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Awarding Body University of the Arts London 

College London College of Communication 

School Media 

Programme LCC Photography(L046) 

FHEQ Level Level 7 Masters 

Course Credits 180 

Mode Full Time 

Duration of Course 15 months 

Valid From September 1st 2022 

Course Entry 
Requirements 

MA Commercial Photography is a practice-centred course 
underpinned by critical theory and research that enables the 
development of informed, critical and creative practitioners. 

The course team welcomes applicants from a broad range of 
backgrounds, from all over the world. Applicants are 
expected to demonstrate sufficient prior knowledge of 
and/or potential in photography to be able to successfully 
complete the programme of study and/ or have an academic 
or professional background in a relevant subject. We also 
welcome students with relevant experience or those who 
may have previously worked in industry. 

Educational level may be demonstrated by: 

• An Honours degree in photography or a 
photographic/visual/lens-based related area; 

• Possession of equivalent qualifications; 
• Prior experiential learning, the outcome of which can 

be demonstrated to be equivalent to formal 
qualifications otherwise required; 

• Or a combination of formal qualifications and 
experiential learning which, taken together, can be 
demonstrated to be equivalent to formal 
qualifications otherwise required. 



APEL - Accreditation of Prior (Experiential) Learning 

Applicants who do not meet these course entry 
requirements may still be considered in exceptional cases. 
The course team will consider each application that 
demonstrates additional strengths and alternative evidence. 
This might, for example, be demonstrated by: 

• Related academic or work experience 
• The quality of the personal statement 
• A strong academic or other professional reference 
• OR a combination of these factors 

Each application will be considered on its own merit but we 
cannot guarantee an offer in each case. 

English language requirements 

All classes are conducted in English. If English is not your first 
language, we strongly recommend you let us know your 
English language test score in your application. If you have 
booked a test or are awaiting your results, please indicate 
this in your application. 

When asked to upload a CV as part of your application, 
please include any information about your English test score. 

• IELTS 6.5 (or equivalent) is required, with 5.5 in 
speaking, listening, reading, writing. 

If your first language is not English, you can check you have 
achieved the correct IELTS level in English on the Language 
Requirements page. 

Selection Criteria Offers will be made based on the following selection criteria, 
which applicants are expected to demonstrate: 

• Earlier experience of photographic practice and/or 
project-based visual inquiry. 

• A capacity for independent study at 
Postgraduate level. 

https://www.arts.ac.uk/study-at-ual/language-centre/english-language-requirements
https://www.arts.ac.uk/study-at-ual/language-centre/english-language-requirements


• A strong personal statement indicating the applicant 
is ready to undertake the course. 

• Knowledge of conceptual and technical approaches 
to photography in a contemporary context. 

• An understanding of the need for a critical and 
analytical approach to own area of practice. 

Scheduled Learning and 
Teaching 

Following two years of disruption due to Covid 19 we are 
glad to be returning to normal delivery in 2022/23. This 
means on campus face-to-face activities such as course 
projects, lectures, seminars, and studio work, except for 
courses designed to be delivered online.  
 
Scheduled learning and teaching activity may include 
lectures, seminars, studio and workshop briefings, tutorials, 
external visits and project briefings.  



Awards and Percentage of Scheduled Learning 

Year 1 

Awards Credits 

Postgraduate Certificate (Exit Only)  60  

Postgraduate Diploma (Exit Only)  120  

Master of Arts  180  

 

Scheduled Learning Split by Level 

Level 7 19%   

Total Scheduled Learning Split 19%  



Course Aims and Outcomes 
The Aims and Outcomes of this Course are as follows: 

Aim/Outcome Description  

Aim 
Facilitate substantial development of your creative and professional 
photographic abilities, techniques, critical-awareness, evaluation and 
personal vision within the framework of commercial practice. 

Aim 

Prepare you for the realities of the current commercial working 
environments by equipping you with comprehensive practical and 
methodological frameworks to operate sustainably within the 
professional arena, and the advanced skills needed to gain 
commissions and employment. 

