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Awarding Body University of the Arts London 

College London College of Fashion 

School Fashion Business School 

Programme LCF Product and Innovation Programme (L072) 

Course AOS Code LCFMAFEIF01 

FHEQ Level Level 7 Masters 

Course Credits 180 

Mode Full Time 

Duration of Course 1 year 

Valid From September 1st 2022 

QAA Subject Benchmark None 

Collaboration N/A  

UAL Subject 
Classification 

Fashion business  

JACS Code W230 - Clothing/fashion design 

UCAS Code N/A  

PSRB N/A  

Work placement offered N/A  

Course Entry 
Requirements 

The standard entry requirements for this course are as 
follows: 

 An Honours degree at 2.1 or above in a related 
discipline. Applicants with a degree in another 
subject may be considered, depending on the 
strength of the application; 

 OR equivalent qualifications; 

APEL (Accreditation of Prior (Experiential) Learning) 

Applicants who do not meet these course entry 
requirements may still be considered in exceptional cases. 
The course team will consider each application that 
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demonstrates additional strengths and alternative evidence. 
This might, for example, be demonstrated by: 

 Related academic or work experience (minimum of 
three years) 

 The quality of the personal statement 
 A strong academic or other professional reference 
 OR a combination of these factors 

Each application will be considered on its own merit but we 
cannot guarantee an offer in each case. 

English Language Requirements 

IELTS level 7.0 with a minimum of 6.0 in reading, writing, 
listening and speaking. Please check our main English 
Language Requirements . 

Selection Criteria The course seeks to recruit students from diverse socio-
economic and cultural backgrounds, and welcomes 
applications from mature students. 

The  course seeks to recruit students who can demonstrate: 

 A clear academic and practical interest in 
constructing an entrepreneurial project within the 
fashion sector through entrepreneurship (for-
profit as well as social enterprise) and a 
multidisciplinary approach. 

 Awareness and relevant experience of fashion and 
the fashion industry at large. 

 Appropriate knowledge and skills commensurate 
with planned entry in the course. 

Scheduled Learning and 
Teaching 

Following two years of disruption due to Covid 19 we are 
glad to be returning to normal delivery in 2022/23. This 
means on campus face-to-face activities such as course 
projects, lectures, seminars, and studio work, except for 
courses designed to be delivered online.  
 
Scheduled learning and teaching activity may include 
lectures, seminars, studio and workshop briefings, tutorials, 
external visits and project briefings.  

http://www.arts.ac.uk/study-at-ual/language-centre/language-requirements
http://www.arts.ac.uk/study-at-ual/language-centre/language-requirements
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Awards and Percentage of Scheduled Learning 

Year 1 

Awards Credits 

Postgraduate Certificate (Exit Only)  60  

Postgraduate Diploma (Exit Only)  120  

Master of Arts  180  

 

Scheduled Learning Split by Level 

Level 7 16%   

Total Scheduled Learning Split 16%  
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Course Aims and Outcomes 
The Aims and Outcomes of this Course are as follows: 

Aim/Outcome Description  

Aim 
To develop your intellectual curiosity, creative skills, and innovative 
thinking by drawing on actionable theory of Entrepreneurship and 
Innovation; 

Aim 
To enable you to define, develop and map your own entrepreneurial 
capabilities through learning by doing and reflecting on your 
experiences; 

Aim 
To encourage you to build and evaluate the performance of 
entrepreneurial teams and collaborations through peer review; 

Aim 
To support you to review and enhance your own entrepreneurial 
leadership skills through team coaching; 

Aim 
To provide an opportunity for you to develop a personal and 
professional focus at postgraduate level within Fashion 
Entrepreneurship and Innovation. 

Outcome 
Formulate an advanced synthesis of entrepreneurial thinking to 
create, develop and manage new opportunities, new products and 
new markets; 

Outcome 
Comprehend changes in economic, market and technological trends, 
by identifying potential opportunities for growth; 

Outcome 
Evaluate diverse and disruptive forms of innovation that contribute 
value to a fashion enterprise and shape the future of the fashion 
industry; 

Outcome 
Apply academic and vocational entrepreneurial skills and knowledge 
to analyse and benchmark the viability, start-up and growth of new 
businesses or projects; 

Outcome 
Articulate and communicate ideas clearly both in writing and orally 
and, through presentation to peer review, reflect critically on your 
own practice and that of your peers; 

Outcome 
Work independently and in teams and to conduct original research, 
identify and utilise appropriate methodology and build relevant 
networks for collaborative work; 
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Outcome 

Realise a body of work through independent study which 
demonstrates an original and creative approach in the field of fashion 
entrepreneurship and innovation, and which will be of direct value to 
industry and education, and may have the potential to be developed 
for research at higher degree level. 
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Distinctive Features 

1 
Fashion entrepreneurship – a pioneering UK course in fashion entrepreneurship, 
focusing on product and process innovation and new venture creation targeting a 
multi-disciplinary intake of design, media and/or business practitioners; 

