
PG Cert Fashion Buying and Merchandising Programme Specification 22.23 1 

 
 
 
 

 

 

 

PG Cert Fashion: Buying and Merchandising 

Programme Specification 22/23



PG Cert Fashion Buying and Merchandising Programme Specification 22.23 2 

Awarding Body University of the Arts London 

College London College of Fashion 

School Fashion Business School 

Programme LCF Product and Innovation Programme (L072) 

Course AOS Code LCFPCFBMC01 

FHEQ Level Level 7 Postgrad Cert 

Course Credits 60 

Mode Full Time 

Duration of Course 15 weeks 

Valid From September 1st 2022 

QAA Subject Benchmark None 

Collaboration N/A  

UAL Subject 
Classification 

Fashion business  

JACS Code W200 - Design studies 

UCAS Code N/A  

PSRB N/A  

Work placement offered N/A  

Course Entry 
Requirements 

The standard entry requirements for this course are as 
follows: 

 a good first degree (2.1 or above) (or equivalent) in 
fashion or business plus GCSE Mathematics grade 
C or above (or equivalent) 

 or sufficient relevant experience in the fashion 
industry (retail or manufacturing) 

We would also expect applicants to be able to demonstrate 
competence with IT. 

APEL (Accreditation of Prior (Experiential) Learning) 
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Applicants who do not meet these course entry 
requirements may still be considered in exceptional cases. 
The course team will consider each application that 
demonstrates additional strengths and alternative evidence. 
This might, for example, be demonstrated by: 

 Related academic or work experience (Fashion retail 
or manufacturing) 

 The quality of the personal statement 
 A strong academic or other professional reference 
 OR a combination of these factors 

Each application will be considered on its own merit but we 
cannot guarantee an offer in each case. 

English Language Requirements 

IELTS level 6.5 with a minimum of 5.5 in reading, writing, 
listening and speaking. Please check our main English 
Language Requirements. 

Selection Criteria The course seeks to recruit students from diverse socio-
economic and cultural backgrounds, and welcomes 
applications from mature students. 

The course team seeks to recruit students who can 
demonstrate: 

 an enthusiasm for fashion and awareness of current 
ideas; 

 knowledge of the fashion industry and a strong 
vocational interest in buying and merchandising; 

 an open minded approach and commitment to self 
development through analysis and willingness to 
experiment with new ideas; 

 an ability to successfully complete a business 
numeracy test; 

 computer literacy, preferably on a Microsoft 
Windows platform. 

  
Scheduled Learning and 
Teaching 

Following two years of disruption due to Covid 19 we are 
glad to be returning to normal delivery in 2022/23. This 

http://www.arts.ac.uk/study-at-ual/language-centre/language-requirements
http://www.arts.ac.uk/study-at-ual/language-centre/language-requirements
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means on campus face-to-face activities such as course 
projects, lectures, seminars, and studio work, except for 
courses designed to be delivered online.  
 
Scheduled learning and teaching activity may include 
lectures, seminars, studio and workshop briefings, tutorials, 
external visits and project briefings.  
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Awards and Percentage of Scheduled Learning 

Year 1 

Awards Credits 

Postgraduate Certificate  60  

 

Scheduled Learning Split by Level 

Level 7 24%   

Total Scheduled Learning Split 24%  
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Course Aims and Outcomes 
The Aims and Outcomes of this Course are as follows: 

Aim/Outcome Description  

Aim 
To provide a highly focused and vocational education in specific 
aspects of fashion-related disciplines, namely Buying and 
Merchandising; 

Aim 
To provide an opportunity for advanced level study within the named 
discipline which extends your existing knowledge, skills and 
professional abilities to postgraduate level; 

Aim 
To develop your intellectual, analytical and problem solving skills to 
advanced level through a synthesis of theoretical and practical 
approaches to learning; 

Aim 
To meet local, regional and international needs for vocational 
education in the fashion industry 

Outcome 
A high level of intellectual enquiry and analysis, and the application of 
creative thinking appropriate to relevant industrial/professional 
problems; 

Outcome 
An enhanced level of professional skills and knowledge, developed 
through integrated application of theory and practice; 

Outcome 
A greater awareness of current practice and new technologies within 
the discipline, and the ability to integrate these to their existing 
practice; 

Outcome 
A deeper understanding of both the relationships and the distinctions 
between the buying and merchandising functions within the UK retail 
industry, and enhanced capability in negotiating and decision making. 
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Distinctive Features 
1 Provision of a vocationally relevant post graduate degree course; 

2 Access to specialist resources at a standard appropriate to the target industries; 

3 Preparation of students for employment or further study. 

4 

The course develops a knowledge of issues relevant to current practice in the UK 
buying and merchandising sector, integrated with practical professional skills in 
communication, negotiation and presentation. The relationships within the supply 
chain, and critical path management will be an important part of the curriculum. 
Distinctive features of the course are the strong links established with retail buying 
and merchandising offices in London. 
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Course Detail 