Aim 

Establish a dynamic and meaningful framework of creative and critical 
awareness of contemporary and historical commercial photographic 
practices enabling you to situate yourself within the context of wider 
social, economic, ethical and political forces. 

Aim 
Equip you with the appropriate conceptual frameworks and advanced 
research methodologies to enable you to undertake independent 
learning and decision-making in complex and unpredictable situations. 

Aim 

Develop the systematic understanding of knowledge and processes to 
conduct an independent, self-directed major project that reflects 
creative and academic rigour, along with a developed visual sense and 
critical evaluation. 

Outcome 
Demonstrate your creative, visual, intellectual and technical abilities to 
produce work to a professional standard within the fields of 
commercial photography. (Realisation; Process; Knowledge; Enquiry) 

Outcome 

Provide evidence within your creative output, of knowledge and critical 
awareness of the ethical, legal and commercial issues that inform and 
interconnect with current practices. (Knowledge; Enquiry; Process; 
Communication; Realisation) 

Outcome 

Critically evaluate ideas in terms of their visual and commercial 
potential for development in the contemporary 
environment/marketplace, as well as current research and advanced 
scholarship in the field. (Knowledge; Enquiry) 

Outcome 
Originate and bring to completion a rigorously planned and informed 
self-directed major project to industry standard that synthesises 
comprehensive knowledge and understanding of research principles 



and methodologies, with appropriate use of materials and 
technologies. (Knowledge; Enquiry; Realisation) 

 
  



 
Distinctive Features 

1 
Professional and Industry Facing: this is a skills -focused, career orientated course 
that places an emphasis on producing work to professional standard, with 
opportunity to learn from and work in dialogue with industry. 

2 
Creativity and Enterprise: the course provides a developed understanding of the 
creative ecology in commercial photographic practices and encompasses business 
aspects for successful and sustainable professional practice. 

3 

Technical Excellence, Innovation and Research-Based Practices: MA Commercial 
Photography provides students with a systematic understanding of technical, 
critical, research and professional practices. Combined, these enable the 
development of high conceptual awareness and establishes pragmatic yet distinctive 
individual identity to student work. 

4 
Creative Specialisation: provides opportunities to specialise in developing areas of 
Commercial Photography culminating in a Final Major Project that establishes your 
practice. 

 
  



Course Detail 

MA Commercial Photography focuses on technical excellence and will support your 
ambitions towards becoming a high-end freelance photographer. 

You will be interested in working across areas of commercial practice, such as advertising, 
fashion, sport, lifestyle and editorial. Alternatively, you may wish to develop other career 
pathways – for example, as a digital visual specialist or picture editor. 

This course will support you to develop an advanced level of competence in responding to 
key and changing developments across contemporary commercial photography. Within 
this, you’ll consider the impact of global and ethical issues and accelerating technologies 
which demand responsive practices, adaptive visual approaches and distinctive concept 
development. 

Independent learning is a key feature of the course, with a focus on the integration of 
contemporary technical and business skills underpinned by critical and research practices 
throughout. 

What to expect  

• You’ll take an enquiry-led approach to independent learning through discovery, interaction 
and response to change. 

• Throughout the course, you’ll create substantial self-initiated projects, synthesising your 
skills, knowledge and understanding, enabling you to create a substantial professional 
portfolio for your future career. 

• You’ll develop a strong foundation in technical, critical and research skills that will enable 
you to grow critical awareness in your personal practice while establishing a distinctive 
individual identity to your work. 

• Commercial photography practice is rooted in collaboration, which is strongly encouraged 
and foregrounded throughout the course. You’ll present and communicate projects to 
peers and partners, demonstrating critical awareness through interdisciplinary work. 

• For your Final Major Project, you’ll be supervised and supported to undertake a significant 
piece of work, including research planning and the application of models of commercial 
photographic practice.   

Industry experience and opportunities  

You'll have opportunities to collaborate with external organisations, working to real-
time/live briefs that are designed to enable you to understand the potential uses for your 
work and future practices. 

