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Awarding Body University of the Arts London 

College London College of Fashion 

School Fashion Business School 

Programme Fashion Management Programme (L015) 

Course AOS Code LCFMAFDMF01 

FHEQ Level Level 7 Masters 

Course Credits 180 

Mode Full Time 

Duration of Course 1 year 

Valid From September 1st 2022 

QAA Subject Benchmark None 

Collaboration N/A  

UAL Subject 
Classification 

Fashion business  

JACS Code N210 - Management techniques 

UCAS Code N/A  

PSRB N/A  

Work placement offered N/A  

Course Entry 
Requirements 

The standard entry requirements for this course are as 
follows: 

 An Honours degree at 2.1 or above in a related 
discipline 

 OR Equivalent qualifications; 

APEL (Accreditation of Prior (Experiential) Learning) 

Applicants who do not meet these course entry 
requirements may still be considered in exceptional cases. 
The course team will consider each application that 
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demonstrates additional strengths and alternative evidence. 
This might, for example, be demonstrated by: 

 Related academic or work experience (minimum of 
three years) 

 The quality of the personal statement 
 A strong academic or other professional reference 
 OR a combination of these factors 

Each application will be considered on its own merit but we 
cannot guarantee an offer in every case. 

English Language Requirements 

IELTS level 7.0 with a minimum of 6.0 in reading, writing, 
listening and speaking. Please check our main English 
Language Requirements. 

Selection Criteria The course seeks to recruit students from diverse socio-
economic and cultural backgrounds and welcomes 
applications from mature students. 

The course team seeks to recruit students who can 
demonstrate: 

 the potential to develop their practical and critical 
abilities through academic study; 

 critical knowledge of a subject area; 
 a capacity for intellectual enquiry and reflective 

thought; 
 an openness to new ideas and a willingness to 

participate actively in their own intellectual 
development; 

 initiative with a developed and mature attitude to 
independent study. 

Scheduled Learning and 
Teaching 

Following two years of disruption due to Covid 19 we are 
glad to be returning to normal delivery in 2022/23. This 
means on campus face-to-face activities such as course 
projects, lectures, seminars, and studio work, except for 
courses designed to be delivered online.  
 
Scheduled learning and teaching activity may include 

https://www.arts.ac.uk/study-at-ual/language-centre/english-language-requirements
https://www.arts.ac.uk/study-at-ual/language-centre/english-language-requirements
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lectures, seminars, studio and workshop briefings, tutorials, 
external visits and project briefings.  
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Awards and Percentage of Scheduled Learning 

Year 1 

Awards Credits 

Postgraduate Certificate (Exit Only)  60  

Postgraduate Diploma (Exit Only)  120  

Master of Arts  180  

 

Scheduled Learning Split by Level 

Level 7 13%   

Total Scheduled Learning Split 13%  
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Course Aims and Outcomes 
The Aims and Outcomes of this Course are as follows: 

Aim/Outcome Description  

Aim 
To develop intellectual, creative skills and innovative thinking 
through the critical synthesis of theoretical and practical approaches 
to learning in fashion design management. 

Aim 
To enable you to define, extend and develop your knowledge, 
conceptual understanding and practical management skills relevant 
to the fashion design process. 

Aim 

To encourage independent judgement and develop an inquiring and 
analytical approach to the study and practice of fashion, grounded in 
sustainable and ethical business practice, in the context of the wider 
global macro environment. 

Aim 
To provide an opportunity for you to develop a personal and 
professional focus at postgraduate level within fashion design 
management. 

Outcome 
Synthesise current and emerging approaches to managerial and 
design thinking. 

Outcome 
Develop and manage new and existing opportunities, products and 
markets within the context of sustainable and ethical business 
practice. 

Outcome 
Critically analyse changes in the macro environment to identify 
potential commercial opportunities within a strategic organisational 
context. 

Outcome 
Develop an understanding of diverse creative, ethical and strategic 
forms of thinking to influence the future of the global fashion 
industry. 

Outcome 
Understand and apply design management skills and knowledge to 
analyse and evaluate the viability, of businesses, projects and 
processes. 

Outcome 
Articulate and communicate ideas in a variety of mediums and reflect 
critically on your own practice and those of your peers. 
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Outcome 
Work independently to conduct original research, identify and utilise 
appropriate methodology and build relevant networks for 
collaborative work. 

Outcome 

Realise a body of work through independent study which 
demonstrates an original and creative approach in the field of fashion 
design management, which will either be of direct value to the 
industry or have the potential to be developed for research at higher 
degree level. 
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Distinctive Features 

1 
The only UK-based postgraduate course specialising in Design Management 
specifically for the fashion industry. 

2 

The course provides you with an in-depth appreciation of the complexity of 
sustainable and ethical design management issues in the contemporary global 
fashion industry. This aligns with the University and College ethical commitments 
including to the UN’s Principles of Responsible Management Education (PRiME) 
and further supported by UAL Research Centres. 

3 
With a problem-solving approach to design management and an emphasis on the 
importance of product and supply chain management strategies, the course will 
give you a relevant grounding for your future. 

4 
The course includes live projects with industry clients, as well as links with 
renowned international schools and regular industry speakers to ensure the 
curriculum remains relevant to current industry challenges. 

