making techniques 
	> Considering online and offline activity 
	> Sources of useful data for the purposes of 
evaluation 
	> How to use promotional coded vouchers, wish-lists 
and social media interactions to measure success 

LO4 
Be able to support financial administration 
when planning events.

Learning should include:
	> Financial documents used within an organisation 
e.g. invoices, budget, purchase orders, sign-off 
procedures
	> The effect of internal and external payment 
processes on event planning
	> How fashion events are project-managed 
according to costs and budgets
	> Why expenses logs and records need to be 
maintained and kept within budget
	> The metrics that are used to measure 
performance and Return on Investment (ROI) 
	> How to work within budgetary constraints 
	> How to measure Return on Investment (ROI) 
through coverage or editorial stories/press 
articles 
	> Comparing data from last season’s events 
activities with the current season 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO5 
Be able to manage a database. 

Learning should include:
	> Keeping accurate databases of guests, sponsors, 
press, media and other types of audiences at 
events 
	> Why different events require different databases 
	> Diary management and correspondence for 
attendance/non-attendance 
	> Customer relationship management 
	> Follow-up messages and communication to build 
new networks and partnerships 
	> Lists of key audiences and their engagement with 
events/attendance figures  
– projected and actual 

LO6 
Be able to solve an event management 
problem.

Learning should include:
	> Listing actions that managers would need to 
consider when planning new events and lessons 
learnt 
	> Identifying the types of problems that can occur, 
health and safety, logistical and man-made 
	> Problem-solving techniques
	> How to prepare a contingency plan

Learning could include:
	> Helping to set up and run a showroom space
	> Assisting in preparing and organising an event

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Make-up Session with Kiera 
Young, London College of Fashion 
© Alys Tomlinson



Optional Group Five – Media and Influencer Relationship Management 

Unit
Understanding Media & Influencer 
Relationship Management for  
Fashion Environments 

Unit overview Unit aim

This unit provides students with an introduction to 
the role of key influencers in the fashion environment.
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Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment
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Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the role of influencers in 
promoting the fashion brand

1.1  Distinguish between different types of 
influencers in the fashion environment  

1.2  Provide examples of influencers appropriate to 
specific brands

LO2  
Understand why a brand needs influencers

2.1  Explain how influencers attract clients and 
customers to a brand  

2.2  Explain how influencers reach their audiences
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understanding the role of influencers in 
promoting the fashion brand.

Learning should include:
	> Knowledge of a range of brand ambassadors, for 
example, bloggers, celebrities and influencers
	> Examples of how these have been used in 
promotion
	> How different influencers are appropriate to 
different brands
	> The difference between online and offline 
influencers
	> The need for global influencers

LO2 
Understand why a brand needs influencers 
Learning should include.

Learning should include:
	> The differences between traditional and new 
media
	> Understanding the different audiences for 
different media
	> How influencers may be used at different points in 
the fashion calendar
	> How to maintain relationships with journalists and 
social media to ensure positive coverage of the 
brand
	> Customer relationship management
	> Incentives for influencers

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 

UAL Awarding Body91



Optional Group Five – Media and Influencer Relationship Management

Unit
Demonstrating Media & Influencer 
Relationship Management for  
Fashion Environments

Unit overview Unit aim

This unit provides students with an introduction to 
the role of key influencers in the fashion environment. 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the role, structure and function  
of media and influencer relationships

1.1  Describe different media and influencer 
relationships in the fashion industry

1.2  Provide examples of how media influencer 
relationships can be enhanced

LO2  
Be able to target key influencers according  
to key audience

2.1  Identify their key influencers and audience 
2.2  Describe the different tools and techniques that 

can be used to engage influencers  
2.3  Develop a strategy to target influencers for a 

specific audience

LO3  
Be able to support financial administration 
when planning events lists/networks to 
develop relationships with the brand

3.1  Critically analyse data on client relationships
3.2  Interpret data and use brand knowledge to 

propose ideas for improving reach
3.3  Investigate new business opportunities through 

networking and relationship-building 

LO4  
Understand different types of media and 
influencers to inform decision-making and 
future planning

4.1  Categorise key influencers and understand their 
influence 

4.2  Develop a customer and media engagement 
strategy informed by research

4.3  Critically compare potential brand ambassadors 
and media organisations for an identified market

4.4  Use research and analysis to support 
development of strategy to build relationships
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the role and function of media 
and influencer relationships.

