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Course AOS Code  10170  
 

No. of Blocks  6  
 

FHEQ Level  Level 6 Degree  
 

QAA Subject 

Benchmark  

 Art and Design 

 

Course Credits  360  
 

 

Block Duration  15 Week(s)  

Valid From  September 1st 2018 ( June 2018 )  

Programme Graphic Design Communication (L037)  

JACS Code  W210 - Graphic design  

PSRB  

No PSRB Assigned   

UCAS Code  W212 
 

Work placement 

offered 

Yes 

Collaboration 

No collaboration 

Course Entry 

Requirements 

The standard minimum entry requirements for this course are: 

64 new UCAS tariff points from one of the following or a combination 

of the following full level 3 qualifications; 

• A Level:  subjects studied may include: English; History; Media; 

Business; Art and Design, or other subjects within Social 

Sciences).  Ideally your A levels will be achieved at Grade C or 

above. 

• One subject at A Level achieved at grade C or above PLUS 

Foundation Diploma in Art & Design (Level 3/4). 

• BTEC Extended Diploma 

• UAL Extended Diploma in Art and Design 

• Access to HE Diploma 

• International Baccalaureate Diploma 

• Equivalent EU or Non-EU qualifications 



Additionally you will have achieved passes at grade C or above in at 

least three GCSE subjects. 

If English is not your first language you will also need an up to date 

English qualification. IELTS 6.0 (or equivalent) is required overall with 

a minimum of 5.5 in each of the four skills.  

Deferring an offer: 

Applicants holding an offer for the coming academic year are 

permitted to defer their place to the following academic year, e.g. 

2019/20 place deferred to 2020/21. International applicants should 

first meet any offer conditions and pay the deposit in order to defer. 

In all cases, deferred places will be held for one year. 

Making a deferred application: 

Home/EU applicants are permitted to make a deferred application, for 

example to the following academic year instead of the next, e.g. to 

2020/21 instead of to 2019/20. Immigration regulations prevent 

International applicants from making a deferred application. 

Selection Criteria Your application will be considered by the admissions tutors and your 
suitability will be assessed against the following criteria: 

 Visual Language: quality of structure, use of line, shape 2D or 

3D form, scale, space, light, colour, texture and time 

 Ideas generation: quality of ideas and thought process, 

expression of design thinking. 

 Research and its application (including images from sketch 

books): evidence of investigation and use of appropriate 

resources. 

 Materials, media exploration and experimentation; 

experimentation and testing of materials to achieve outcomes. 

 Contextual awareness and its influence on the portfolio; 

understanding and application subject knowledge and context. 

 

 
 
 
 
 
 
 
 
 
 
  



ntroduction and Outline 

Introduction to Course 

Who we are  

BA (Hons) Graphic and Media Design is a course that has emerged from a rich history of 
graphic design education at LCC: a history that also reflects design nationally and 
internationally. The College has been the crucible of graphic design education since the early 
1960s under internationally renowned practitioners including FHK Henrion, Tom Eckersley 
and Anthony Froshaug. Our alumni include Harry Beck (designer of the London Underground 
diagram), Neville Brody, numerous Pentagram partners including Eddie Opara, Claire 
McManus, Nick Bell, Vault 49, Chrissie Abbott, Jeremy Leslie, Lucy Brown. Our alumni 
regularly contribute to the course alongside our full time experienced tutors and other 
specialists and we play host to a broad range of speakers who have included Erik 
Speikermann, Morag Myerscough, Phillipe Apeloig, Per Mollerup, Bruce Mau, Rick Poyner, 
Alice Rawsthorne, Bob Gill and Tim Molloy to name a few. For more information see 
www.gmdlcc.co.uk. 

All the tutors on your course are actively involved in scholarly investigation and/or related 
professional practice; this supports the School in developing and sustaining strong 
relationships with industry. These links are further emphasised through our unique Diploma 
for Professional Students successfully accepted onto the DPS maywork for a year in industry 
anywhere in the worldand gain an additional qualification. Our students have undertaken 
placements with Stefan Sagmeister in New York, Rem Koolhaus in Rotterdam, Vince Frost in 
Sydney, MTV in Mumbai and many more. In addition you will be given the chance to work on 
live projects with industry. In previous years these have included collaborations with Diabetes 
UK, BFI, Graphic Thought Facility, Wellcome Trust, Provokateur, Save the Children, Spin, 
Interbrand, Illy Coffee, the Good Agency, NHS, Moleskine. We also encourage involvement 
with national and international student competitions such as those run by D&AD, the Design 
Museum, ISTD, YCN and RSA and have a good record of successful entrants.  

We are a community of practice with a broad range of students who come from the immediate 
locality, from all over the UK, EU and also the world. There are up to 60 languages spoken 
within the College and this makes us truly cosmopolitan. Our students practice graphic design 
around the world.  