Introduction 

In 15 weeks of intensive teaching and learning the PG Cert Buying and Merchandising 
equips students with the relevant skill set to successfully apply for market entry positions 
in Buying and Merchandising. The course develops vital knowledge of current practice in 
the UK in addition to professional communication, presentation and negotiation skills 

What to expect 

 Lectures and seminars 
 Industry led workshops 
 Library and learning resource inductions 
 Briefings, individual and group tutorials and presentations 
 Guest speakers and industry-led masterclasses 
 Industry news quizzes 
 Written assessments including report writing and reflective analysis 
 Peer assessment 
 Conducting live negotiations 
 Presentations 

Work experience and opportunities 

Students will have the opportunity to connect with industry via guest speakers that 
feature as part of the course. Industry practice will also be simulated throughout the 
course, giving you the skills required for entry-level positions. 

Mode of study 

Fashion Buying & Merchandising runs for 15 weeks in full time mode. It is divided into 3 
units over 15 weeks. Units 1 & 2 run from week 1-10. Unit 3 runs from week 11-15. 

Course Units 

Unit one 

In the Buying and Merchandising unit you will develop your understanding of the 
integration of buying, merchandising, design and garment technology functions in 
contributing to a fashion range. You will consider a variety of factors in range planning 
including commercially balanced groups of design options, lead times, the significance of 
pricing strategies, effective sourcing strategies, the movement of stock into and around 
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the business, and the use of merchandising data to help in the development of a range 
plan. 

Unit two 

In the Marketing and Supply Chain Management unit you will develop an understanding 
of the market context in which fashion buyers and merchandisers function and the 
commercial implications for product ranges. Factors affecting the supply chain are 
studied including product market strategies, and implications of external forces. You will 
study a typical supply chain for a large multiple fashion retail business and marketing 
mixes appropriate to UK and overseas markets in a multichannel environment. 

Unit three 

Integrated Project. This final unit provides you with an opportunity to apply the range of 
knowledge and skills developed on the course to a complex buying scenario requiring 
applied problem solving and negotiating skills. You will complete the project during the 
last five weeks of the course. The project will involve you preparing a response to a 
negotiation problem set within a hypothetical buying scenario between a clothing 
supplier and retailer. This will be conducted by allocating negotiating roles to teams of 
students, with individual and team responses. 

Showing your work 

All students are advised to set up a profile on portfolio.arts.ac.uk, UAL’s new portfolio 
platform, which can be done at any point during your time at LCF and will last for up to 
12 months after graduation. This platform is often used to source student work for 
promotional use on the website, social media and for print and can be a great way of 
getting your work seen. You may also be asked to have a portfolio profile for the 
selection process when it comes to degree shows. 

Learning and Teaching Methods 

The following learning and teaching methods are employed to support the integrated 
achievement of the course outcomes:  

 Lectures 
 Seminars 
 Group work  
 Self-directed study 

https://portfolio.arts.ac.uk/
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Assessment Methods 

The following assessment methods are employed to support the integrated aims of the 
course outcomes: 

Within the Buying and Merchandising course, summative assessment of each unit takes 
the form of case study analysis, written reflective analysis and project presentation. 

Throughout the programme, opportunity for formative assessment feedback is provided 
in individual tutorials. Students are encouraged to formulate their own self-assessment 
via the use of the log book throughout the course. 

The award of PG Certificate is based on the successful completion of all units. Credit is 
awarded when a student passes each unit and the final awarded grade will be 
determined by the weighting of assessment grades as outlined in the regulations. 

Reference Points 

The following reference points were used in designing the course: 

 UAL Learning, Teaching and Enhancement Strategy 2015-2022:   
 The UAL Assessment Strategy; 
 The UAL Creative Attributes Framework; 
 Framework for Higher Education Qualifications; 
 Business and Management subject benchmark statement. 
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Course Diagram 
 

PG Cert Fashion: Buying and Merchandising – PLEASE NOTE DUE TO VACATION DATES, SPECIFIC DELIVERY WEEKS MAY CHANGE.  

S=summative assessment  

E1, E2=summative element assessment  

LEVEL 7 – Year 1 

BLOCK 1 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

Buying and Merchandising 

(20 credits) 

E1 
E2 

     

Marketing and Supply Chain Management 
(20 credits) 

S      

          
Integrated Project 
(20 credits) 

E1 
E2 
E3 
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The University will use all reasonable endeavours to provide the Course and the services described in this 
Output. There may be occasions whereby the University needs to add, remove or alter content in relation 
to your Course as may be appropriate for example the latest requirements of a commissioning or 
accrediting body, or in response to student feedback, or to comply with applicable law or due to 
circumstances beyond its control. The University aim to inform you of any changes as soon as is 
reasonably practicable 