Learning should include:
	> Different activities used to engage press, clients 
and brand ambassadors
	> Outlining documentation used to record activities 
and levels of engagement
	> Understanding the usefulness of media 
influencers on the brand
	> Comparing online and offline influences
	> Global awareness 

LO2 
Be able to target key influencers according to 
key audience.

Learning should include:
	> How competitors use media influencers
	> The importance of research to extend 
relationships with clients and press
	> Understanding the characteristics of different 
types of clients to identify target influencers
	> Understanding the different tools and techniques 
that can be used to engage influencers
	> Strategies for targeting influencers

LO3 
Be able to apply knowledge of client lists/
networks to develop relationships with the 
brand.

Learning should include:
	> Examples of client lists
	> How to create and present new methods of 
engagement
	> How to prepare and plan new activity
	> Understanding what Customer Relationship 
Management (CRM) is
	> How viral and word-of-mouth marketing 
strategies are used in the fashion industry
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Understand different types of media and 
influencers to inform decision-making and 
future planning.

Learning should include:
	> Understanding competitors’ use of media
	> How trend reports and forecasters inform 
decision-making
	> How fashion trends are circulated to design and 
product teams
	> Lists of websites, agencies and forecasters that 
are being used to provide information
	> Comparing potential brand ambassadors and 
media organisations for an identified market
	> How research and analysis are used to support 
development of a strategy to build relationships 
with press and clients
	> The cost implications of involving media 
influencers

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Optional Group Five – Media and Influencer Relationship Management

Unit
Applying Media & Influencer 
Relationship Management for  
Fashion Environments

Unit overview Unit aim

This unit provides students with the opportunity to 
apply their knowledge, skills and understanding of 
media and influencer relationships in the fashion 
environment. The unit will enable students to create 
strategies to engage with key influencers and 
organisations at various levels. 
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand methods that can be used to 
enhance relationships with stakeholders, 
partnerships, collaborations and networks

1.1  Research a range of methods used to develop 
relationships with stakeholders

1.2  Critically compare a range of methods used to 
influence relationships with stakeholders

1.3  Provide examples of how influencer relationships 
can be enhanced

LO2  
Be able to plan, organise and manage 
relationships/networks with media 
organisations

2.1  Demonstrate skills in planning, organising and 
managing relationships/networks with media 
organisations

2.2  Collate and maintain detailed records of media 
and client bases for the effective management of 
activities

LO3  
Know how to develop local, national and 
global stakeholders relationships  

3.1  Critically analyse data on stakeholder 
relationships

3.2  Interpret data and use brand knowledge to 
propose ideas for improving performance

LO4  
Understand the importance of strategy in 
managing collaborative partnerships

4.1  Develop strategies for managing collaborative 
partnerships

4.2  Evaluate the cost implications of different 
strategies  

4.3  Understand the strategic nature of relationship 
marketing

LO5  
Know about the key types of influence

5.1  Analyse the different types of social media/ 
vloggers/bloggers who are influencing 
consumers 

5.2  Analyse the different types of celebrities/icons/
role models who are key in driving new fashion 
trends/ styles 

5.3  Analyse the changes in youth and subcultures 
to influence consumer perceptions and 
expectations 

LO6  
Know how to improve relationships  

6.1   Extend relationships and collaborative 
partnerships with stakeholders with stakeholders

6.2  Justify, organise and present plans to effectively 
extend relationships with stakeholders
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand methods that can be used to 
enhance relationships with stakeholders, 
partnerships, collaborations and networks.