We are committed to teaching, learning and assessment designed to enhance, nurture and 
recognise your employability, individuality and entrepreneurship.  

Enterprise and employability within a creative education in arts, design and media is about the 
integration of practice, behaviours and qualities that enable you to develop and sustain a 
rewarding professional life.  

The curriculum is designed to communicate and open up the possibilities of your own 
creativity by developing your career aspirations and professional awareness for enterprise 
and employability, whether for the creative and cultural sector or beyond. Enterprise and 
employability is about more than getting a job, it is about enabling you to find, make and take 
opportunities and to meet your aspirations in a changing world, whether as a successful 
creative professional, innovator, practitioner, employee and/or entrepreneur in the UK and 
globally.  

What we do  

Graphic Design has changed significantly since the subject, in its present form, was first 
identified in the mid 20th century. Initially purely print related, the subject has diversified and 
now covers a multiplicity and ever expanding range of convergent design approaches, 
applications and media including the digital, illustrative, photographic, virtual, interactive, 
physical, environmental and social media.  

The course addresses a growing need for designers to be inventive people with inquiring 
minds who can identify, analyse and solve graphic communication problems. Designers who 

http://www.gmdlcc.co.uk/


thoroughly understand the specialist areas and are able to communicate and engage via 
popular culture and an increased interest in ‘the arts’ and social media by integrating 
contextual studies.  

Our students are encouraged to be innovative and to initiate change, to integrate practice and 
theory and work individually and collaboratively. Our students possess technical skills but are 
not slaves to them, they make connections between disparate activities, are concept driven 
and capable of working across media. We also encourage our students to understand the 
complexities of audience and to utilise their studies to plan their future direction whether in 
work or by continuing their studies.  

Throughout your time on the course you will be encouraged, through practical and theoretical 
projects, to acquire a broad range of transferable skills. These skills will enable you to become 
a versatile design practitioner and life-long learner who can adapt to future developments 
within the creative industries and the ever-changing world of work.  

Our graduates may work in a variety of professional contexts: they are designers, of course, 
but are also teachers and writers and curators and above all, versatile.  

Facilitated through a diverse range of learning activities, the course will help you to develop a 
‘portfolio’ of practical and theoretical design skills which will enable you to become an 
autonomous, speculative and adaptable designer confidently working in a range of creative 
environments.  

How we do it  

The course employs a number of different strategies to guide you through it, helping you to 
achieve its learning outcomes and become a reflective learner.  

We will introduce you to creative methods, techniques and ways of thinking that draw on staff 
expertise that encourages independent and entrepreneurial practice all the way through the 
course. A significant amount of the work that you do will takes place in studios where you may 
be introduced to key concepts and principles through practical workshops and exercises. You 
will also be asked to undertake projects designed to explore and expand on the concepts and 
principles through posed problems and design projects. These will be augmented by lectures 
and seminars given by studio, contextual studies staff and external visitors that will help you 
place the subject within practical and theoretical contexts.  

Research, analysis, evaluation, ideas generation and speculation are fundamental to the 
subject and consequently feature throughout the projects and assignments whether in 
practice or in contextual studies units. Critiques will offer you the opportunity to discuss your 
work with your peers and staff while seminars give smaller groups of students the chance to 
debate specific topics.  

We also offer you the chance to work with your peers in other year groups that gives you a 
valuable insight into what to expect in the following year above. Besides the scheduled 
teaching you will be expected to work on projects independently in your own time but equally 
you will work collaboratively with others in your discipline. This reflects the nature of design as 
a professional activity in which you will be working with others from a multitude of disciplines.  

Certain aspects of the course offer an experimental space in which to play with ideas in order 
to push the boundaries of projects. The course fosters an open environment for individuals to 
create, communicate and play to their strengths and to discover and apply their own visual 
signature.  

The course has very good industry links and consequently you will be working on live projects 
and competitions. Regular collaborations on live projects take place with Diabetes UK, BFI, 
Interbrand, Design Museum, ISTD, YCN, Illy Coffee, NHS, Moleskine, D&AD. This integrated 
learning builds on the entrepreneurial success of recent students in addressing issues such 
as setting up in practice, applying for project funding and professional presentation skills.