Through a practically-focused, career-orientated approach, you’ll produce work to industry 
standards and have a range of opportunities to learn from industry within professional 



environments. You’ll gain an invaluable understanding of the industry and business aspects 
of commercial photography, while being introduced to key contacts and helped to build 
relationships. 

Working on set and self-initiated projects which promote learning through discovery, 
interaction and response, you’ll work towards developing a high-quality portfolio suitable 
for presentation when approaching clients for future commissions or industry roles. 

Mode of Study  

MA Commercial Photography is in full-time mode which runs for 45 weeks over 15 
months. You will be expected to commit 40 hours per week to study. 

Course Units 

Each course is divided into units, which are credit-rated. The minimum unit size is 20 
credits. The MA course structure involves four units, totalling 180 credits. 

Commercial Photography in Practice (40 credits)  

This unit will hone your image-making skills and develop your style as a commercial 
photographer, providing you with robust theoretical and practical frameworks for the 
research and production of a short series of images on a chosen theme. 

There’s an industry-focus within this unit, including industry visits and guest speakers, and 
it’s designed to equip you to work to commission in a variety of contexts. A series of non-
assessed assignments throughout will enable you to receive formative feedback, 
culminating in an assessed assignment. 

Histories and Theories of Commercial Photographic Practices (20 credits)  

This unit positions contemporary commercial practices within various historical contexts 
through analysis of significant photographers, movements, and agencies. 

Grounded in photographic research methodologies and theories, you’ll consider 
concurrent practices, with particular attention paid to the work of present and previous 
generations of global practitioners which relate, shape, and intersect with ethical, social, 
political, and economic contexts. 

Collaborative Unit (20 credits)  

This unit is designed to enable you to identify, form and develop collaborative working 
relationships with a range of potential partners. These could include other postgraduate 



students at LCC or UAL; postgraduate students at other higher education institutions; or 
external organisations such as cultural or community groups, NGOs, businesses or 
charities. 

The nature of this collaboration will involve working on a project with outcomes agreed by 
your tutors, and will take the form of group work that can happen within the College or 
digitally/remotely. 

Professional Identities and Portfolio Developments (40 credits)  

The unit explores and develops your working knowledge of contemporary business 
practice with an emphasis on operating as a freelance photographer. You’ll examine 
contemporary practices, trends and media convergence within commercial photography. 
Through research development and practice, you’ll develop solutions to photographic 
challenges and execute them in a professional context. 

This unit brings together your developing skills, knowledge and understanding, enabling 
you to produce a portfolio of work that demonstrates an adaptive yet distinct personal 
style within the context of commercial production. 

Final Major Project (60 credits)  

The Final Major Project provides an opportunity for you to create a substantial self- 
initiated project, synthesising your skills, knowledge and understanding while supporting 
you to develop a substantial professional portfolio to demonstrate your practice as you 
develop your future career. 

Supervised and supported as you undertake this major piece of work, this unit will include 
research planning and methodologies, along with the application of models to commercial 
photographic practice and the presentation of your findings. 

Learning and Teaching Methods 

• Lectures 
• Seminars 
• Workshops 
• Tutorials 
• Supervised practice 
• Digital and online learning activities 
• Reflections on practice 
• Self-directed learning 
• Presentations and pitches 



Assessment Methods 

• Practical project work and computer-based activities 
• Prepared writing 
• Responses to case studies 
• Workshop based activities 
• Written research projects 
• A portfolio of work 
• Formative assessment 

Reference Points 

The learning and teaching policies of the University of the Arts London; 

• The College policies and initiatives; 
• Level descriptors; 
• Benchmark statements. 

 



Course Diagram 
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The University will use all reasonable endeavours to provide the Course and the services described in this 
Output. There may be occasions whereby the University needs to add, remove or alter content in relation 
to your Course as may be appropriate for example the latest requirements of a commissioning or 
accrediting body, or in response to student feedback, or to comply with applicable law or due to 
circumstances beyond its control. The University aim to inform you of any changes as soon as is 
reasonably practicable 
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