Learning should include:
	> Different methods used to engage with different 
stakeholders
	> How to build relationships with external 
stakeholders
	> Using different methods of communication to 
build relationships effectively
	> How to compensate influencers –financially, shout 
outs, product discounts, giveaways, commission

LO2 
Be able to plan, organise and manage 
relationships/networks with media 
organisations.

Learning should include:
	> The importance of media influencers
	> Effective strategies for managing relationships 
with specified targets
	> How to prepare and plan activities
	> How to monitor the effectiveness of activities

LO3 
Know how to develop local, national and 
global stakeholder relationships.

Learning should include:
	> Examples of client lists highlighting different 
categories of stakeholder
	> How to create and present new methods of 
engagement
	> Customer relationship management
	> Cultural differences in clients/customers 
internationally
	> >How to maintain and build relationships

LO4 
Understand the importance of strategy in 
managing collaborative partnerships.

Learning should include:
	> Understanding the cost implications of different 
influencers
	> How different influencers may be used at different 
times of the year in the marketing calendar
	> Aligning brand message to the consumer
	> Understanding the relationship marketing model/
viral and word-of-mouth marketing/collaborative 
marketing
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO5 
Know about the key types of influencer 
Learning should include.

Learning should include:
	> Examples of online influencers in blogging/
vlogging/social media that consumers and 
fashion professionals use to monitor trends and 
change
	> Examples of celebrities, music, fashion, films who 
are creating followings and endorsing a brand
	> Examples of cultural leaders and subcultures/
youth cultures that have an impact on fashion 
change

LO6 
Know how to improve relationships with 
stakeholders.

Learning should include:
	> How to compare the effectiveness of different 
activities
	> How to compare the activities of competitors
	> Examples of key buyers, press organisations and 
clients and a history of their engagement with the 
brand
	> How to plan for the future on the basis of 
competitor and trend analysis
	> How to compare the way trend reports and 
forecasting influence decisions
	> A list of websites, trend and forecasting agencies 
that are used to provide information and reviews 
to inform decision-making
	> The importance of meeting notes and agendas 
in monitoring discussion and decision-making 
techniques

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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costume in the studio, Case study, 
Wimbledon College of Arts  
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Optional Group Six – Content Creation

Unit
Understanding Content Creation  
for the Fashion Industry

Unit overview Unit aim

This unit provides students with an introduction 
to the ways in which visual and written 
communications content is created. 
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Guided 
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Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the importance of 
communications content for the fashion 
industry

1.1  Explain different types of communications 
content for the fashion industry 

1.2  Explain the role of content creation in successful 
stories and narratives

LO2  
Know how to create communications

2.1  Prepare written content appropriate for the 
purpose content and in accordance with agreed 
business practices 

2.2  Prepare visual content appropriate for the 
purpose and in accordance with agreed 
business practices
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the importance of 
communications content for the fashion 
industry.

Learning should include:
	> Understanding the range of media content: press 
releases, invitations, news copy in offline and 
online format, blogs, social media etc.
	> Examples of good and poor content

LO2 
Know how to create communications content.

Learning should include:
	> How to create content for a specific purpose
	> How images and graphics can add value to 
enhance the brand
	> The importance of content accuracy in terms 
of wording, visual and verbal presentation, 
consistency across platforms
	> How to manipulate images for online and offline 
marketing
	> Using appropriate software
	> Creating copy, presentations, press releases or 
event invitations
	> Business practices when creating written and 
visual content
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria.  

Jaz Martell working on styling a 
model, BA (Hons) Fashion Visual 
Merchandising and Branding, 
London College of Fashion 
© Alys Tomlinson
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Optional Group Six – Content Creation

Unit
Demonstrating Content Creation  
for the Fashion Industry

Unit overview Unit aim

This unit provides students with an understanding 
of the ways in which communications content 
(including user-generated content) is created 
and reviewed, and how they can create content 
appropriate for online and offline purposes.
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the role and structure of 
different kinds of content for the fashion 
media