Distinctive Features  

   Distinctive Features  

1  BA (Hons) Graphic and Media Design is a contemporary graphic design course that is built on 
the global reputation and heritage of graphic design education at LCC. We offer specialist 
provision that is current within the design community, addresses the needs of the 
contemporary student, and is future facing; 

2  Collaborative and live project units that capitalise on our strong relationships with industry 
which helps students develop entrepreneurial skills; 

3  The Diploma in Professional Studies. This unique year long optional course offers successfully 
accepted students, across two programmes, the opportunity to undertake placements 
anywhere in the world. Students on BA (Hons) Graphic and Media Design will be able to apply 
for this opportunity; 

4  Letterpress, printmaking and print resources; building on LCCâ€™s strong tradition but working 
as an integral part of the course provision; 

5  Extensive links with industry; 

6  Regular collaborations on live projects with a broad range of industrial partners, for example, 
Diabetes UK, BFI, Interbrand, Design Museum, ISTD, YCN, Illy Coffee, NHS, Moleskine, 
D&AD; 

7  A good employment record in which our students are working for companies including IDEO 
(Munich), Sonicjam (Japan), Dalston Creative (Sweden), Vault 49 (New York), Imagination, AA 
School print studio, Hidden Art, Birch, Max Wigram Gallery, Sea Design, Cartlidge Lelvene, 
John Morgan Studio, Pentagram, BBC, Times, Guardian, DK, Interbrand, Samsung, MADE 
(Midlands Architecture and the Designed Environment), Shroom Ltd, Anthony Nolan; 

8  A cosmopolitan community of practice which gives our students a global context for their work; 

9  Potential for progression onto the Design School postgraduate courses which include MA 
Graphic Media Design, MA Graphic Branding and Identity, PG Cert Design for Visual 
Communication, PG Dip Design for Visual Communication, MA Illustration and Visual Media, 
MA Interaction Design Communication, MA Animation, MA Games Design, MA Design 
Management and Cultures, MA Service Experience Design and Innovation; 

10  Students can tailor the theoretical and practical elements of the course to suit their strengths; 

11 Entrepreneurial practice is a key element of the course. The course team encourages and 
fosters entrepreneurial skills and opportunities within the course; 

12  Extensive links with alumni, for example: SEA, IDEO Munich, Motion Graphic Designer, Design 
Resourcer and Recruiter, Futureheads, Production Co-ordinator, Keo Films, Ether Creative, 
Red Bee Media, Freelance at Social Innovations Agency, design company Birch, Lucy Brown 
design studio, Art Director, Ogilvy, LBI, Iris, Web Designer, Sonicjam, Dalston Creative, 
Stockholm, Branding Designer, Brand Union, Account Executive, Livity, John Brown 
Publishing, training & development roles at Apple, Designer, John Morgan Studio & Fletcher 
Studio. 

 

 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 



Years 

Year 1 
Credits 120 Percentage 

of Scheduled 
Learning 

26 

Exit Awards Certificate in Higher Education (Exit Only) 

Year 2 
Credits 240 Percentage 

of Scheduled 
Learning 

28 

Exit Awards Diploma in Higher Education (Exit Only) 

Year 3 

Credits 360 Percentage 
of Scheduled 
Learning 

16 

 

Exit Awards BA (Hons) Graphic and Media Design (Exit Only) 

 



Aims and Outcomes  
 
The Aims and Outcomes of this Course are as follows: :  

Aim/Outcome  Description  

Aim  Provide you with the knowledge and skills to support your study of graphic 
design as a creative and dynamic activity;  

Aim  Assist you in developing a personal design methodology and enable you to 
speculate on new, innovative approaches to the subject;  

Aim  Enable you to appreciate, explore, interrogate and challenge the existing 
forms of the subject through independent and collaborative enquiry;  

Aim  Assist you in placing graphic design in an historical, social, cultural, theoretical 
and professional context;  

Aim  Equip you with the necessary transferable skills to assist you in determining 
your professional future  

Aim  Equip you with the necessary transferable skills to assist you in progressing 
onto LCC and other external postgraduate courses.  

Outcome  Use a variety of cognitive, creative and practical skills to identify and 
investigate appropriate primary and secondary sources relevant to graphic 
design (Research);  

Outcome Examine and interpret research material visually and demonstrate this 
understanding in order to inform design outcomes (Analysis); 

Outcome  Demonstrate an understanding of, and practically apply, contextual knowledge 
of design and its wider areas of influence (Subject Knowledge);  

Outcome  Problem solve, take risks, challenge preconceptions, experiment and test 
ideas, materials and media appropriate to concept development 
(Experimentation);  

Outcome  Demonstrate design, craft, technical and media skills in the final execution of 
ideas appropriate to the project outcomes (Technical Competence);  

Outcome  Show clarity of purpose, appropriate selection of media, awareness of 
precedent and sensitivity to the needs of the audience in the production and 
presentation of ideas (Communication and Presentation);  

Outcome  Manage your learning through reflection, planning, self-direction, subject 
engagement, and commitment and be able to place your work in a 
professional context (Personal and Professional Development);  

Outcome  Work independently or collaboratively with fellow designers or with those from 
different disciplines (Collaborative and / or Independent Professional 
Working).  

 

 
  
 
 
 
 
 





 