2 

Coaching pedagogy – the underpinning ethos of this course is a coaching pedagogy 
to support the student’s self-determined learning from multiple perspectives: that 
of the individual, the team and the company. The CMI Level 5 Award in Coaching in 
practice and theory will be proposed as an option to reinforce the self-determined 
learning approach and to provide professional recognition of the students’ skills in 
coaching; 

3 

Collaborative working – building on LCF’s distinctive position in London’s East End, 
the course aims to generate new interdisciplinary business challenges from an 
identified market opportunity with local industry partners in fashion media, 
fashion design, fashion business and manufacturing; 

4 
Mentoring – the eco-system of alumni networks is enhanced through meet-ups 
and informal mentoring relationships between experienced alumni and current 
students; 

5 

Experiential learning in synergy – the course brings together two groups of 
students: early-stage entrepreneurs with a trading business, and embryonic 
entrepreneurs with a strong business idea. Through teamwork and peer coaching, 
these student groups jointly cultivate an entrepreneurial mindset and skills to 
facilitate new business creation and scaling of existing businesses; 

6 
Entrepreneurial pipeline – the course provides preparation for further business 
support in an accelerator or incubator where selected ventures and micro-sized 
businesses will be encouraged to incorporate; 

7 

Investment opportunities – the course provides opportunities to meet networks of 
industry partners and innovation hubs to explore a range of timely and appropriate 
funding opportunities. This is distinctive from the other practically-oriented 
postgraduate courses at LCF: the MBA and the EMBA, which focus on Fashion 
Supply Chain Management (MBA) and Strategy and Leadership (EMBA) 
predominantly in a corporate context; 

8 

Akateamia network – in the global context of postgraduate fashion business 
courses, this course is unique in providing membership to the Akateamia group of 
Universities. Membership offers experiential learning opportunities in applied 
entrepreneurship to staff and students through coach exchanges and student 
collaborations with international and national PG Akateamia courses including: 
Mondragon, Bilbao Spain, Tampere, Finland, and in the UK: Falmouth University, 
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University of the West of England, Northumbria University, Bishop Grossteste, 
Lincoln and University of Westminster. 

 
  



MA Fashion Entrepreneurship and Innovation Programme Specification 22.23 9 

Course Detail 

The MA Fashion Entrepreneurship & Innovation forms part of a portfolio of postgraduate 
courses in the Fashion Business School, London College of Fashion. Building on London 
College of Fashion’s world-renowned reputation for industry aligned programmes, this 
pioneering course was established to support the development of new businesses and 
corporate ventures in the fashion sector. 

MA Fashion Entrepreneurship & Innovation is aimed at graduates with a distinct vision of 
innovation in fashion who want to construct their own entrepreneurial venture or 
intrapreneurial project within a larger fashion organisation. In a highly competitive, 
global fashion marketplace, entrepreneurs generate new business models and seek to 
disrupt and challenge the market status quo by creating value through state-of-the-art 
products and services in the fashion industry. Micro, small and medium sized enterprises 
are the catalysts for economic growth and employment. These enterprises require 
effective teamwork and entrepreneurial leaders who are resilient, skilled at handling 
uncertainty, measuring progress and building viable businesses through continuous 
innovation. 

The course focuses on applied entrepreneurship and actionable theory in a real-world 
context. The ‘learning by doing’ ethos of the course is underpinned by teamwork and an 
innovative, self-determined approach to learning. The ‘team entrepreneur’ (student) sets 
personal and team objectives, builds strategic networks and creates viable fashion 
ventures. Inspired by the international success of Team Akademy, Finland, this course 
uses team coaching techniques to support team entrepreneurs in building the skills, 
mindset and practical experiences needed to define and achieve their own and their 
team goals in entrepreneurship. The Master’s Project provides the opportunity for you to 
develop an extensive research project in entrepreneurial practice that may lead to the 
launch or scaling of a viable fashion business or company project, and demonstrates the 
academic rigour appropriate to Master’s level work in entrepreneurship and innovation. 

Course Units 

The Course is divided into three 15 week blocks (full-time). The first block is 60 credits 
and students who successfully complete this block are eligible for the award of a PG Cert. 
The second block is a further 60 credits and students who complete blocks 1 and 2 are 
eligible for the award of PGDip. The third and final block is the Masters Project, this is a 
60 credit unit and students who successfully complete this block are eligible for the 
award of a Masters. The final award grading is based upon the Masters Project only. 
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Learning and Teaching Methods 

The following teaching and learning methods are employed to support the integrated 
achievement of the course outcomes:  

Course content is delivered through a blend of face-to-face and online methods 
providing an accessible and flexible space to interact with course and school activity. 
Team and individual coaching, shared training sessions, learning through practice, action 
learning sets, lectures and seminars, peer review, hackathons, bootcamps, workshops, 
discussions; critiques, PPD activities, and brainstorming sessions take place across a 
variety of campuses, with academics, practitioners and visiting lecturers. Business 
Pitching, presentations, numeracy and media skills, research and collaborative learning 
experiences focused towards start-up businesses, freelancing and consultancy are 
integrated across the School and with industry and academic partners. 