1.1  Compare a range of methods for creating 
content for different purposes

1.2  Produce content for a range of different 
purposes, appropriate to the audience and 
information to be communicated

LO2  
Know how to review content creation for  
the fashion industry

2.1  Summarise key criteria used when reviewing 
content  

2.2  Critically analyse existing content from a range of 
different media channels  

LO3  
Be able to use visual and written content  
for online and offline purposes

3.1  Assess content from different sources to inform 
the future use of media outputs 

3.2  Adapt the style and content of a communication 
appropriate to the audiences and purposes 

LO4  
Understand the importance and role of 
user-generated content

4.1  Explain how user-generated content can lever 
consumer engagement

4.2  Explain the impact of social media on brand 
reach
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

Unit Indicative content

LO1 
Understand the role and structure of different 
kinds of content for the fashion media.

Learning should include:
	> Examples of content such as: press releases, 
invitations, news copy in both offline and online 
formats. Understanding their role and structure
	> The different methods that can be used for 
creating content
	> How content may be used to present the brand to 
buyers/press/clients
	> The importance of brand identity and message
	> Examples of key buyers, press organisations and 
clients and a history of their engagement with the 
brand

LO2 
Know how to review content creation for the 
fashion industry.

Learning should include:
	> The criteria that can be used to assess the 
success of content for online and offline purposes
	> How different types of content achieves and 
improves client interest
	> Examples of content that failed to achieve the 
desired effect
	> The importance of content accuracy, and 
consistency across platforms, in terms of wording, 
visual and verbal presentation

LO3 
Be able to use visual and written content for 
online and offline purposes.

Learning should include:
	> How trend reports and forecasting influence 
decisions on content
	> A list of websites, trend and forecasting agencies 
that are used to provide information and reviews 
to inform decision-making
	> Activities used to understand future planning 
on the basis of successful content stories and 
narratives
	> Communication presentation styles and business 
practices
	> Using appropriate software for managing images 
to upload and for editing content
	> How to upload images to websites, social media. 
Use of photo editing software
	> How to manipulate images for online and offline 
marketing
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UAL Level 3 and 4 
Diploma for Fashion Studio Assistant Pathway 3: Fashion Marketing and Communications

LO4 
Understand the importance and role of user-
generated content.

Learning should include:
	> How user-generated content is ensuring brands 
get closer to their customers
	> Why sharing customer content adds value and 
enhances brand reach
	> Why and how social communities are driving new 
content and stories
	> The risks of using user-generated content

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. Student work, Hannah Walker, Photography, 

City College Norwich © Hannah Walker, City 
College Norwich
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Optional Group Six – Content Creation

Unit
Applying Content Creation for the 
Fashion Industry

Unit overview Unit aim

This unit provides students with the opportunity to 
apply their knowledge, skills and understanding of 
content creation to produce and/or manage content 
appropriate for a range of audiences and purposes. 

4

120 

60 
 

12

Internally assessed

Pass only

Level

Total Unit 
Time

Guided 
Learning 
Hours

Credits

Assessment

Grade
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Learning outcomes
On successful completion of this unit the student  
will be able to:

Assessment criteria 
On successful completion of this unit the student 
can: 

LO1  
Understand the importance of content 
creation to promotional strategy

1.1  Research a range of techniques used to create 
both online and offline media content  

1.2  Critically compare a range of tools and 
techniques used to create content  

LO2  
Be able to design, plan and create content 
for communications

2.1  Plan, design and create online and offline 
content for a specific audience and purpose  

2.2  Design content that aligns with brand identity 
and complies with copyright legislation

LO3  
Be able to produce written content for 
websites/social media sites

3.1  Create and present an evidence-based press 
release for a brand aimed at a specific market  

3.2  Use promotional tools to present ideas to a 
specified audience  

3.3  Produce content that is accurate, grammatically 
correct and written in a style appropriate for the 
audience and purpose