5 
A strong focus on innovation strategy ensures you develop the skillset to become a 
future creative leader in the global fashion industry. 

6 
The course will challenge you to rethink the status quo of the industry and develop 
innovative and holistic approaches, preparing you to successfully navigate this 
complex industry. 
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Course Detail 

Introduction 

The continuing growth of the creative industries in the UK, has created employment 
opportunities for fashion design leaders and managers. The high demand for fashion 
design management is reflected in the career sections of professional networking and 
employment sites. MA Fashion Design Management prepares future design leaders and 
managers for a career in the fashion industry. 

Effective design management is a key strategy in developing and maintaining the success 
of global fashion businesses. MA Fashion Design Management will give you a critical 
understanding of the global impact of fashion design through the lenses of sustainable 
design strategies, transparent supply chain development and innovation management. 

You will develop a range of essential practical management skills alongside a critical 
understanding of the global impact of fashion design. This will support your development 
towards a career in further research or in industry where a holistic appreciation of 
sustainable management is a pre-requisite. This exciting and dynamic course will help 
you develop a valuable knowledge base through opportunities to work on industry-
relevant projects tackling design management challenges in the current global fashion 
industry. 

What to expect 

This course takes a holistic approach to draw together business and management from a 
creative perspective. A diverse range of teaching and learning methods is used and you 
will have access to a wide range of resources within the University of the Arts including 
Libraries, Academic Support, and the Language Centre. You can expect: 

 Master classes & industry guest speakers 
 Practice based units & prototype development 
 Individual & group presentations 
 Group work & peer assessment 
 Lectures, seminars & workshops 
 Reflective statements & self-evaluation 
 Formative assessment feed-forward sessions 
 Summative assessment 
 Online digital learning 
 Virtual museum and gallery visits 
 Written assessment including blogs; business reports; case studies and research 

projects   
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Mode of study 

MA Fashion Design Management is a full time course which runs for 45 weeks over 12 
months.  

Mode of Attendance 

Your course starts in October and taught sessions are held over two-three days per week. 
The emphasis at postgraduate level is on independent study and in addition to taught 
sessions you are expected to engage in extensive self-directed research and 
experimentation utilising the libraries and open access facilities. 

Credit Framework 

The credit framework conforms to the University of the Arts London framework in which 
the unit of credit is 20 credits (equivalent to 200 hours of student study time). All credits 
on this Masters programme are at postgraduate level 7. 

Organisation of the Curriculum 

This course is divided into three 15 week blocks (full-time), each of 60 credits. Students 
who successfully complete 60 credits are eligible for the award of a PG Cert, while 
students who successfully complete 120 credits are eligible for the award of PGDip. Once 
students have successfully passed the first two blocks, they are eligible to progress onto 
the Master’s Project; this is a 60 credit unit in the final block. Students who successfully 
complete the Master’s Project are eligible for the award of a Masters. The MA FDM final 
award grading (pass, merit or distinction) is based upon the Master’s Project only. 
 

Course Units 

Block 1 

 Collaborative Challenge (20 credits) 
 Design Management Principles (20 credits) 
 Sustainable Design Thinking (20 credits) 

Block 2 

 Design and Innovation Strategy (20 credits) 
 Leading Design Practice (20 credits) 
 Research Proposal (20 credits) 
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Block 3 

 Masters Project (60 credits) 

Learning and Teaching Methods 

The following teaching and learning methods are employed to support the integrated 
achievement of the course outcomes:  

 Lectures, seminars and workshops 
 Individual and group presentations 
 Briefings, tutorials and feedback 
 Collaborative group project work 
 Research methods and academic skills workshops 
 Peer learning 
 Library induction 
 Online learning 
 Virtual museum, gallery and other visits 

Assessment Methods 

The following assessment methods are employed to support the integrated achievement 
of the course outcomes: 

 Blogs and online content production 
 Essays and reports 
 Group and individual work 
 Portfolio of work 
 Oral and visual presentations 
 Dissertation / report  
 Self-evaluation  
 Tutorials 
 Peer assessment 
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Course Diagram 
 

MA Fashion Design Management – PLEASE NOTE DUE TO VACATION DATES, SPECIFIC DELIVERY WEEKS MAY CHANGE.  

S=summative assessment  

E1, E2=summative element assessment 

LEVEL 7 

BLOCK 1 BLOCK 2 BLOCK 3 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 

Collaborative Challenge 
(20 credits) 

S                                  

Design Management Principles 
(20 credits) 

S                                

 
Sustainable Design Thinking 
(20 credits) 

E1  E2                               

                
Design and Innovation Strategy 
(20 credits) 

S                 

                
Leading Design Practice 
(20 credits) 

E1  E2                 

                
Research Proposal 
(20 credits) 

S                   

                              
Masters Project 
(60 credits) 

S 
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The University will use all reasonable endeavours to provide the Course and the services described in this 
Output. There may be occasions whereby the University needs to add, remove or alter content in relation 
to your Course as may be appropriate for example the latest requirements of a commissioning or 
accrediting body, or in response to student feedback, or to comply with applicable law or due to 
circumstances beyond its control. The University aim to inform you of any changes as soon as is 
reasonably practicable 