Assessment Methods 

The following assessment methods are employed to support the integrated aims of the 
course outcomes: 

Final summative assessments are supported by a range of formative, holistic 
feedback points: peer assessment, team and individual coaching sessions. Teamwork 
and collaborative practice is encouraged alongside one-to-one provision as valued 
principles of MA study. Individual development and progression is monitored 
through face-to-face and online coaching sessions, which are also a first contact for 
pastoral support. Language and study support systems are also offered to maintain 
our quality of learning. Course assessments include a blend of individual and group 
reflective statements and reports, business pitches and verbal presentations. 
Collaborative projects and team-working form the backbone of the course and 
enhance the learning by doing methodology and experiential learning of Enterprise 
Culture. 

Reference Points 

The following reference points were used in designing the course: 

 
CMI (Chartered Management Institute): Level 5 Award Coaching and Mentoring. 
http://www.managers.org.uk/individuals/qualifications/cmi-levels-3-5-and-7-coaching-
and-mentoring 

http://www.managers.org.uk/individuals/qualifications/cmi-levels-3-5-and-7-coaching-and-mentoring
http://www.managers.org.uk/individuals/qualifications/cmi-levels-3-5-and-7-coaching-and-mentoring
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FHEQ http://www.qaa.ac.uk/en/Publications/Documents/qualifications-frameworks.pdf  
http://www.qaa.ac.uk/en/Publications/Documents/SBS-Business-and%20Management-
15.pdf 

UK Quality Code: http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code 

QAA subject benchmark statements: http://www.qaa.ac.uk/assuring-standards-and-
quality/the-quality-code/subject-benchmark-statements/masters-degree-subjects 

UAL Learning, Teaching and Enhancement Strategy 2015-2022: 
https://myintranet.arts.ac.uk/media/arts/about-ual/teaching-and-learning-
exchange/2015-2022 Learning,-Teaching-and-Enhancement-Strategy.pdf 

UAL Assessment Strategy: https://myintranet.arts.ac.uk/staffonly/ual-strategy-2015-22/ 

UAL Creative Attributes Framework: http://www.arts.ac.uk/about-ual/teaching-
andlearning/careers-and-employability/creative-attributes-framework 

UAL Tutorial Policy: http://www.arts.ac.uk/study-at-ual/academic-regulations/tutorial-
policy 

  

 

http://www.qaa.ac.uk/en/Publications/Documents/qualifications-frameworks.pdf
http://www.qaa.ac.uk/en/Publications/Documents/SBS-Business-and%20Management-15.pdf
http://www.qaa.ac.uk/en/Publications/Documents/SBS-Business-and%20Management-15.pdf
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code/subject-benchmark-statements/masters-degree-subjects
http://www.qaa.ac.uk/assuring-standards-and-quality/the-quality-code/subject-benchmark-statements/masters-degree-subjects
https://myintranet.arts.ac.uk/staffonly/ual-strategy-2015-22/
http://www.arts.ac.uk/about-ual/teaching-andlearning/careers-and-employability/creative-attributes-framework
http://www.arts.ac.uk/about-ual/teaching-andlearning/careers-and-employability/creative-attributes-framework
http://www.arts.ac.uk/study-at-ual/academic-regulations/tutorial-policy
http://www.arts.ac.uk/study-at-ual/academic-regulations/tutorial-policy
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Course Diagram 
 

MA Fashion Entrepreneurship and Innovation – PLEASE NOTE DUE TO VACATION DATES, SPECIFIC DELIVERY WEEKS MAY CHANGE.  

S=summative assessment  

E1, E2=summative element assessment 

LEVEL 7 

BLOCK 1 BLOCK 2 BLOCK 3 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 

Building Effective Teams  
(20 credits) 

S                               

 
Leadership for Entrepreneurs    
(20 credits) 

S                                

 
Viable Fashion Ventures 
(20 credits) 

S                                

               
Coaching for Entrepreneurial Leaders 
(20 credits) 

S                 

               
Business Modelling  
(20 credits) 

S                

               
International Collaborative Project 
(20 credits) 

E1  E2                

                    
Master’s Project 
(60 credits) 

S 
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The University will use all reasonable endeavours to provide the Course and the services described in this 
Output. There may be occasions whereby the University needs to add, remove or alter content in relation 
to your Course as may be appropriate for example the latest requirements of a commissioning or 
accrediting body, or in response to student feedback, or to comply with applicable law or due to 
circumstances beyond its control. The University aim to inform you of any changes as soon as is 
reasonably practicable 