LO4  
Be able to manage visual content and image 
manipulation

4.1  Use a range of software tools for uploading 
images and photographs for content creation  

4.2  Edit, manipulate and present images to the 
standard specified

LO5  
Be able to leverage user-generated content 
to promote fashion brands

5.1  Use user-generated content to leverage 
consumer engagement  

5.2  Engage influencers to promote the fashion 
brand via social media  

5.3  Manage the risks associated with using user-
generated content

LO6  
Be able to evaluate strengths and 
weaknesses of content to inform future 
outputs

6.1  Critically evaluate the strengths and weaknesses 
of a specified output based on an analysis of 
evidence from different sources  

6.2  Devise and implement an action plan to address 
weaknesses in content creation 

LO7  
Be able to distribute content for use online 
and offline

7.1  Use a range of distribution techniques to 
disseminate communications 

7.2  Assess whether content is appropriate for 
distribution online and offline
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Unit Indicative content

LO1 
Understand the importance of content 
creation to promotional strategy.

Learning should include:
	> Media content such as: press releases, invitations, 
news copy, websites, blogs in both offline and 
online format
	> Examples of project management tools to 
develop content for a particular purpose
	> Examples of planning used to create content to 
promote new ranges/collections/samples
	> How to monitor the effectiveness of content
	> The importance of being aware of current and 
future trends
	> How content is affected by being distributed 
globally or locally

LO2 
Be able to design, plan and create content for 
communications.

Learning should include:
	> Creating effective content for a specific purpose
	> Preparing and planning content
	> Monitoring content
	> The importance of brand identity and message
	> The importance of content accuracy in terms 
of wording, visual and verbal presentation. 
Consistency across platforms
	> Using appropriate software

LO3 
Be able to produce effective written content 
for websites/social media sites.

Learning should include:
	> How to write content for online platforms: 
structure, content, technical terminology
	> Examples of planning content to reach specific 
target markets
	> Preparing and planning  written and visual content
	> Analysing the effectiveness of promotional work
	> Brand reports highlighting the values that visual 
content should create
	> How to create and present written content
	> How to evaluate the importance of new content in 
improving client interest
	> The importance of presentation skills
	> The importance of accuracy and good grammar
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LO4 
Be able to manage visual content and image 
manipulation.

Learning should include:
	> The difference between original and sourced 
material
	> Copyright of visual and audio material
	> How to credit content
	> How to store material
	> Uploading images to websites and social media
	> Using photo editing software
	> Manipulating images for online and offline 
marketing
	> Understanding presentation styles

LO5 
Be able to leverage user-generated content to 
promote fashion brands.

Learning should include:
	> How user-generated content is ensuring brands 
get closer to their customer
	> Why sharing customer content adds value and 
enhances brand reach
	> How social communities are driving new content 
and stories
	> How to manage the risks of using user-generated 
content

LO6 
Be able to evaluate strengths and 
weaknesses of content to inform future 
outputs.

Learning should include:
	> Comparing the effectiveness of different content
	> Comparing the online and offline content of 
competitors
	> Examples of key buyers, press organisations and 
clients and a history of their engagement with the 
brand
	> Activities used to understand future planning on 
the basis of competitor and trend analysis
	> Comparing trend reports and forecasting and 
their influence on decisions about content
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LO7 
Be able to distribute content for use online 
and offline.

Learning should include:
	> Understanding different distribution techniques
	> Business practices e.g. restrictions and 
distribution lists
	> How to meet security requirements in the 
production, distribution and storage of 
documents
	> The criteria for assessing whether content is 
appropriate for distributing online and offline, 
globally and locally and to which stakeholders

Assessment and evidence 
requirements 

This unit is internally assessed and verified. 

Students are able to demonstrate that the learning 
outcomes and assessment criteria have been met 
in a variety of way. The following types of evidence 
are likely to be generated:
	> Portfolio of evidence 

This list is not exhaustive. Students should be 
encouraged to develop the most appropriate 
evidence to demonstrate their achievement of the 
unit learning outcomes and assessment criteria. 
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Quality Assurance 
—

9.1 Internal verification

Internal verification is the process where a centre 
determines that the standards and consistency 
of assessment decisions are comparable across 
assessors and the qualification. 

Centres must have an established internal quality 
assurance framework to ensure that UAL Awarding 
Body approval, quality assurance and contractual 
arrangements are met. It is the responsibility of 
internal verifiers to ensure that assessors’ decisions 
are sampled and monitored to ensure consistency 
and fairness and that assessments set are 
appropriate and at the required level. 

Internal verifiers are also responsible for supporting 
assessors by offering advice and guidance. The 
internal verifier will follow the centre’s own sampling 
strategy in selecting the sample to be internally 
verified and must over time include evidence 
from a full range of work, student achievement 
and decisions made by all staff with assessment 
responsibility. 

It is recognised that different centres use different 
approaches and terminology specific to their 
culture. Centres must ensure their methodologies 
are suitably robust and meet the standards set by 
UAL Awarding Body. UAL Awarding Body reserves 
the right to sample centre internal verification 
information across the qualification. 

9.2 External moderation

External moderation evaluates the validity of centres’ 
assessment decisions of internally assessed and 
verified work. External moderation takes place 
before grades are awarded by UAL Awarding Body. 

External moderation is carried out by external 
moderators who are appointed, trained and 
monitored by UAL Awarding Body. External 
moderators are responsible for ensuring that 

the internal assessment is rigorous and that 
assessment decisions are fair, valid, reliable and free 
from bias. 

UAL Awarding Body’s external moderation is carried 
out at least once a year to ensure that assessments 
decisions are in line with the required standard. 

9.3 Reasonable Adjustments and 
Special Consideration

UAL Awarding Body has published arrangements 
in place for both Reasonable Adjustments and 
Special Consideration to be applied for students 
undertaking its qualifications as required.

Information about Reasonable Adjustments and 
Special Consideration and how to apply for them 
can be found on the Policies and Procedures page 
of the UAL website.
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Resources and support 
—

Documents

UAL Awarding Body provides centres with a range 
of resources to help them prepare for and deliver our 
qualification, including:

Qualification specification 
This specification includes details on the 
administration of qualifications and information on all 
the units for the qualification.

Assessment Policy 
This document is for centres, external moderators 
and students, and is designed to provide guidance 
on the internal assessment, internal verification 
and external moderation of UAL Awarding Body 
qualifications.

Centre Handbook
This document is a reference tool that provides all 
UAL Awarding Body centres with information on our 
processes and practices, and how they can best 
work with us.

Delivery Guidance
This document contains some practical information 
to assist centres in the delivery of the qualification. 

Forms
	> Candidate authentication form
	> Reasonable Adjustments Request form
	> Special consideration form.

Forms can be downloaded from the UAL Awarding 
Body website: www.arts.ac.uk/awarding
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Training 
UAL Awarding Body provides a range of training 
and development activities throughout the year 
to support centres in delivering our qualifications. 
These include:

Subject-specific conferences 
UAL Awarding Body holds an annual conference for 
each subject area. The day includes presentations 
from inspiring guest speakers, briefings on changes 
to UAL Awarding Body qualifications and the 
education landscape, sharing good practice and 
networking.

Delivery
These events are designed to support newly 
approved centres to commence delivery in the next 
academic year. Centres discuss delivery models 
and review assessment materials for the coming 
year.

Standardisation events  
Standardisation events allow centres to discuss and 
agree the national standards for Pass, Merit and 
Distinction grades across qualifications. Attendees 
are invited to look at previously graded, internally 
verified and externally moderated work from a 
centre.

Sharing best practice events 
Centres are invited to share their best practice 
around delivery, assessment, portfolios and 
presentation with peers from other institutions.

Newsletter 
Invitations to these events, as well as updates from 
UAL Awarding Body and the wider sector are sent 
through the monthly newsletter. Staff delivering 
the qualification can sign up for the newsletter by 
emailing: 
comms.awarding@arts.ac.uk
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Want to find out more?
— 

Contact

UAL Awarding Body  

272 High Holborn  

London  

WC1V 7EY

Tel: 020 7514 9851

ual.awardingbody@arts.ac.uk
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